February 1987 


CONTRACT 


THE BUSINESS MAGAZINE OF COMMERCIAL FURNISHINGS, INTERIOR DESIGN, & ARCHITECTURE 


515518 


3/08 
2LI SRAN Y 


OOK ERR ж еф р С 


EXECUTIVE BUYER EDITION 


BONUS CIRCULATION 


igners stress ^wellness' concept in new 
facilitie ital furnishings boost comfort image 

.1. . . E 5,000 HE/ ICAR 
ш Filing directory в Fire retardant fabrics B RHIDEC show — мео 


Quiet is paprika. - 


Soundsoak acoustical wall panels come Oatmeal 
in 55 colors. Coral 

Five fabric finishes. Standard sizes. And most 3 
panels are ош vs Persimmon 

So even if your t is limited, your options 
aren't. Soundsoak is your economical yet Green Neutral 
"тойс to — ies. Pewter 

Soun products are available y 
through Armstrong distributors and contractors. Wheat Neutral 
For product literature, call 1 800 233-3823and Tiger 
ask for Soundsoak. 
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CARNABY 1986 © BENTLEY MILLS, INC 


Colorful! 


Carnaby by Bentley Mills, 
patterned loop texture 
carpet of ANTRON 
Precedent™ nylon. 


ШЕЕЗЕТМ TLE Y 


14641 E. Don Julian Road, City of Industry, CA 91746 
(818) 333-4585, (800) 423-4709 
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BY MONOCERA Д March: Office Design Issue offers a major editorial _ 
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the-art installations and an Office Furniture/Furnishings 
Product Review. A preview of Lighting World, May 
11-13, New York City is also featured along with a 
Lighting Guide, a comprehensive directory of 
prominent sources of lighting products. A Furniture 
Component & Hardware Product Review is geared to 
specifiers. Bonus circulation will go to 2,000 Canadian 
architects and interior designers and to Lighting World. 


xecutive Buyer Edition/Restaurants has bonus 
circulation to 5,000 owner/managers of restaurants and 
clubs. Case studies of restaurant designs from elegant 
to casual are included. In addition, a Restaurant 
Furniture/Furnishings Product Review offers 
introductions geared to the market, Bonus distribution 
at the Restaurant Show, May 16-20, Chicago. World of 
Contract Textiles product section features news of the 
latest colors, fibers, and specifying trends, plus recent 
introductions 
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The Kimball International Tradition 
Now Serves the Healthcare Industry 


For decades, Kimball International 
craftsmen have built the finest furniture 
in the land. With hardwoods from 
our own forests and the innovative 
concepts of our own award winning 
designers, we have built a tradition 
of consistent quality, reliable delivery 
and affordable pricing. Our furniture 
graces the offices and boardrooms 
of large corporations, and the world's 


great music halls are homes to our 
pianos and organs 
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Kensington Series 


Now the National Healthcare Company 
is bringing that Kimball tradition to 
the healthcare industry. Whether for 
residents’ rooms, lobbies, dining 
areas or offices, National Healthcare 
Company can meet your furniture 
needs...either in custom designs or 
exciting in-stock offerings for immediate 
shipment. Finished in cherry, oak, 
or other custom finishes, our 
healthcare furniture represents 
quality at the most affordable 
prices. That's the Kimball tradition 


N NATIONAL 


HEALTHCARE СОМР, 
1600 Royal Street Jasper, IN 47546 
Telephone: 812.482.1600 


Kasper i anas 


Contemporary 
Contract 


Furniture 


Esse Chalr Designed by Leonard Scott 


Kasparians, Inc. 1708 North Tyler Avenue South El Monte, CA 91733-3498 818 444-0101 
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DIFFA MAKES 
'87 APPEAL 


It is the number-one cause of death among women aged 25 to 29, 
and among men aged 30 to 39, in New York City. From one to 
three million people have been exposed to it, including children; 
270,000 cases are projected nationwide by 1991 at a medical cost 
of $16 billion. 

As an industry whose professionals have been hard-hit by the 
disease AIDS, the interior design field has rallied in support of the 
Design and Interior Furnishings Foundation for AIDS (DIFFA) 
whose three-year campaign has raised over $700,000. Monies 
are used for AIDS-related social services, education, housing, 
and research, as well as programs geared to increasing public 
awareness of this epidemic health problem. 

DIFFA's 1987 fund raising program is now in place and the 
organization is making an appeal both to the A&D community 
and the manufacturer audience with these events: 

€ A May 7, New York benefit performance of Les Miserables 
for which tickets are currently on sale. 

ө A combined warehouse sale at IDCNY, New York, scheduled 
for June 24-28. Manufacturers are invited to "rent" space to 
display their wares to the general public. 

ө Corporate sponsorships of the Tour Deluxe '87, are wel- 
comed as tax deductible gifts accruing national publicity in the 
trade press and at industry shows. 

Other ongoing programs include joint ventures with manufac- 
turers who donate a portion of sales from a product line; corporate 
roundtables that educate the business community; and individual 
donations, memorial gifts and bequests. 

Information on DIFFA and details on its many valuable pro- 
grams can be obtained by writing the organization at P.O. Box 
5176, FDR Station, New York, NY 10150; or phoning (212) 502- 
0138, or (212) 580-3311. 
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Executive Editor 
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PETS 
FROM TURNING FISHY. 


Shellfish becomes smellfish when it's spilled on an ordinary 
carpet. Bacteria grow and the odor turns off dinner guests. 


But the Sea Galley restaurant in Vancouver, Washington, 


cooked up a solution—install 6,400 square feet of carpeting 
protected by the SYLGARD® Treatment 


"1987 Dow Corning Corporation 
Dow Corning and SYLGARD are registered 
trademarks of Dow Corning Corporation. 


The new, treated carpet inhibits the growth of odor- 
causing bacteria and mildew. And it takes less cleaning effort 
to keep its stain-free looks and fresh, clean smell. 

Every SYLGARD Treatment is bonded to the carpet 
fibers. Steam clean, shampoo, vacuum; it’s there for good. 

Keep carpet odor from spoiling your business environ- 
ment. Install new carpeting with mil-applied SYLGARD: 
Treatment. Or contact a qualified SYLGARD applicator for 
treatment after your current carpet is cleaned. 

For the name of the licensed mills or 
certified applicators who handle the 
SYLGARD Treatment, just Call 1-800-ODR-LESS 
or write: Dow Corning Corporation, 
Department A-6014, Midland, М! 48686-0994. 


= 
SYLGARD 
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Entering...a new dimension 
[DIMENSION [4][о][о][о] 


dE 


Defined by innovative styling, refined 
technology in manufacturing and endur- 
ing value; Dimension 4000 from High 
Point Furniture Industries advances new 
visions for the office environment. 


Available in inviting neutral Grey 

or warm Almond laminate finishes, HIGH 

Dimension 4000 opens new horizons 

when complemented with High Point POINT 

Furniture's lines of seating. 

Break through existing limita- FURNITURE INDUSTRIES 


i nd he dimension: $ 
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“We'll start | 
at The Mart.” 


= 


ТНЕ MERCHANDISE MART 


Center to the World 


Long before ground is broken, you'll be putting your interior design plans together. 
And that's the perfect time to visit The Merchandise Mart in Chicago. ш Under our one enormous 
roof, you'll find the world’s largest selection of contract furniture and furnishings, millions of square f 
display — and countless constructive design solutions. ш On any business day, for any kind of proje 
The Mart can help furnish your best ideas. No matter how tall the order. ш For more information 
on The Mart and its showrooms, please call (312 4141 and ask for Buyer's Service 
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Washington, D.C. Council passes nation’s 
first interior design practice act 


Washington, D.C.—Efforts by 
ASID and IBD to establish legal 
recognition for the interior de- 
sign profession received a ma- 
jor boost with the passage of the 
nation’s first practice act by the 
Washington, D.C. Council re- 
cently. The bill prohibits the 
practice of interior design and 
the use of the title “interior de- 
signer” in the District of Colum- 
bia by individuals not meeting 
specific requirements of educa- 
tion, experience, and examina- 
tion. Pending an approval by 
the U.S. Congress (required by 
D.C. law) within 30 days of its 
opening session this year, the 
law is expected to be signed in 
April and take effect by the end 
of 1987. 


ASID/IBD joint effort 


Spearheaded by ASID, the 
legislative success represents a 
three-year coordinated effort by 
IBD and members of the D.C. 
design community. Founding 
members of the legislative 
coalition included Marty 
Cathcart, ASID; Odette Lueck, 
ASID; Penny Bonda, ASID; Car- 
olyn Pulsifer, ASID; and IBD 
National President Sandra 
Ragan, FIBD. Council member 
John Wilson (D-Ward 2) served 
as sponsor of the bill, which 
was officially submitted to the 
council in June, 1983 and re- 
ferred to the Consumer and 
Regulatory Affairs Committee. 

Public roundtable discus- 
sions regarding the bill were 
heard in March, 1986. Origi- 
nally submitted as a title regis- 
tration bill only, testimony from 
ASID and IBD members con- 
vinced council members to 
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Legislative coalition member Marty Cathcart, ASID, shown with John 
Wilson, the Washington, D.C. council member who sponsored the “Inte- 
rior Designers Licensure Act of 1986,” the first practice act passed in the 


nation. The bill is expected to be signed in April. 
——————————— 


strengthen it to become a more 
tighter "practice act," calling 
for annual continuing educa- 
tion courses as a condition for 
license renewal. Arguments 
given in favor of the practice act 
focused on the increasing re- 
sponsibilities involved in the 
performance of commercial in- 
lerior design, such as barrier- 
free design requirements, 
building codes, accessibility of 
entrances and exits, and suit- 
ability of finish materials. 
According to Cathcart, these 
public meetings reinforced the 
evidence that most people have 
limited knowledge of what inte- 
rior designers do. "The percep- 
tion of ‘interior decorator’ is an 
old fashioned idea," she says. 
“We wanted to make it clear to 
the public how much broader 
the interior design practice is 
and how much more knowl- 
edge is needed to be effective." 
“Its important that the public 
realizes the scope of our profes- 
sion," states Ragan. "We have 
to continue to educate the pub- 


lic that interior designers do 
more than just color and 
finishes." Ragan is convinced 
that a unified effort by associa- 
tions and interior designers 
throughout the country will re- 
sult in more licensing bills 
being passed. "Interior design- 
ers have to come together, for- 
get which letters come after 
their names, and decide what 
has to be done in order to get 
similar bills passed in other 
states." 

Three states—Alabama, 
Connecticut, and Louisiana— 
have already been successful in 
restricting the use of the title 
"interior designer" to qualified 
professionals. The D.C. bill, 
however, with provisions call- 
ing for annual continuing edu- 
cation courses as a condition of 
license renewal, represents 
new standards for other juris- 
dictions to emulate. Cathcart 
reports that currently, 14 other 
states are working on bills of 
their own. "The fact that the first 
practice act was passed in the 


nation's capital hopefully will 
spur others to action," she says. 
Ragan points out that Congress' 
approval of the bill gives it more 
credibility. "It's another level of 
recognition for our profession." 
she explains. 


Architects exempted 


Concern about opposition to 
the bill from the American In- 
stitute of Architects (AIA), 
whose national headquarters 
are in Washington, D.C., 
prompted the coalition to ex- 
empt architects from the prac- 
tice act. Cathcart and Ragan 
both admit that this was done to 
get the bill passed and avoid 
counteraction from AIA’s strong 
lobbying force in D.C. “We 
don’t want to infringe on archi- 
tects’ practice,” says Cathcart. 
“This is more or less our (ASID) 
local position.” Ragan explains 
that there is already a bill on 
record in the District of Colum- 
bia for architects that includes a 
description of interior design 
services. But this same descrip- 
tion of services is also included 
in the recent practice act for in- 
terior designers. “So, if an ar- 
chitectural firm wants to have 
the words ‘interior design’ on its 
letterhead, according to our 
practice act, it will have to have 
a licensed interior designer on 
staff,” says Ragan. 

After Congress gives its ap- 
proval for the interior design 
practice act (no obstacles are 
expected), D.C. Mayor Marion 
Barry will appoint a board con- 
sisting of three interior design- 
ers, a design educator, and a 
consumer to administer licens- 
ing procedures. 


PHOTOGRAPHY BY R.j. MUNA 
® Naugahyde is a Uniroyal registered trademark for its quality vinyl fabric ™ Spirit Il Beauty-Gard. and The Design Medium are Uniroyal trademarks © 1986 Uniroyal Plastics Company, Inc 
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OVE AFFAIR WITH 
E 1 
COLOR AND LIGHT 
It's the way you always knew colors could be. Radiant. Soft and sensuous. Vibrant. 
Truly, color comes to life in new Spirit II from Naugahyde®. Design with the colors of the 
coming generation—from a generously rich palette of sixty-eight beautiful colors. 
A major offering of new directional soft tones and pastels- plus the classics that made Spirit 


the first A.S.1.D. Contract Design Award winner. And all with our new, advanced 
Beauty-Gard" finish for even greater protection and wear. 


See the colors with a vision. Call or send for your sample card today. Naugahyde Brand Fabrics 


312 North Hill Street. Mishawaka. IN 46544 Telephone (219) 256-8475. 
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2nd RHIDEC show features expanded exhibits 


£5 


Chicago—Expanded exhibits, 
plus a three-day conference 
program are the main attrac- 
tions at the upcoming Restau- 
rant/Hotel International Design 
Exposition & Conference (RHI- 
DEC), scheduled for March 3-5 
at the Expocenter/Chicago. An 
expected 5,000 hotel and res- 
taurant designers, architects, 
executives, and purchasing 
agents will attend the 2nd an- 
nual show, which focuses ex- 
clusively on hospitality design. 
Products and services includ- 
ing furniture, artwork, floor- 
and wall-coverings, fabrics, 
uniforms, china, and lighting 
will be featured at the show in 
over 350 booths—a 30 percent 
increase over last year, The con- 
ference program will focus on 
design and management 
trends, customer preferences, 
the use of color and lighting, 
and safety. Eight general ses- 
sions and three keynote ad- 
dresses are scheduled. 
"Planning for the Future" is 
the theme of three keynote ad- 
dresses at RHIDEC. Stephen 
Birnbaum, travel commentator 
for numerous radio and televi- 
programs, including 
“Good Morning America" and 
the "Today" show, will deliver 
the keynote on Monday, March 
titled "What We AII 


sion 


) at 9 a.m., 
Want." 
The March 4 keynote, "Hotel 
Development Trends," will be 
given by Salvatore Guarino, se- 
nior vice president of develop- 
ment and for 
Hilton Hotels Corporation at 9 
a.m. On Wednesday, March 5, 
at 9 a.m., Martin Sklar and 
Chris Carradine of Walt Disney 
Imagineering will deliver a key- 
antasy As a Way of 


acquisitions 


note titled, “ 
Life." 
Tuesday, March 3 

11:30 a.m.-12:30 p.m. "Color 
Magic.” Speaker: Carlton 
Varney, Carlton Varney Associ- 
ates 

2-3:30 p.m. "Creating Special 
Places in Special Places." 
Speaker: Gerald Allison, 
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Designer Carleton Varney discusses color in his seminar on “Color Magic” on Tuesday, March 3 at 11:30 a.m. at 
RHIDEC. “Successful Restaurants” is the topic of N.Y. restaurant designer Susan Orsini’s talk at RHIDEC on 
Wednesday, March 4 at 11 a.m. Travel and tourism expert Stephen Birnbaum gives RHIDEC attendees advice on 
current and future trends in his keynote address, "What We All Want,” on Tuesday, March 3 at 10 a.m 


WWAT&G International 
3:30-5 p.m. “The Psychology of 
Design and Its Impact on Res- 
taurants & Hotels.” Speaker: 
Victor Huff, Victor Huff & Asso- 
ciates 

6 p.m. Industry-wide Wine & 
Cheese Party. 

Wednesday, March 4 

11 a.m.-12 noon “Successful 
Restaurants.” Speaker: Susan 
Orsini, Orsini Design Assoc 
1-4 p.m. “Design for Life Safe- 
ty.” Speaker: Sivon Resznikoff, 
Arizona State University (2-day 


course worth 0.6 CEU credits) 
2-3:30 p.m. “How to Negotiate 
a Bigger Bottom Line.” Speak- 
er: Guy Ramsey, Integrated De- 
sign Assoc. 


Thursday, March 5 


11 a.m.-12 noon "Implications 
of the New Tax Law for the Hos- 
pitality Industry.:” Speaker: 
Theodore Mandigo, Pannell 
Kerr Foster. 

1-4 p.m. “Design for Life Safe- 
ty.” Speaker: Sivon Resznikoff. 
1:30-3 p.m. “Lights, Camera, 


designed for laughter" 


by Michael Saphier 
FOR CONTRACT MAGAZINE 


Ar 


r 


Action—Lighting and Sound 
from Disco to Drawing Room." 
Speaker: Arthur Altemose, Al- 
temose Architects & Engineers 

Discount airfares are avail- 
able to RHIDEC attendees from 
American Airlines through Trav- 
el Planners; 1-800/221-3531 
(N. Y., 212/473-4688). For more 
information on RHIDEC, con- 
tact Bailey Beeken, show man- 
ager, National Exposition Com- 
pany Inc., 49 West 38th Street, 
Suite 12A, New York, NY 
10018; 212/391-9111 


“Every time I project the basic building grid, the machine begins to play games" 
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Environmental Planning Expo 
debuts at NEOCON 19 


Chicago—A temporary exhibit 
devoted to display of products 
and services related to the total 
interior environment makes its 
debut at NEOCON 19, June 
9-12 at The Merchandise Mart 
Chicago. Called the Environ- 
mental Planning Exposition, the 
exhibit will be held at The Mer- 
chandise Mart's Expocenter 
Chicago alongside the Interna- 
tional Pavilion. 

Product and service catego- 
ries to be featured at the Exposi- 
tion include: computer-aided 
design and management, tele- 
communications, energy man- 
agement systems, construction 
and project management, elec- 
trical distribution systems, ele- 
vators, floor systems, signage, 
security, wall systems, acous- 
tical products, and selected ar- 
chitectural building products 

“We view this merger of de- 
sign and technology at NEO- 
CON as the next logical step in 


providing the contract industry 
with an opportunity to see the 
cutting-edge in total environ- 
mental planning and design in a 
single location," states Philip E 
Kelley, president, Merchandise 
Mart Properties, Inc 

Mart management feels that 
the Exposition will appeal to the 
full range of NEOCON atten- 
dees, but will be of particular 
interest to facility management 
executives who are integrating 
design and technology into the 
workplace. In recent years, at- 
tendance by this group at NEO- 
CON has more than doubled 
and shows the greatest potential 
for future growth. For more in 
formation on the Environmental 
Planning Exposition or Interna- 
tional Pavilion, contact Linda 
Wellington, exhibit manager, 
Expocenter/Chicago, 350 N 
Orleans Street, Chicago, IL 
60654; 312/527-7633; telex 
270093 MART CENTER 


527 


AIA honors Cambridge firm 
for ‘distinguished architecture’ 


Washington, D.C.— Benjamin 
Thompson & Associates Inc. 
(BTA), Cambridge, Mass., has 
been chosen to receive The 
American Institute of Archi- 
tects’ (AIA) 1987 Architectural 
Firm Award. One of the AIA's 
highest honors, the award rec- 
ognizes a firm that has con- 
sistently produced “dis- 
tinguished architecture" for at 
least 10 years. 

Established in 1967, BTA is 
well-known for its work in ur- 
ban revitalization. The firm has 
reshaped Boston's Quincy Mar- 
ket, Baltimore's inner harbor, 
the Old Post Office Pavilion in 
Washington, D.C., and the 
South Street Seaport's Fulton 
Market and Pier 17 in New York 
City. According to the jury, 
BTA's ability to reinvigorate ur- 
ban wastelands has 
cessfully demonstrated the po- 
litical and economic feasibility 


"suc- 
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of this alternative to con- 
ventionally destructive modes 
of urban renewal." 

Throughout its 20-year histo- 
ry, BTA has stressed the human 
element in its designs, accord- 
ing to the jury. During the 1960s 
and '705, the firm's educational 
buildings "continued and de- 
veloped the humane but ele- 
gant tradition of campus design 
established by Walter Gropius 
at Harvard,” said the jury. 

BTA has won awards for al- 
most every major project it has 
undertaken, including the 1986 
Award for Excellence in Archi- 
tecture from the Boston Society 
of Architects and three AIA Na- 
tional Honor Awards. 

Although it is best known for 
its marketplace architecture, 
BTA'S work encompasses many 


types of environments, includ- | 


ing academic, performing arts, 
corporate, and hotels 


Steelcase offers tours of Wright's 
| Oak Park, Ill. home and studio 


Grand Rapids. 


To mark the completion of the restoration of the Frank 
Lloyd Wright Home and Studio in Oak Park, Ill. 


Steelcase is offering 


complimentary tours of this National Historic Landmark. Guided tours are 
offered daily, except on major holidays. Contact any Steelcase Regional 
Office to obtain complimentary tickets. 


'Fight for Wright" campaign 
protects legendary name, works 


Scottsdale, Ariz.—The Frank 
Lloyd Wright Foundation has 
launched a national campaign 
to help protect the work and 
name of the legendary Amer- 
ican architect and designer. The 
Foundation, a not-for-profit cor- 
poration formed by Wright in 
1940, announced plans to vig- 
orously enforce its legal rights 
and protect its licensing ac- 
tivities through the creation of a 
"Fight for Wright" campaign 

Key elements of the cam- 
paign include the formation of 
an Anticounterfeiting Advisory 
Board, which will serve as an 
independent consulting body to 
assist in authentification of al- 
leged Wright works. Members 
of the board include Max Pro- 
tetch, a New York City art deal- 
er and leading authority in 
architectural drawings: O.P. 
Reed, a Los Angeles art dealer 
specialzing in Wright designs 
who worked personally with 
the architect's widow in market- 
ing his works in the U.S. and 
abroad; and Erick Lloyd Wright, 
Wright's grandson and Los An- 
geles architect. 


In addition, the Foundation 
has established a toll-free 
hotline (800/237-2483) to re- 
spond to consumer queries and 
obtain information on possible 
fraudulent Wright designs. Be 
ginning in 1987, 
tion will also provide for the first 
time "Authenticity Certificates" 
to owners of individual pieces 


the Founda- 


or original works certified as 
genuine Wright designs. 

'As Mr. Wright's preemi- 
nence in 20th century design 
has become more apparent, so 
too have the instances of in- 
fringement and unauthorized 
use of his works," said Richard 
Carney, managing trustee of the 
"The growing 
number of abuses forces us to 


Foundation 


take a more visible role in pro- 
tecting the public against im- 
proper use ot the exclusive 
marks and the Wright name." 

The Foundation maintains an 
archive of tens of thousands of 
designs, drawings, letters, ob- 
jects, records and other items 
after receiving all Wright's rights 
and property at his death in 
1959 
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The Best Kept Secret 


in office seating. Discover Xanas, one offering in United's Contract Seating Program. Realistically 
priced and guaranteed. Write or call for more information or visit a Showroom. Atlanta, GA 404/262-1166; 
Boston, MA 617/460-0767; Chicago, IL 312/670-2397; Dallas, TX 214/760-8467; 
Denver, CO 303/399-4763; Kansas City, KS 913/236-7487; Los Angeles, CA 213/749-4106; 
Minneapolis, MN 612/633-7761 ; Philadelphia, PA 215/728-6016; 
San Francisco, CA 415/552-1585; Seattle, WA 206/762-3200. 


united! \ chair 


Leeds, AL 35094 205/699-5181 


Circle 11 on reader service card 
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Competitions: Bs ais i er en à esed, ОН а 


* The American Consulting Engineers 


S.M. Hexter winner se of color, integration of fur- | Council wil offer a $7,000 scholarship te 
to receive $2,500 hi du toits | an outst neering mdeni 


function. Completed entries must be ) $3,000 t 


* The 29th Annual S.M. Hexter Awards mitted by Febru 
Program for the Interiors of the Year wil tion, contact 


offer two first awards; one for r« 


the second most qualified stu 
dent; and $2,000 to a third-place winner 


during 16th anr olarship pro 


and one for contract interiors 


award winner in each catego: 


or Member Organi 


dents must be working toward a B.S. ir 
engineering, and should contact their 


egional consulting engi 


ormation and ons 
* The 1987 AIA Architectural Photogra- 
phy Competition organized by the St 
Louis Chapter AIA will offer a first prize of 
$1,000; second prize $700; and third 
rize $300, for any photographic 


Deadline to 


ficial entry f 


We Makt 


авиа 386 Chairs fill twin 


PRECIOUS atriums at IDCNY 
METAL 


Harbor Universal Inc., 1900 Marina Blvd., PO. Box 1857, 


Circle 13 on reader service card 
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ASID selects Toronto 
as conference site, 
announces officers 


Toronto— The 1987 National Conference 
and International Exposition of Designer 
Sources will be held in Toronto July 
22-25, for a series of educational work- 
shops, study tours, awards programs, and 
exposition. It is the Society’s first venture 


outside the continental U.S. for the an- 
nual trade and convention show. 

“Pursuit of Pertection,” the conference 
theme, will be hosted atthe Metropolitan 
Toronto Convention Centre with 200,000 
sq. ft. of column-free exhibit space. Ma- 
jor manufacturers will be in attendance to 
introduce new product lines to specifiers. 
For exposition sales information, call 
212/944-9220. 


We put space 
inits place. 


Space is for people. People create 
and collect information and things. 
It's only natural. But when that 
information and those things grow 
and multiply, a very unnatural 
thing occurs. The space gets used 
for the things...rather than for the 
people. 

Lundia's FULLSPACE can help 
you put space in its place because 
it gives you the means to control 
the space required for maintaining 
files, books, tapes and supplies. 
FULLSPACE mobile shelving cuts 
the space for things in half and 
doubles the space for people and 
productivity. 

Don't settle for filled space. 
Demand FULLSPACE...it adds 
new dimensions to your work 
space...and puts things in their 
proper space. 


LUNDIA SS 
The World's Record Holders 


600 Capitol Way Jacksonville, IL 62650 
800-258-6342 
800-252-8844 (In Illinois) 


Fullspace 
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Conference planners have scheduled 
visits to the Royal Ontario Museum, Roy 
Thomson Hall, and Harbourfront in addi- 
tionto a day devoted solely to tours in and 
around the city. At the historic Royal 
York, ASID headquarters hotel, attendees 
will experience Canadian architectural 
history and grace. 

Educational opportunities will include 
intensive seminars and design specialty 
workshops presented by experts from the 
field. Special attention has been paid to 
provide designers with information 
needed to survive in a changing market- 
place. The following awards will also be 
presented: ASID Thomas Jefferson 
Award, Designer of Distinction, Project 
Design Awards, and Human Environ- 
ment Award. 


1987 leaders chosen 


ASID announced officers for 1987. 
They are Charles D. Gandy, FASID, first 
vice president/president elect; Martha С. 
Rayle, ASID, secretary; and William F. 
Andrews, ASID, treasurer. Joy E. Adcock, 
FASID, assumes the office of national 
president, having served as first vice pres- 
ident/president elect in 1986. Janet 
Schirn, FASID, remains a member of the 
Executive Committee in the position of 
past president, having served as 1986 na- 
tional president. 

The election of five regional officers 
was also announced and they will be re- 
sponsible for implementing Society pol- 
icies and objectives within their region. 
They are: Kaye Christiansen, ASID, 
Rocky Mountain region; Hilda East, 
ASID, Southwest region; Fred Hershey, 
ASID, Northeast region; M.J. Kamin, 
ASID, West Central region; and Peggy 
Van Blaricom, ASID, Mid-Atlantic region. 


James Gregson 
leads new slate of 
elected officers 


Liberty, N.C.—The stockholders of Greg- 
son Furniture Industries have elected the 
following officers: James D. Gregson, Jr., 
chairman of the board and CEO; Robert 
G. Hunter, president and director of sales 
operations; Lloyd D. Brotherton, ex- 
ecutive vice president; Raymond Doug- 
las Gregson, treasurer and director of 
operations; and James L. Wilson, corpo- 
rate secretary, general counsel. 
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SEATS ONE. 
AND MAKES A 
WHOLE HOSPITAL 
COMFORTABLE. 


а 

It starts with comfort for the one who 
needs it most. In addition to its very 
accommodating ergonomic contours, the 
Kinetics patient's chairs are also available 
with gel-bag seat inserts and adjustable 
head and back supports 


There are 16 patient's chairs in all. Some 
feature a swing up arm making it easier 
to get in and out. So attendants no longer 
struggle to move patients to and from 
conventional seating...or wheelchairs 
Administrators respect the integrity of 
construction and easy maintenance, and 
delight at the cost. 


Our Kineticare program allows you to 
carry the same high standards of furnish: 
ing...and a constant visual theme. 


throughout an entire health care project 


From admitting to administration and 
from lobhy to lounge, you can now save 
both time and money by dealing with a 
single dependable source. And when you 
come to know us well, that may just be 


the most comforting thought of all. 


Kineticare is an integrated line of health care 
furnishings from Kinetics, an approved GSA 
supplier, manufacturing in Dallas and Toronto. 
We count more than 300 health care institu 
tions among our satistied customers worldwide, 


For more information, ploase sand your busi 
card to: Kineticare Kinetics Furniture 

TIO Carrier Drive Rexdale, Ontario Canada M9W 5R1 
Tel (416) 675-4300 Telex 069! 
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Krueger transfers 
firm ownership 

to 8 employee 
management team 


Green Bay, Wis.—In a move to place 
ownership of the firm in the hands of 
employees, control of Krueger, Inc. was 
recently transferred to an eight-employee 
management te An additional 40 
other employees assumed equity. The 
firm, based here, previously had majority 
ownership under the control of outside 
investors 

Krueger sales are balanced between 
contract and commercial divisions, with 
a smaller percentage from the Architec 
tural Fiberglass Division and the new In 
ternational Division. While furniture is 
the major product, diversification in 
cludes open office systems, ergonomic 
seating, office tables, and folding and 


stacking chairs Krueger’s employee management team is shown from left to right: James C. Appleton, director of 


administration; James A. Hurd, vice-president, sales; David E. Johnson, treasurer; Robert К. 
Members of the new management f j t h н А 
Farling, director of purchasing; Оа сг ki, ple r, Wisconsin; James E. Falck 


team are employees with 11 to 24 years of |, 


vice-president of sales and marke ird J. Resch and chief executive officer 


experience with the firm ;ary T. Gunter, plant manager, М. 


fice Originality and Uniqueness 
Because of Cost and Extended Delivery 


QUALITY * STYLE * FUNCTION 
И ТАГ 


Curved Recept 
Desks 

Dental / Medical 
Cabinetry 

Computer Work 
Stations 

Engineering Cabinetry 


Offices 
Institutions 
Airlines 


Work Directly 


n in 
With Factory E -. 
* Affordable P j 3 


* Excellent Deliveries 


* Engineering ; TRICRAFT 


Assistanc 
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Neo-Classic Wool Drapery Collection «West Week • Pacific Design Center, Suite 241 


NY 10962 «914-365-1100 


Arc-Com Fabrics, Inc, Exec. над. 33 Ramland South, Orangeburg, 
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The fiber of St. Francis в SKHHP peeciboda anti- иа 
Zeftron 500° ZX m Healt r for 


Haynie Partnership came up with the solution. Anti-r 


BASF Corporation 


sion 


BASF 
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New York Society of Architects meets 
at unique ‘working showroom’ 


New York—W.B. Wood Co. s new 
offers lighting and furniture products, and recently served as a meeting space for the New York 


working showroom" in the Grammercy Twin Towers building 
Society of Architects, one of the oldest architectural organizations in New York. The meeting was 
held there due to the unique combination of office and showroom which was an ideal setting for 
this group's interaction. Pictured are (1. to г.) Paul Newman, vice president, sales, W.B. Wood, 
Francis R. Emma, R.A., Francis R. Emma Architects; Gerdi Elder, executive director, New York 
Society of Architects; and Roger Petraglia, R.A., Davila and Petraglia 


ANODIZED 
POLYCHROME 
ALUMINUM 


OBER/STENERSEN| SALES CORP. 


1944 W. Green Dr. Highpoint, NC 27261 
Tel: 919-885-8181 Telex: 578440 
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| AIA forms new region, 
announces Heller 
as convention speaker 


Washington, D.C.—The American In- 
stitute of Architects (AlA) has established 
a new region of the Virginias, encom- 
passing Virginia and West Virginia, to en- 
| hance communication between the 
national AIA and its 1,700 members in 
both states. Architect Paul H. Barkley, 
AIA, Falls Church, Va., was installed as 
the region's first director to serve a three- 


year term on the AIA Board of Directors 
Previously, Virginia and West Virginia 
were part of the Middle Atlantic Region. 
Nationwide, there are 19 AIA regions. 
At the AIA's national convention in Or- 
lando, Fla., June 19-22, Walter W. Heller, 
economist, educator, and adviser to For 
will discuss tax 
and 


tune 500 corporations 
reform, the construction market 


other issues 


He will speak on Saturday, June 20, as 
one of four focal point presenters. The 

convention theme is "Architecture '87 
| Fact, Future + Fantasy.” Following his 
speech, Heller will join other guests for 
the Construction Market Forum, a discus- 
sion of specific construction markets and 
client needs stemming from economic 
and tax realities 

For more weekend convention pro- 
gram information, call Jim Ellison, AIA, at 


202/626-7347 


Expansion 
American Olean opens 
$17.9 million project 


American Olean Tile Co. opened its re- 
search and development center and floor 
tile production facility in Lansdale, 
Penn., marking the completion of a $17.9 
million expansion project of 47,000 sq. 
ft. It will enable the company to develop 
new tile and glaze compositions and test 
new products...the HON Company 
opened a 140,000 sq. ft. distribution and 
manufacturing plant in Sulphur Springs, 
Tex., to serve as a distribution point for 
office furniture. It will eventually serve as 
a product showroom and manufacturing 
Kusch USA, Inc., the American 
subsidiary of Kusch + Co., Hallenberg, 


center. 


W. Germany, conducted dedication cer- 
emonies for its new learning center at the 
manufacturing site in W. Germany, dur- 
ing Orgatechnik '86 
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DE rol 2 


THE BRIGHTEST IDEA BETWEEN TWO POINTS 


A revolutionary lighted modular carpet system for graphic, safety, or directional 
messages. High visibility. Low voltage. Long lasting. 


Use in hospitals, airports, hotels, offices...anywhere safety, traffic control, directional or 
display graphics are required in your design. 


Safe-Lite is an integral part of Collins & Aikman's Plexus™ modular floor system with pile 
of Antron* nylon, the high performance contract fiber. 


Ca Collins & Aikman ANTRON 
FLOOR COVERINGS DIVISION, NYLON 
Smith Industrial Blvd., Dalton, GA 30720, 


404-259-9711 or 1-800-241-4902 
Circle 19 on reader service card 


There are many 
phonies out there 
trying to copy 
our Nova chair. 
But no matter 
how many times 
they try. they 
just can't get 
their copies right. 
First of all. not 
one of them can 
stack up to this 
IBD award 
winning design. 
Secondly. Nova has 
a waterfall front 
edge, so no one 
has to worry 
about circulation 
problems. Then 
there's our cross- 
frame. hidden 
underneath to 
give Nova extra 
strength and 
more stability. 
And last but not 
least. there's our 
price. You can get 
100 or more for 
only $80.00 (list), a 
seat. Think of it, 
an "original" at 
а copycat price! 
Atelier 
International 
IDC/NY Center 2, 
30-20 Thomson Ave. 
Long Island City, 
New York 11101 
(718) 392-0300 


Works of art 
that work. 


The eighty dollar 
“original” 
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Benefits of а new location prompt 
healthy growth forecast for Scalamandre 


vidence of growth in the 
amend ial furnishings in- 
dustry can be found among 
manulacturers moving to new 
corporate headquarters that 
employ the latest in physical 
plant, manufacturing facilities, 
and innovative management 
practice. 

Typically in the business of 
serving today's contract cus- 
tomer, leading manufacturers 
who embark on corporate 
moves have a chance to “play 
client" themselves, choosing 
new facilities, architects to 
build them, suppliers to fill 
them, and operations to make 
them productive. 

One such case history of a 
telling move to state-of-the-art 
headquarters is offered by Scal- 
amandre, whose 60-year-old, 
third-generation business relo- 
cates to a new warehousing, 
customer service, and admin- 
istration center in Islip, Long Is- 
land, N.Y. this month. 

Located in a Foreign Trade 
Zone (FTZ) permitting waiver of 
import tariffs and custom duties 
on re-exported goods, the new 
35,000-sq.-ft. building is situ- 
ated on 3.5 acres surrounded 
by woods in a 52-acre FTZ ad- 
joining MacArthur Airport, Islip 
Township. In addition to cus- 
tomer service, warehouse, and 
offices, the location also houses 
a computerized operations pro- 
gram dubbed "Norman." 

"Our move represents a re- 
newed commitment to our cus- 
tomer service base," notes 
Adriana Bitter, president, prod- 
ucts division of Scalamandre. 

Continues Bitter, "With ‘Nor- 
man,' what we will achieve is 
an automated order entry sys- 
tem which represents an invest- 
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ment of three years into 
researching computer pro- 
grams on the market, after 


which we decided to custom- | 


design our own." 


All orders automated 


Some 20,000 Scalamandre 
clients across the country will 
be served by automated ac- 
counting, credit, and order- 
Benefits to 
customers include status re- 


tracking services 


ports on back-orders and up- 
dates on delivery schedules 
Reserved yardage, clippings, 
and all allocations will be 
itemized for customers in 
notice form, with reminders 
mailed automatically. 

Phase two of the program will 
implement an automated sales 
force made possible by porta- 
ble computers tied into Nor 
man 

Notes Ward Bitter, head of 
operations, "One advantage of 
Norman will be itemization of 
all contract sales. We will be 
able to monitor them across all 
product categories—by type, 
and in terms of color and pat- 
tern. This will permit us to bet- 
ter predict what reordering will 
look like on a projected sales 
basis." 

It is expected that the new 
system will carry the company 
30 years into the future; for the 
first five of these, a 20 percent 
per-year growth rate is fore- 
casted. 

The improved level of cus- 
tomer service will be partially 
attributable to an experienced 
personnel base available in Is- 
lip, a community rich in com- 


puter programming expertise. A | 


staff of 80 will be brought on, 
spread over the sample depart- 


ment, warehouse, and custom- 
er service/credit departments. 

Choice of Islip for the new 
facility came about after three 
years worth of research into 
new locations, spanning five 


states in the New York region as 


well as the South. The site's ap- 
peal as an FTZ, ideal for Scala- 
mandre's operation which in- 
volves trade with Canada, 
import from abroad, and re-ex- 
port, was a major reason for its 


sq. ft. to production in Long Is- 
land City while devoting an ad- 
ditional 7,000 sq. ft. to art 
studios and archives. Further- 
more, the older site is being 
boosted with six new high- 
speed looms; more are on- 
order. Additional automation of 
yarn warping and winding, as 
well as jacquard looms will take 
place eventually. Older equip- 


ment used for restoration of fab- 
| ric and trimming will be 


Scalamandre% new 35,000-sq.-ft. customer service center offers benefits of 


a Foreign Trade Zone plus automation of most operations. The company's 
move represents а renewed commitment to the firm's customer base, notes 


Adriana Bitter, president, products division of Scalamandre (above 


selection. So was the tax-free 
Industrial Revenue Bond made 
available through the Suffolk 
County Industrial Development 
Agency, which permitted eco- 
nomical financing for the build- 
ing and all of its equipping 
The move opens up expan- 
sion opportunities in the com- 
pany's existing Long Island City 
manufacturing site. Scala- 
mandre will vacate 20,000 sq 
ft. of 12-ft.-high warehouse in 
Long Island City to occupy 
34,000 sq. ft. of 24-ft.-high 
warehousing on the Island. It 
can now allocate 14,000 more 


maintained. 

The Long Island City location 
will continue to offer services in 
a dye house, trimming depart- 
ment, in house screen-making, 
and mill facilities (including a 
restoration mill). The firm's mill 
encompasses over 200,000 sq. 
ft.; over 500,000 yards of fabric 
are produced and imported. 

Scalamandre's new building 
is one of several facilities com- 
ing off the drawing board for the 
company; among the others are 
new showrooms in San Fran- 
cisco; Boston; Miami; and Or- 
ange County, Calif.—R, W. 


Data-Trak: A highly efficient 
method of isolating low-voltage 
communications and data 
cables in a top raceway to pro- 
hibit any electrical interference 
from baseboard power. Com- 
plies with stringent government 
requirements for the separa- 
tion of communications and 
electrical cables. 


Top: A special adapter for 
Comm-Pak voice and data 
outlets snaps into any Powr- 
Pac knockout location. 

Left: Data-Trak's vertical cable 
manager. Used for routing 
cables to Powr-Pac or the 
bottom raceway. 


IT ТАКЕ$ A COMPANY LIKE WESTINGHOUSE 
TO TAKE CONTROL OF THE ELECTRONIC OFFICE. 


\рапу that unc at hand. В what 
logy on every level. / y power if 


cable 
include: 


Westinghouse 
Furniture Systems 
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You can be sure... if it's Westinghouse 


PRODUCT DESIGNER PROFILE 


ISD & Helikon 
Team Up For 
Seating Line 


By ROBERTA WALTON 
Executive Editor 


“Large manufacturers 
should involve interior 
design firms more 

in the early stages 


of product development.” 
Mel Hamilton 


38 


TN at Designer's Saturday and to be 
succeeded by additional seating in- 
troductions at NEOCON, are two Hel- 
ikon chair designs created by Mel 
Hamilton and Gary Lee, vice presidents 
with ISD, Chicago. 

No stranger to product design, ISD as a 
firm has worked cooperatively with ma- 
jor manufacturers before, among them 
Westinghouse and Alma. This latest joint 
venture represents, in the designers 
view, yet another indication of how the 
manufacturer community and A&D pro- 
fession are becoming more closely 
aligned through collaboration in the early 
stages of product development. 

Suppliers and practicing interior de- 
signers are teaming up more than ever 
before to create the elements of environ- 
mental design—not just the enveloping 
project. Manufacturers are turning to 


As part of a general marketing trend, 
many manufacturers are now keenly 
looking for new inspiration, a way to 
break the mold. Lee comments that 
American manufacturers are ever-more 
enlightened about international design 
influences coming from Italy and other 
European countries where trained archi- 
tects are commonly used for all product 
design ventures. 

Noting that product design has tradi- 
tionally been delegated to manufacturers 
by the architecture profession in the 
States, Mel Hamilton says, "As a firm, ISD 
enjoys becoming involved with large 
manufacturers in the early stages of prod- 
uct development. Our effort with Heli- 
kon is part of a larger trend in our industry 
which is now including architects and 
designers again in the product design 
‘loop.’ The architect is recognized as a 


fresh design and new sources, notes Gary 
Lee, in saying, "While many suppliers 
may have full-time design staffs, they are 
seeking the input of outside interior de- 
signers more and more. Manufacturers" 
level of curiosity about what's needed in 
the marketplace is much higher." 

This heightened awareness in supplier 
circles is thought to be a reaction to re- 
dundant design of which so much has 
been seen in the mid-'80s. Continues 
Lee, "What happened is that prior to 
1985, the tremendous growth and emer- 
gence of contract manufacturers flooded 
the market with several interpretations of 
the same product idea." 


personality, and is no longer a nonentity." 

Hamilton applauds the move away 
from an endorsed "corporate style" in fur- 
nishings design, a style that has been, 
regrettably, quite repetitive. 

"Clients are seeking individuality. As a 
result, our collaboration with Helikon 
tried to formulate designs that are adapta- 
ble to a wide variety of uses and not so 
one-dimensional that they cannot work 
in a range of applications," he says. 

"Tao" is adapted from a Regency-style 
armchair and has a high back. “We felt 
that there was a need for a chair of this 
type—a new model will be produced 
with wicker accents, reinterpreted in a 
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contemporary way,” 
“Vienna,” 


Hamilton explains 
inspired by the captain’s 
chair style, has a rounded, lower back 
and curved contours, yet balances a 
highly linear form in the backrest and 
arms. Both chairs are made of hardwood 
maple frames and are available in 20 
hand-rubbed finishes, including cherry 
walnut, mahogany, oak, teak, and Eng- 
lish oak. Plans exist to fill out the line with 
upholstered pieces for introduction in 
mid- to late-'87 

The design concept for the first two 
pieces of the seating program pre-dated 
reaching an agreement with a manufac- 
turer. Discussing the creative process that 
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led to a final design selection, Hamilton 
says, "We knew what we didn't want. We 
doodled, tacked up the designs, and 
chose two styles we wanted to pursue 
Then, we set out to look for a producer 
Thus, the elapsed time from when we met 
with Helikon and when we introduced 
prototypes at Designer's Saturday, was 
less than a year. 

ISD has other plans for product design 
including possible introductions for fab 
ric and lighting, as well as an inexpensive 
stacking chair. Says Hamilton, "As a firm 
we spend a lot of time in product design 
on a custom basis and we'd like to see 


more of our efforts become available on 


"Product design is 
a natural extension 
of our services as а 
design firm 
responsible for the 
total environment." 
Gary Lee 


the contract mass market." 

The potential to the firm for product 
design to become another profit center is 
yet unclear, The designers agree that such 
ventures lend additional stability to any 
firm's revenue picture, but, says Lee, “For 
us, this is a spontaneous development. It 
is ideal for ISD, given that the staff—half 
architects, hali designers—is endowed 
with ‘renaissance talent’ 


ISD Designers Gary Lee and Mel Hamilton, 
(above, left and right) created the Vienna and 
Tao chairs (top, left and right) in cooperation 
with Helikon. Preliminary drawings of both 


chairs are shown on these two pages 


| Sometimes what u thought would last, lasted. 
But not the way you thought. 


1 

If you’ve been swayed to believe that 
glazed tile is a good choice for high traffic 
floors, you’ve been presented with a lop- 
sided view. 

Real quarry tile is the only smart choice 
for long-lasting results in heavy traffic areas. 
Summitville quarry tile is made from the 

finest clay and shale, extruded to 
provide uniform density, strength 
E and color — a full 1/2" of solid 
magic color that lasts and lasts. 

Compare that to the .0025” 
surface treatment ofa glazed paver tile that 
has been advertised as suitable for high 
traffic areas. 

Why risk performance with a product 
that claims to E “the smart choice over 
quarry" when you can have the real 
thing...Summitville quarry tile, a proven 

rformer that passes the tests oftime and 
eavy traffic. 

Check the standards before you specify. 
Glazed tile that wears out before its time 
could set your best laid plans askew. But 
Summitville quarry tile will last just like 
you thought it would. 


Summitville 


Summitville Tiles Inc.- Summitville, Ohio 43962 
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COLOR LINE 


By Sara O. Marberry 


Patients, staff, & client benefit 
from intelligent selection of color 


romoting the health and 

welfare of patients and staff 
in healthcare facilities may just 
be one of the most intelligent 
color applications in existence, 
А case in point is a new building 
for the Methodist Hospital in In- 
dianapolis, Ind., where The 
Rowland Associates paid extra 
special attention to interior 
color specification for fabrics, 
finishes, and materials (see p. 
86, this issue, for story on the 
project). Through the firm’s 
efforts, the client not only has a 
pleasing, comfortable environ- 
ment, but also one that is dura- 
ble and practical for future 
remodeling. 


Certain colors avoided 


According to Sallie Rowland, 
president and project director, 
The Rowland Associates, it was 
the hospital’s idea to use the 
power of color to promote the 
health and welfare of patients 
and staff. The firm decided to 
seek expertise beyond its own 
and hired internationally- 
known color consultant 
Rudolph Manke, a partner with 
Manke and Manke, a Lajolla, 
Calif.-based firm which spe- 
cializes in color in healthcare 
design. Manke flew to Indi- 
anapolis and gave designers at 
The Rowland Associates a 
three-day “crash” course on the 
impact of color in hospital and 
healthcare use. “There is a lot of 
research on color and human 
response that has not been 
properly documented,” says 
Rowland, “but | felt that by tak- 
ing consistent theories of indi- 
vidual color specialists we 
could come up with some 
really solid information.” 
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Through Manke's sugges- 
tions, the firm decided to avoid 
using colors from the lavender/ 
purple family because they dis 
turb the focus of the eye and 
have an after-image of sickly 
yellow-green. White, a color 
found to be emotionally sterile, 
has little therapeutic applica- 
tion. Yellowish-green was also 
not used because its reflection 
on human flesh gives the com- 
plexion a sickly pallor. He ad- 
vised against the use of stripes 
in patient areas, for they are a 
constant source of tension, es- 
pecially if they are crooked or 
off-balance on the footwall of a 
patient room. "It would be very 
irritating to lie in a hospital bed 
and look at a crooked set of 
stripes," explains Rowland. 

She reports that Manke didn't 
feel that strong colors should be 
specified in hospitals because 
they are too intense. “We con- 
cluded that uniform color in 
any patient environment is 
wrong," Rowland states. "Color 
variety adds a stimulus that is 
necessary in healthcare." 


Three sets of colors used 


The design team developed 
three sets of complementary 
colors for the hospital complex: 
green and rose, representing 
the green and red color wheel 
combination; blue and peach, 
as values of the blue/orange 
combination; and plum and 
yellow, derived from the purple/ 
yellow complementary pair. 
Rowland explains that these 
colors evolved from grayed 
tones to get the correct values of 
lightness and darkness. "Com- 
plementary colors give an alter- 
nating soothing/stimulating 


effect," she says. "The com- 
bination provides a balance that 
is effective for the long term." 
A warm neutral was used as a 
background throughout the 
hospital. Rowland describes it 
às a "grayze"—a grayed beige 
that is warm without the 
coolness of gray. "Pure gray is 
not a good color for healthcare 
environments," states 
Rowland. "It is cold, tends to go 
black, and never lasts as long as 
the warm neutrals." Specifying 
this neutral color for larger sur- 
face materials (such as marble 
tile floors, ceramics, and lami- 
nates) opens up a variety of di- 
rections color can take in the 
future when the time comes to 
replace materials that are more 
susceptible to wear, such as 
paint, fabrics, and carpet. 
"The design field gets carried 
away with trends sometimes," 
says Rowland. “Апа it's unfortu- 
nate for a client if someone can 
walk into a building and know 
that it was done in a certain year 
because of the colors." 
Rowland explains that the 
green/pink, blue/peach com- 
bination was used in most of the 
patient areas, such as surgery, 
intensive care units, and indi- 
vidual rooms. Because the light 
on the headwall (where the 
head of the bed is) in rooms re- 
flects color off walls, the side- 
walls and headwall are always 
neutral, leaving the footwall as 


the accent. Upholstery on side | 


chairs complements the foot- 
wall. Bedspreads work with any 
color combination. "We found 
a fabric that is а woven plaid 
that has colors from our whole 
palette," says Rowland. “So the 
bedspreads work in any room 


and this offers а tremendous 
housekeeping advantage for 
hospital staff." 

The plum/yellow combina- 
tion was used more in special 
areas of the hospital such as 
clinical or public areas, but 
generally not patient areas. By 
confining colors to specific 


rE 
Columns in Methodist Hospital's 
lobby show off the full spectrum of 
colors specified by The Rowland 
Associates for the facility. 


floors and areas, the design 
team was able to eliminate the 
possibility of the wrong chairs 
ever being placed in the wrong 
rooms by the housekeeping 
staff. 

“Healthcare design has to 
look good for a long time,” says 
Rowland about the firm's selec- 
tion of colors for this project 
“We as designers have to re- 
move ourselves from looking at 
just what is available and think 
about the effect of colors оп pa- 
tients and staff as well as their 
esthetic value over a long 
period of time.” 


41 


IMEXPRESS /ILIGHT IEEE 


Flexible, adjustable, extendable, rotatable, sleek. йг 
Sigla: the lighting revolution. COUECTION 


Expresslight" : 53 UL listed recessed, wall, ceiling and suspended 
fixtures plus 46 table and floor lamps stocked in the US. 


Sla T designed by Rene Kemna 


Innovative Products for Interiors Inc. Lighting Division 

IDCNY Center Two 84], The Merchandise Mart 
30-20 Thomson Ave. Chicago, Ill 60654 

Long Island City, NY 11101 Tel. 312-822-0346 

Tel: 718-482-7440 
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LIGHTING LINE 


By Eileen McMorrow 
MM  —— nn [0010 


Campus conservatory, loft office 
receive 1986 IALD Awards 


he Palm House at Dowling 

College in Long Island, New 
York, and the SITE offices in 
New York City were among the 
recipients of the 1986 Interna- 
tional Association of Lighting 
Designers (IALD) Awards of Ex- 
cellence. Remarkable, inno- 
vative solutions created by New 
York area lighting design firms, 
Steven Mesh/Diana Juul Archi- 
tectural Lighting Design and 
Berrian-Viola Associates Inc., 
were behind the awards. 

Part of a turn-of-the-century 
Vanderbilt mansion in Oak- 
dale, Long Island, the Palm 
House is a glass and cast iron 
conservatory building, now oc- 
cupied by Dowling College. 

Formerly a true palm garden, 
the Palm House is now used as a 
student lounge, banquet room, 
lecture and concert hall, pre- 
sentation room, and connec- 
tion between buildings. The 
Honorable Mention Award 
went to Steven Mesh, IALD, 
and Diana Juul, IALD, of Steven 
Mesh/Diana Juul Architectural 
Lighting Design, New York, due 
to the intricate lighting system 
they designed for this glass 
structure which has few places 
from which light can reflect, no 
place to conceal wiring, and 
difficulties with glare. 

"Because the building is es- 
sentially glass, most of the sur- 
faces appeared dark at night, 
dematerializing the building," 
explains Mesh. 

The lighting program was de- 
signed to provide a flexible, re- 
focusable lighting scheme for 
various uses of the space, and to 
provide more general light at a 
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lower height to reflect off the 
limited matte surfaces such as 
floor tiles, cast iron panels, and 


| window mullions. Downlight- 


ing would help to reduce the 
overwhelming scale of space. 

The solution developed by 
Mesh/Juul has four compo- 
nents. Track and adjustable 
track fixtures were mounted in 
unobtrusive places and aimed 
at angles to best serve the floor, 
wall, and podium. Street lamps 
with glass globes appropriate 
for the building style were 
placed in the corners of the 32- 
ft. tall, 46-ft. wide, and 68-ft. 
long house, providing a source 
of light originating at a lower 
height than that of track lights. 

Thirdly, old vent holes in the 
structure were transformed into 
lighting fixtures, resulting in a 
glowing band which reflects in 
the glass wall and ceiling, 
adding an element of sparkle. 
Finally, the designers estab- 
lished a preset dimming system 
that allows untrained college 
personnel to select the proper 
combination of lights. 

"The approach is to provide 
enough illumination where it is 
needed for some tasks, and to 
enhance the architecture," ex- 
plains Mesh. 

In voting an award for the 
Palm House, the IALD panel of 
jurors praised the designers' re- 
straint, noting that the charm of 
the building could have been 
lost with excessively overdone 
lighting. By dusk and night, the 
Palm House glows festively, the 
campus centerpiece. 

For the architectural firm 
SITE, located in New York, Di- 


ane Berrian-Viola, IALD, Ber- 
rian-Viola Associates Inc., 
Pound Ridge, N.Y., created an 
Award of Excellence lighting 
design that successfully inte- 
grated with the firm's strong de- 
sign style and the historic 
nature of the Louis Sullivan 
building at 65 Bleecker Street. 
With a ceiling height close to 13 
ft., the 8,000 sq. ft. loft space 
has 21 full-height columns with 
capitals ornamented by Sul- 


Photo by Steven Mesh 


The lighting system at Dowling Colleges Palm House (left) incorporates 


balance strong, direct sunlight 
from the south window wall. 
Louvers are used to soften the 
light where partitions abut full- 
height walls. Certain partition 
walls make use of surface- 
mounted incandescent track 
lighting. 

A combination of artificial 
and natural light casts subtle 
shades and shadows through 
the partition screens in a chang- 
ing process, according to one's 


Photo by Peter Aaron/ESTO 


track lighting, street lights, and fixtures located within the old vent holes 
of the structure. Indirect fluorescent uplighting recessed into partition 
tops of the SITE offices (right) provides a comfortable level of light. 


livan. The absence of a hung 
ceiling, which leaves all sprin- 
kler pipes and HVAC systems 
exposed, further restricted and 
complicated possible locations 
for lighting fixtures. 

The designers recommended 
inverting two-lamp fluorescent 
channels into the tops of the 
partitions for uplighting. This 
solution provides the general 
lighting scheme throughout the 
space. Locations and intensities 
of lighting fixtures vary, accord- 
ing to specific needs. 

The gallery is wrapped with a 
line of perimeter uplighting to 


position in the space. 

Lamp color was carefully se- 
lected to avoid adding a tint or 
graying of the white surfaces. 
White, fluorescent lamps with 
phosphors were chosen, as op- 
posed to ultralume, cool, or 
warm white. Quartz incandes- 
cent PAR lamps were chosen for 
their whiter color to blend with 
the fluorescents. 

"This recognition from the 
IALD jury reaffirms the impor- 
tance of a carefully thought-out 
and executed lighting system to 
enhance the designer's intent," 
concludes Berrian-Viola. 
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ModenMode 


(415) 568-6650 
Stratus. Designed by 
Norman Cherner. 
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ON OUR COVER 


Free-lay carpet 
system 
eliminates 
adhesive 


ees Commercial Carpet Compa- 
ny's Self Lock™ modular carpet 
system claims to be the first true 
free-lay carpet tile system on the 
market that drastically reduces installa- 
tion costs because it does not require ad- 
hesives when laying tiles 
The tiles are available in both cut and 
loop pile in either 18- or 24-in. squares. 
More than 200 colors and a wide range of 
textures give the line an unusual degree 
of design flexibility. Custom pattern ca- 
pability is virtually without limit due to 
the carefully worked out designs of the 
modular carpet tiles 


Modules are easy to cut and fit because 
face yarn and backing are integrated. Use 
of DuPont Antron nylon provides soil re- 
sistance and protection against static 
build-up. Resistance is effective for the 
life of the tile 

Either through a running line or custom 
programs, Lees modular systems are 
available with permanent built-in Bio- 
guard antimicrobial action. The Self Lock 
system is guaranteed for 10 full years in 
key areas of performance. Tiles are war- 
rantied not to de-laminate, edge ravel, 
cup, dome, or dish 
Circle No. 389. 
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“The skills of our technical staff 
problems,” 


become valuable assets in finding solutions to design 
notes Bernard Egerter, president, Lees Commercial Carpet Company (far left). 


Together with Richard Elliott, executive vice president (center) and John Rearden, vice 
president, modular systems, Egerter has forged many innovations in carpeting. 


Technical proficiency in carpet is hallmark of Lees Contract 


blending of technical proficiency 
and esthetics marks the evolution of 
carpet tiles and broadloom manufac- 
tured by Lees Commerical Carpet Com- 
pany, a division of Burlington Industries, 
Inc. “A vital part of that,” says Bernard 
Egerter, president of Lees, “is the fact that 
the company is made up of interdisciplin- 
ary groups that study end-use applica- 
tions to identify performance values 
which may be added through chemistry, 
modification of yarn construction, or 
other aspects of textile engineering, 
Such innovations as Unibond® Back- 
ing System, Biogard® Antimicrobial Car- 
pet, and Thermobond® Modular Systems 
are some of the outstanding develop- 
ments attributable to Lee’s expertise. 
Typical of the company’s innovative at- 
titude and scientific thrust is the develop- 
ment of Unibond®, an improved backing 
lamination, which bonds primary and 
secondary backs of tufted carpets. Look- 
ing beyond the conventional and accept- 
ed procedure of bonding backings with 
latex, Lees scientists replaced that meth- 
od with molten thermoplastic resins, 
which make a bond three times as strong. 
“Many companies supplying the con- 
tract industry are faceless corporations 
that are known only through literature 
and resource library sources,” says 
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Egerter. “Those who employ Lees as a 
commercial € arpet resource come to 
know the company and its represen- 
latives as members of the construction 
team. Then, the knowledge of these mar- 
keting representatives and the skills of the 
technical staff that support their efforts 
become valuable assets in finding solu- 
tions to design problems." 

Egerter points out that in addition to the 
services of representatives ın every major 
market, Lees has a technical services sec- 
tion that furnishes written installation and 
maintenance guidelines. These represen- 
tatives also are available to read blue- 
prints, 
installation direction as needed. 


do layouts, and give on-site 


New ideas enouraged 


Richard Elliott, executive vice presi 
dent of the company, says, "There is a 
fortuitous mix of disciplines at Lees that 
has accounted for an enviable succession 
of technical achievements. That is the 
nature of research-oriented companies 
Ideas are encouraged, experimentation Is 
supported, and the company is willing to 
try new concepts,” 

John Rearden, vice president, modular 
systems for Lees, points out that even 
though the timing for a new idea on occa- 
sion may be wrong and come to nothing, 


“the dedication and the intelligence are 
always there and when the need exists, 
Lees has the tradition of finding a better 
way to meet it,” he adds 

At the heart of the scientific approach, 
he adds, is the all-important function of 
questioning what is and what could be. 
“What place does laser printing and fiber 
optics have in carpet design and con- 
struction?” he asks. “Can the company go 
further in hardening the fiber shell, which 
would increase resistance to abrasion 
and wear? Can carpet be made to deaden 
fire and smoke, just as it deadens sound? 
Nothing is off-limits in our exploration for 
improvements.” 

The resources needed to carry out the 
research and development function stem 
from the strength of the company. Lees is 
a division of Burlington Industries, one of 
the largest and most diversified manufac- 
turers of textiles and related products. 
Burlington manufactures and markets ap- 
parel fabrics, yarns, rugs, mattress tick- 
ing, draperies, bedspreads, and fabrics 
for industrial uses; as well as a broad 
selection of residential and commercial 
broadloom and modular carpet systems. 
The parent company has more than 80 
plants in the United States and abroad, 
Lees has been a Burlington division since 
its acquisition in 1960.—1.C. 


PRODUCT SHOWCASE 


Fabrics offer 
wearability, 
static Control 


extile Marketing Concepts, Inc 
(TEXMARC) is now manufactur- 

ing and marketing lines of fab 

rics acquired from Quaker 

Fabric Corp., from whom it has acquired 
the rights to independently produce and 
sell the QuakerStat nylon upholstery pro: 
gram. Initial product offerings feature 
spun yarns composed of BASF's Zeftron® 
nylon fiber for the upholstery and wall- 
coverings markets, They feature a new 
generation of virgin nylon that has un- 
paralleled wearability and superior resis- 
tance to abrasion, fuzzing, and pilling. 
Called Durastat, the line features long 
staple, six-denier nylon that is stock-dyed 


for color consistency and uniformity in a 
broad range of solid and heather shades 
A substantial percentage of carbon-suf- 
fused nylon fiber is blended in to provide 
fabrics with electrostatic, conductive 
properties 

The fabrics are available as solid plain 
weaves; carbon-conductive backed solid 
plain weaves; two-color plain weave 
tweed; two-color bird's eye plain weave; 


solid-twill weave; two-color twill weave; 
or solid basketweave/solid waffleweave 
All of the DuraStat fabrics either are in- 
herently fire resistant or can be specially 
treated and certified to meet flammability 
specifications. Circle No. 317. 
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introduces , 
the ' 
benefits 


The new Magic Aisle* 800 
Lateral Moveable System is a 
high-access, high-density filing 
System designed to better orga- 
nize your files in a minimum of 
Space and reduce access time 
required for storage and retrieval 

With modular design, you can 
begin with two or three rows of 
shelving, and expand as your 
needs grow. The anti-tilt device 
provides stability as the moveable 
sections glide smoothly across 


the low-profile tracks 

A variety of media combina- 
tions may be configured from 
KromaKode® folders and jackets 
to computer tapes, printouts, bin- 
ders and even disk packs. All are 
easily stored and just as easily 
retrieved 

Acme's Magic Aisle 800 Lat- 
eral System is a quality-built 
handsome unit that will comple- 
ment any office decor 

Make a lateral move today 


ТД 


AU 


Шу; 


and save on both expensive floor 
space and clerical hours 

For name of nearest Acme 
Visible dealer, write Acme Visible 
Records, 1000 Allview Drive, 
Crozet, VA 22932, or call toll-free, 
800-368-2077 (in Virginia, collect 
804-823-4171) 
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PRODUCT SHOWCASE 


Flame-resistant | 
fibers featured | 
in collections 


50 


oechst Fibers Industries, divi- 

sion of American Hoechst 

Corp., first introduced its “Tre- 

vira for FR” inherently flame- 

resistant polyester fiber five years ago. 

Initially, fabrics constructed from these 

fibers were used for hospital cubicle cur- 

tains, bedspreads, panel cloths, and 
draperies. 

More recently, several new upholstery 

collections in “Trevira for FR” have been 


offered to the contract market. In 1986, 
these fibers were also introduced to the 
U.S. hospitality market in a wide range of 
new fabrics. 

Pictured clockwise from left are three 
recent introductions that use “Trevira for 
FR”: Eliance from Ametex Contract Fab- 
rics; Protos Collection from Cohama 
Specifier; and Belvedere Collection from 
Design Printery. All of these fabrics are 
54-in. wide. Circle No. 349. 
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Spacesaver concentrates on engineering excel- 
lence and system details that create the most flexi- 


ble & reliable electric high-density storage 
systems available today. The outstanding per- 
formance of Spacesaver Electrics has been proven 
by hundreds of problem-free installations. 
Our Electrics are the fastest and safest 
way to access stored materials while 

storage density. 


We offer you virtually unlimited design 
choices to accommodate any layout. And, 
regardless of material weight or carriage length or 
activity levels, Spacesaver, con- 
trols open access aisles automatically and imme- 
diately reset them for the next operation. All our 
performance-proven electronic controls are 

U.L. System Listed. 


Send for our new Spacesaver Electric 
brochure for design and specification 

details, Ask about our complete Designer’s File 

and Space Efficiency Audit” 

for your current and 

future projects. 


Spacesaver Corporation 
1450 Janesville Avenue 
Ft. Atkinson, WI 53538 
(414) 563-5546 
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Spacesaver Mobile Storage Systems, 7027 Fir Tree Dr., Mississauga, Ontario 155 1J7, (418)671-0391 
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Locking system 
enhances 
R-Way line 


aFayette Office Furniture S 

from R-Way offers many elements 
for today's office environment in a 
mid-price range. Product line in 
cludes double pedestal desks, si 

estal desks, open and closed 

executive, and secretarial desk returns 
Quality accessories include mitered 


solid 


| pure brass grommets 


corners, large ardwood bases 


and matching 
finishes inside drawers. Design elements 


capable of accom 


modating Боѓ! | and letter files and 


zas that include pullout arm slides 

with outstoF 
Standard on all LaFayette products is 
the barrel locking system which allows 
for up to 200 different key changes, yet 
can be accessed by one standard master 
key. The locking system's design has 


made it possible for all desks and open 


credenzas to offer a 25¥4-in, knee space 


Products are in walnut 


and mahogany finishes and can be or 


height wailabl 


dered in a finish to match existing office 
motifs. Circle No. 32 
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Let’s 
hear it 
(very quietly) 
for 


SOUND-OFF " 
the new 
Ben Rose 
acoustical 
wall 


covering. 
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100% polyester. Flame retardant. Cameo Fiber Blend by Melded Fabrics Inc 


PRODUCT SHOWCASE 


Desk seating 
hides controls 


djustment buttons that are 
concealed under the seat are 
features of the Grahl Allmatic 
ergonomic office chair, Chair 
back can be adjusted for permanent con- 
tact with the user's back, providing con- 
stant backbone support, or it can be 
locked in the desired position by using 
control buttons 
Excellent support is provided by am- 
ple, ergonomically formed cushioning 


designed for critical areas of the seat and 
back. "Ergoback System" feature allows 
the back cushion to adjust to the user's 
back contour, providing support for prop- 
er posture. Another system regulates 
back flow tension. 

The line is available with base and 
glides (rebound mechanism in cylinder) 
or with a sled base. It can be specified in a 
wide variety of fabrics, leathers, vinyls, 
and COM fabrics. Circle No. 316. 
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c 1986, DiversiTech General Coated Fabrics Division, а-бепСогр Company. 


Boltaflex" and PreFixx™ 


protect 
igned to be cleaned 
‚over, without showing 
With PreFixx protection, it's 
RE remove many Stains that could 
never be ed before. So, it protects 
high maintenance costs and 
© from frequent reupholstery costs. 
Boltaflex with PreFixx goes beyond 
previous protection. Now, with test- 
1 proven stain resistance and cleanability, 
eS rior abrasion resistance. To a 
protection never before possible. 
Clip the coupon and we'll send you 
the details about PreFixx protection. 


—— — = = ee — —— — — 
Please send me your brochure SER 
PreFixx protective performance: 

| Please have a sales representative contact ! 
me immediately for a demonstration 
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are trademarks of DiversiTech General, a GenCorp Company 


PRODUCT SHOWCASE 


rankel Associates Contract Fabrics 


F | а me- res | sta nt | Division offers the Specifier | Col- 


Б lection of high-tech casements. 
fabrics possess look Available in 28 patterns, the prod- 
ГА исі line includes 100 percent wool саѕе- 
d f | f | ments and 100 percent “Trevira for FR” 
an ee O WOO flame-resistant polyester designed to look 

and feel like wool. 

Heavyweight Trevira polyester, man- 
ufactured by Hoechst Fibers, is machine 
washable to 140 degrees and passes the 
NFPA 701 drapery fire codes. 

Fabrics are 48-in. wide and come in 
tones of gray, mauve, and natural. 
Circle No. 444. 
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Loboflor 


It ju 


words 


be the 
S first 


truly magic carpet. 


t least, that's what 
specifiers all over the 
world seem to think. 


Rolls Royce chose 
Loboflor carpet for their 
London showrooms. Per- 
haps because its unique 
high density flocked pile 
(50,000 fibers per square 
inch!) won't mat. Or crush. 
Or track. 
Australia's Sydney Hospital 
seems to like the easy, cost- 
efficient maintenance of Loboflor. 
Spills clean up quickly, completely, so the floor stays 
looking new. And Loboflor carpet can be wet- 
vacuumed time after time, so it stays hospital-clean. 
Cunard Line's famed luxury liner, the QE2, selected 
Loboflor to carpet the health club and sauna rooms 
aboard ship. One reason: Loboflor is waterproof. 
Won't ever rot. Or mildew. Even if it's flooded, it dries 
fast to like-new freshness and appearance. And it's 
never slick, wet or dry. 

Fully as important, Loboflor 
carpet features a fiberglass 
midlayer that's absolutely 
dimensionally stable. So, even 
with QE2's exercise equipment, 
there's no buckling. No shrink- 
age. No rippling. 

The Royal Polo Club in 
Malaysia wanted the superb 

comfort of Loboflor, the 
result of its thick PVC 


backing, cushiony fiber- 
glass midlayer, and super- 
dense nylon pile. (They're 
also pleased that their 
vintage Burgundies won't 
stain Loboflor at all.) 
But the good Irish 
Sisters at the Dominican 
Convent in Dublin haven't 
really said why they 
wanted Loboflor. (We 
suspect it has to do with the 
heavenly peace and quiet of 
Loboflor sound absorbency.) 
The real magic of Loboflor carpet is simple: Loboflor 
combines the durability and өм maintenance of atile, 
the luxurious com- 
fort of a textile car- 
pet, and the 
waterproof pro- 
tection of arubber 
mat. Then backs it all 
up with a full ten-year 
wear guarantee. 
Test it for yourself. Call 
us, or drop by our 
showroom at 1909 
Hi-Line Drive, Suite L 
in Dallas for your 
free Loboflor 
"Punishment Kit". 


Bonar & Flotex, Inc. 

1909 Hi-Line Drive, Suite L 
Design Center District 
Dallas, Texas 75207 


For full information, call now: 
Toll-free: 1-800-334-7331 
(In Texas, call 214-651-1423) 


zal LOboflor. 


Carpet that comes clean 


A Bonar product 
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PRODUCT SHOWROOM 


Viennese-style showroom integrates ar 


ntegrating architecture and art was 
the design premise behind Eva Mad- 
Чох Associates’ plan for the new Col- 
lins & Aikman showroom in the 
Atlanta Merchandise Mart. Inspired by 
the Vienna “Arts & Crafts” movement of 
the early 1900s, the design team used the 
client’s Plexus carpet tiles to combine 
pattern with architectural elements and 
create a workable selling environment. 
A center rotunda is the pivot point of 
the 3,800-sq.-ft. space, which divides 
into a square conference/display room 
and offices on either side. Three exterior 
glass walls allowed designers to establish 
an outer corridor to surround the inner 


space. Eva Maddox, principal-in-charge 


60 


and president of Eva Maddox Associates, 
describes it as an arcade. “The inner 
space becomes intimate, but the orienta- 
tion is always back to the outside,” 
explains. 

A colonnade linear pattern provides a 


she 


horizontal axis and formal ordering to the 
space 
to the inner circle by these architectural 
elements, providing a variety of display 
areas for different products. Smaller col- 
umns int om are made of acryl- 
ic and painted with automobile finish for 
extra color intensity. According to Mad- 


The outside corridor is connected 


showrc 


dox, stencilling done on a wood parquet 
floor in the entrance to the conference 
room relates to the "Arts & Crafts" theme, 


but also suggests that carpet tile may be 
used in a similar manner to create pat- 
tern-upon-pattern. 

Quartz lights, indirect spots, and pen- 
dant lamps illuminate the showroom. 
Soft, indirect lighting in the rotunda gives 
the illusion of concrete form. Because 
carpet is a backdrop for furnishings, Col- 
lins & Aikman's management urged the 
design team to use other manufacturers’ 
products relevant to the “Arts & Crafts 
period to “accessorize” the space. The 
Atlanta showroom is the third one done 
by Eva Maddox Associates for Collins & 
Aikman. The other two showrooms are 
located in the cities of Chicago and 
Washington, D.C. 
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ERGONOMIC 
DESIGNS FOR 
DUCTIVITY. 


BIOTEC'S STEP-BY-STEP APPROACH! r, 


BIOTEC's Ergonomic Design Guide simplifies your office automation ers 


planning...whether a single VDT workstation, a cluster or an entire >” 
floor. It explains how an investment in BIOTEC workstations = 
improves productivity by addressing the human variable. Feen 


The “building block” approach presents modular af BIOTEC Design Guide. 
components and a variety of ergonomic acces- od е аЗ ан complete = 
sories to enhance efficiency at each workstation. { color literature on BIOTEC. "Ri 
At each step throughout the guide, specifications \ 
are provided to assist you in “tailoring” the work- \ 
station to suit the individual using it. The "fold out" \ 


work sheet and floor plan grid allow you to develop the \ BIOTEC. SYSTEMS 


О My requirement is immediate, please have 
a representative contact me today! 


workstation layout systematically and efficiently. \ A Division of Hamilton Sorter Co., Inc. 
The BIOTEC Ergonomic Design Guide provides ergo- \ EE AME E INDE TET 


nomically correct solutions to the design of todays and ^ 
tomorrow's electronic office. Send today for your free copy \ NAME 
of the BIOTEC Design Guide or call toll-free 800-543-1921. 


\ me MES 


\ 
COMPANY. 
\ 


BIOTEC. \ ADDRESS 
SYSTEMS susam \ __ = 


NATIONAL POSTAL 


dies ran ne КО ord" FORUM SEPTEMBER \ 2 ape = 
Fairfield, Ohio 45014. 7-10 IN X Attention Government Agencies: Most BIOTEC 
Tel. 513-874-9498 Telex 703018 WASHINGTON, D.C. \ items are on the GSA schedule. 
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Introducing the Most Innovative Accessory System 
Developed to Manage Your Paper Flow. 
McSort from McDonald. 


McDonald Products 2685 Walden Drive Buffalo NY 14225 (800) 828-7788 


McSort 


Design: William Sklaroff 


NEW FOR THE SPECIFIER 


Market offers 
table, textile, 
ы filing intros 


1. Offers 41 case heights 

Office Specialty—Storage Centers Lateral 
Files now offer a 1/2-in. case height incre- 
ment, in addition to the standard 3-, 6-, 
12-, and 15-in. heights. A case can be 
provided to house any combination of 
drawer interiors including 10%- and 
13%-in. sizes, Centers provide control of 
lateral filing space with 41 actual case 
heights. Circle No. 439. 


2. Pays homage to Art Deco 
Brunschwig & Fils—Rayure Moderne is a 
broken-stripe textile pattern reproduced 
as a foil for furniture of the Art Deco 
period. Tubular steel chair, circa 1928 
was designed by Donald Deskey. Offered 
in rayon and silk, jacquard line is an 
adaptation of period design. 

Circle No. 437. 


3. Triangle tables mix and match 
AEM—The 1714 Series Cocktail Triangles 
are created from mirror-polished, 
stainless steel triangles to be used with 
various sizes of glass tops. They are low- 
maintenance tables available in custom 
sizes, heights, and selected finishes. 
Circle No. 438. 


4. Tables complement interiors 
Donghia Furniture—Understated ele- 
gance and clean, uncluttered lines create 
the Paris Table collection for office styles 
from antique to contemporary. Birch- 
wood insets can be custom-finished to 
match or contrast with overall table color. 
Collection includes coffee tables, end ta- 
bles, and card table with tapering legs 
that end in delicate brass sabots and cas- 
ters. Circle No. 436. 
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“BFGOODRICH 
WALLCOVERING 
pe YOUR 


Circle 45 on reader service card 


You've a 
exciting Koroseal line of wall 
coverings from BFGoodrich 
could ance а room's beauty 
I d you kn« vat the 2000 
plus selections of decorative 
itterns and designs could 
ake a room safer, too 
That's be almost е 
choice in the Ког‹ 
peciall 1 late 


Warning Effect 
ates when the wallcovering’ 
heated to about 300°F 
in the form ol oke 
less, odorless, harmless vapor 
that sets off an ionization t 
smoke detector before harmful 
smoke and flames occur. 
ГТ 


`- 


(ШШ! 
And bec 
Warning Effect is a result of the 
ame BFGoodrich process that 


we use to manufacture most of 
ur vinyl wallcoverings, 
extra measure of safety yours 
at no ¢ 

Just think of specifyir 
BFGoodrich Kori wall 
covering withthe Early Warning 
Effect could mean in hospitals, 
schools, and commercial 
buildings. And then write the 
BFGoodrich Company, Wall 
covering Products, 500 South 
Main Street, Akron, Ohio 44318. 
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THE NEW ENGLAND 
DESIGN GROUP 


SPECIALIZING IN 
NURSING HOME 
RENOVATION AND 
ARCHITECTURAL 
DESIGN 


MATERIALS, 
FINISHES, 
& RESOURCES 
AT OUR FACILITIES 


SPACE PLANNING 
& LIGHTING DESIGN 


SEE THE 
PROFESSIONALS 
WHO ARE 
BETTER 
BY DESIGN 


600 STATE ST. SUITE 6 
PORTSMOUTH, NH 03801 


(603) 431-1230 
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PEOPLE/NEWS 


Russo 


Nagel 


Williams 


Schott 


Beard 


Denise Russo (shown) was named 
manager, advertising and sales pro- 
motion for Haworth, Inc., a major 
manufacturer of office furniture. 


Laurin McCracken, AIA, has joined 
RTKL Associates, Inc. as a principal. 
He is vice president in charge of the 
firm’s marketing group, and is based in 
Dallas. 


Robert W. Ryan was named branch 
manager for the Baltimore office of 
Commerical Office Environments. 


Westinghouse Furniture System's 
president, Russell A. Nagel (shown) 
was elected to the Michigan Manufac- 
turers Association’s Board of Direc- 
tors 


Gwen Morrison joined Eva Maddox 
Associates, Inc., a Chicago-based in- 
terior architectural and design firm, as 
director of marketing. Also, Becky 
Beyer Brofman joined the firm as proj- 
ect manager. 


P. Clark Williams (shown) is the new 
national sales manager for La-Z-Boy 
Contract, a division of La-Z-Boy Con- 
tract. 


Steven A. Tobias joined the marketing 
staff of Lumex, an innovative leader in 
the health care industry, as assistant 
product manager of the home health 
care division. 


Kimberley B. Schott (shown) was ap- 
pointed contract sales representative 
in The Gunlocke Company's Boston 
showroom and regional office. Also, 
Aimee M. Triana was named manager 
of the Boston Showroom. 


Among the internationally known de- 
sign and ergonomics experts who 
contributed to The Ergonomic Payoff: 
A Guide for Designing the Electronic 
Office were Arnold Hooton and 
Bruce Boundy oí Westinghouse Fur- 
niture Systems. This book, recently 
published, is a comprehensive study 
of the major issues in the design of the 
"electronic office." 


Charles A. Beard (shown) was pro- 
moted to the position of western re- 
gional sales manager for McDonald 
Products. 


CONTRACT/February 1987 


Richard E. Lundin 


pointed president of Cole Business 


shown) was ap- 
Furniture 


At O'Malley & Company Ltd., provid- 
ing management of special corporate 
events for marketing and motivation 
Gita Mirchandani was promoted to 
director, client services. Marva Ritz 
joined the firm as director, account 


Lundin 


management, a new position 


Alextiles for the “айа 


iniquely specialized © ЕЁ. 


n 
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к 2222 
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Thomas W. McHugh (shown) recently 
joined the interior design group at 
Curtis Cox Kennerly as senior interior 
designer. 


requirements.into the total 
$ office environment. The 
"soll warm heather tone yarns Ot the textile wall- 
"Coverimgs coordinate beautifully with a number 
of Collins:& A kman Seating Fabrics and Con 
tract Carpeting. ffic arcas, ar Selec 
tion of vinyLwallcovering has been incladed-for 
your considérotion, The extensive color palette is 
further enhanced by total coordination with 


FORMICA B pio. od ‘s. The product offer- 
ing provides cold ture for every mood. 


imunity а com 
F plete and responsive resautce-that can provide 


- the products necessary for today’s open plan 
‘office de igns. Any of the е7. verines 
T available as 66" widé panelfabric s 
lineal yard minimum order. Custom 
colorations of existing patterns.or new Terns 
created exclusively for you are available, 
for the-same minimum order quantity AU wall 
covering in this’collection, both textile and'vinyE s 
meets all Fetleral Specifications for flammability 
with a Class A rating: 
3 


John Kitchen was named vice presi- 
dent of marketing and product design 
for the furniture components division 
at Hoover Group. Also at the firm, AI 


Niewulies was named eastern region- 
McHugh 
al sales manager, furniture compo- 


nents division 


Howard C. Knott (shown) was named 
vice president and general manager 
for Plan Hold Corporation 


Villeroy & Boch, producer of ceramic 
tile and plumbing products, appoint- 
ed Bruce De Pasquale to the position 
of national sales manager 


Skidmore, Owings & Merrill has an- 
nounced that six new partners have 
assumed responsibilities within the 
firm. From the New York office 
Thomas J. Fridstein will serve as part 
ner in charge of project administra 
tion, and Marilyn Jordan Taylor was 
elected a partner in charge of urban ч ey 
design and planning. In the Chicago aus 
office, Raymond J. Clark was elected 
as a partner; Joseph A. Gonzalez and 
Robert Turner have assumed respon 
sibilities as design partners; D. Stan- 
ton Korista serves as a structural 
engineering partner. 


When quality, service ánd yariety of choice are 
important, please contact your local KINNEY 
sales representative. 2 52°, 
1-800-441-2244 (Fast) 1800-356-5064 (West) 


Kleid 


Robert J. Kleid, AIA (shown) and C. 
William Eilers, Jr., AIA (shown) have 
been named executive vice presidents 
and shareholders of the Eggers Group, 
a privately held architectural firm 
based in New York City 


Eilers 


Kroy, Inc., the leading manufacturer 
of lettering systems promoted David 
D. Kielty to vice president, midwest 
operations 
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FLEX-FILE 
Modular Filing As Flexible 
As Your Imagination. 


For complimentary 
information seethe advertising 
directory and circle the corresponding 


number on the reader service card. 


DAR/RAN 


P.O. Box 7614, High Point, NC 27264, 800/334-7891 


ARTFORM 


The Italian buyers office 


Specialized in the furnishing of apart- 
ments, homes, offices and any other large 
or small outfits. Modern design, classic or 
antiques all with the unique Italian taste. 
We can manage large mass produced 
quantities as well as custom made items. 
For more information please contact us in 


Italy at: 


Artform srl 
p.o. box 7050, 1-16148 Genoa-Quarto, Italy 


513-241-8140 
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PEOPLE/NEWS 


At Neville Lewis Associates, Robert 
M. Woertendyke (shown) was ap- 
pointed senior vice president/manag- 
ing principal of the New York office, 
and Sonya Odell was appointed se- 
тог vice president/managing prin- 
cipal of the Dallas office. 


Diane Wood was named sales man- 
ager for the west coast region at Sea- 


Woertendyke brook Wallcoverings, Inc. 


Keith Keppler was appointed presi- 
dent of Walker Associates Inc., a na- 
tional interior architecture and design 
firm 


Edwina Klein (shown) joined the Los 
Angeles office of Welton Becket Asso- 
ciates to head up business develop- 
ment for the firm's interior design 
group. 


Klein 


John Preble (shown) recently joined 
Wall-Pride, Inc. as its new contract 
sales manager. 


At Smith Metal Arts, John Alevras was 
appointed president and Joseph C. 
Callachan was named vice president 
of the Buffalo-based manufacturer of 
fine desk accessories. Also, William 
Sklaroff, William Sklaroff Design As- 
sociates, Philadelphia-based design 
consultants, was appointed design di- 
rector for the newly merged compa 
nies, Smith Metal Arts and McDonald 
Products. And, O'Brien-Jayne Associ- 
ates, Inc. was appointed the new met- 
ropolitan New York representative for 
Smith Metal Arts 


Preble 


Charles H. Hess (shown) was appoint- 
ed director of the systems division of 
Executive Office Concepts, Compton, 
Hess Calif. 


Kenneth Dreyer was appointed presi- 
dent of Business Interiors, Inc. in 
Boston, the leading distributor of of- 
fice furniture in New England 


Catherine Brown joined the Lack- 
awanna Leather Company as south- 
east representative. Based in Atlanta, 
her responsibility will be accounts in 
Fla., S.C., Ala., Tenn., and Miss. 


Regan 


At G/O Furniture Inc., Michael R. Re- 
gan (shown) was appointed central di- 
vision sales manager. 
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Flame Resistance. 
Flame resistance” in fabrics of 
Trevira* tor FR polyester is perma- 
nent for the life of the fabric since 
the fiber contains a flame retarding 
modifier 

In topically treated fabrics” treat- 
ments are applied to the fabric and 
last for only a specified number of 
washings. 


Fabrics made from Trevira tor FR 
polyester generate less smoke 
Topically treated fabrics generate 
an average of 3596 more smoke than 
fabrics made using Trevira for FR. 


Aesthetics. 

Fabrics made from Trevira tor FR 
polyester offer excellent aesthetics — 
specifically a softer hand and better 
drapeability. 

Topically treated fabrics tend to 
stiffen which causes them to wrinkle 
and flare more easily, Water staining 
is also à problem with some topically 
treated fabrics. 


Construction. 

In fabrics made of Trevira for FR poly- 

ester, construction is of a superior 

quality, contributing to long term ser- 

viceability and appearance retention. 
Topically treated fabrics are usu- 

ally sold on the merits of low price. 


Conclusion. 
Trevira for FR is the only polyester 
made in the USA specifically de- 
signed to meet the inherent flame 
resistant fabric needs of the con- 
tract market...Anything else is just 
à pretty face! 
For further information contact 
Home Furnishings Department. 
Hoechst Fibers Industries, 1515 
Broadway, New York, NY 10036, 
or call (212) 869-3850. 


polyester for FR fabrics. 
ааа 1 SE, 


Hoechst A 


Breton. 

Elegance and comfort 

in executive seating. 
Continuing the tradition. 
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For a Breton brochure, 
call (800) 447-4700, 


Stow & Davis i 

A Division of Steelcase Inc. 4 
The Office Environment Company 4 
Grand Rapids, MI 49501 X 
Circle 40 on reader service card 2 
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THE SYMBOL OF EXCELLENCE 


When you're proud of your quality and craftsmanship, 
naturally you want to leave your mark for others to see 
and recognize. That's why Buckstaff leaves its mark in 
libraries, health care facilities, offices, educational 
institutions and restaurants all over America. We want 
people to know and remember who made those products 
and be aware of the workmanship that went into them. 
Look for the symbol of excellence. Specify Buckstaff! 


e 


"Doesn't your design 


Lawrence brass, chrome & stainless 


You put a lot of time and effort into your designs. 
Only Lawrence has the breadth of products, 
quality, inventory, service and pricing you 


need to meet your high standards. No wonder 

we've been the choice of designers since 1881. 
Lawrence fine brass, chrome and stainless 
roducts are detailed in a colorful 52 page catalog. 
ee your dealer or contact us for a copy today. 


LAWRENCE METAL PRODUCTS 


South, Bay Shore, NY 11706 


Р.О. Box 400-M, 260 Spur Dri 
1 800 441-0019 * In NY State 516-666-0300 


Prefabricated Railing F 
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COMING EVENTS 


1987 
—_ سڪ‎ 
February 27. Contract/DCOTA. Contract market at Design Center of the 
Americas, Dania, Fl 

March 3-5. RHIDEC. Restaurant/Hotel Interior Design Exposition & 
Conference. ExpoCenter, Chicago, III 

March 4. Restaurant & Hotel Design Magazine Platinum Circle Awards 
dinner. Palmer House, Chicago, Ill. 

March 25-27. Westweek. The Pacific Design Center, Los Angeles, Calif 
March 31-April 2. The American Institute for Design and Drafting's 27th 
Annual Convention and Technology Exhibit. Sheraton St. Louis Hotel 
St. Louis, Mo. 

April 4-9. The Ceilings & Interior Systems Construction Association's 
CISCA) annual convention. Sheraton Hotel, New Orleans, La 

April 8-10. European Interior Design Exhibition and International De- 
sign Market. Merchandise Mart, Chicago. 

April 10-11. Presentations Northwest 87. Design Center Northwest, 
Seattle, Wash 

May 6-8. World Exposition of Ceramic Tile and Bathroom Furnishings 
Los Angeles Convention Center. 

May 11-13. Lighting World 5, The International Advanced Illumination 
Exposition & Conference. Jacob K. Javits Convention Center, New York, 
N.Y. 

May 13-15. Design ADAC 87, the annual design event for the South 
eastern design trade. Atlanta Decorative Arts Center, Atlanta, Ga 

May 16-20. National Restaurant Association Show. Chicago, Ill 

June 9-12. NEOCON 19. The Merchandise Mart, Chicago. 

June 14-22. AIA National Convention. Orlando, Fl 

June 16-19. Woodworking, Machinery & Furniture Supply Fair. Ana- 
heim Convention Center, Anaheim, Ca 

June 23-26. A/E/C Systems '87, the Eighth International Computer and 
Management Show for the Design and Construction Industry. Wash- 
ington Convention Center, Washington, D.C. in conjunction with IFMA 
regional conference, Facilities '87 

July 20-21. San Francisco Design Conference. Contract Center, Show- 
place Square, San Francisco, Calif 

August 2-6. IES Annual Conference, Marriott Camelback Inn. Scot- 
tsdale, Ariz 

September 1-3. Workspace, Fifth Annual Exhibition & Conference for 
the Office Environment. Moscone Center, San Francisco, Calif. 
September 20-22. Pan Pacific Lighting Exposition. Concourse at Show- 
place Square, San Francisco, Calif 

Oct. 20-24. МОРА. McCormick Place, Chicago, Ill 


Foreign 


March 8-15. 9th Furnidec, International Exhibition of Furniture, Deco- 
ration, Lighting Fixtures, Equipment and Machinery. Athens, Greece. 


April 2-8. British Intl, Antiques Fair, National Exhibition Centre. Bir- 
mingham, England 

May 6-10. Scandanavian Furniture Fair, Bella Center, Copenhagen, 
Denmark 

May 10-14. Interior Design International (IDI), the largest UK Contract 
Exhibition for all commercial interiors. Olympia, London 

May 22-26. INTERZUM, the International Trade Fair for Furniture Pro- 
duction, Interior Design and Soft Furnishings—Upholstery Machinery 
Cologne, Germany. 

May 29-June 2. Environmental Design Research Association Con- 
ference. Ottawa, Ontario, Canada 

July 22-25. ASID National Conference and International Exposition of 
Designer Sources. Metro Toronto Convention Centre, Toronto, Ontario, 
Canada 

September 1987. The Contract Lighting & Ceilings Exhibition, The 
Business Design Centre, London 
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; i selected to locate more information near their informa- 
tion users . . . in half the space. Every type of file folder, 
computer tape, reference book or supply item can be 
accessed from an Aisle-Saver. 


From a small manual M700 model in the supply room 
to a large electric SEL1000 model in the records cen- 


ter, Aisle-Saver has more ways to fit more things into 
less space ... with a fast ROI. 


Call or write today for our free color brochure and the 
name of your local White systems engineer. See for 
yourself why organizations, large and small, are 
choosing Aisle-Saver to save space and enhance 
productivity. 

INNOVATIVE SYSTEMS YOU CAN DEPEND ON. 


D Jude ) Aisle-Saver — a product of WHITE OFFICE SYSTEMS, INC. 
l—— 50 Boright Avenue, Kenilworth, New Jersey 07033 • 201 272-8888 


unity employer Circle 43 on reader service card 


White is an еайай оре 


EXPLORE AN ENDLESS SEA OF DESIGN 
POSSIBILITIES WITH DU PONT ANTRON: 


With Da Pont Antron, you're always riding 
the crest of the very latest wave.of exciting new 
designs. Because carpets of Antron nylon come 
in all the colors, styles and'textures you need 
to'create the very latest interior designs: 

And with Antron, you.get something else— 


the assurance that you've selected the very best. 


That's because Antron is Specially designed to 
resist crushing dnd matting. And it handles soil 
and stainsike no other carpet fibercan. 


Maybe that's why so many architects and 
designers specify Antron: And why Antron Has 
become the-number one carpet fiber in America. 

Find out more about the Du Pont Antron family 
offibersin the DuPont Antron Specifiers Guide. 
For your free copy call 1-800-448-9835. 


THE ANSWERS COME EASY WITH ANTRON® 
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by Balthazar К 


By EILEEN MCMORROW 
Assistant Editor 


AT INTERSPACE, DESIGNS REFLECT 
CORPORATE EXPERIENCE 


ealthcare facilities nationwide are reflecting the needs of the 

community-at-large as well as the high professional standards of 

medical staff who work in them. Interspace Inc., Philadelphia, 

Penn., is an interior architectural firm that believes in projecting 
the image of healthcare facilities through designs which address wellness 
and community involvement, all the while using solutions that fit a variety 
of budgets. 

Through experience gleaned from completed projects like the Cleveland 
Clinic, Cleveland, Ohio; North Broward Medical Center, Pompano Beach, 
Fla.; and Holmes Regional Medical Center, Melbourne, Fla.; (shown on 
these pages), Interspace’s Interior Design Group can better implement 
designs for its healthcare commissions. Among those projects are the re- 
placement hospital for the University of Virginia (620,000 sq. ft.), Charlot- 
tesville, Va., and the H.B. Burns Ambulatory Care Center at George 
Washington University (160,000 sq. ft.), Washington, D.C. Both projects 
are being designed by the firm's Washington, D.C. office. (Continued) 
An atrium waiting and reception area (above) in the New Addition of the Cleveland Clinic 


Foundation, Cleveland, Ohio, represents modern healthcare designs being created by EXECUTIVE BUYER EDITION 


BONUS CIRCULATK 
Interspace Inc., a Philadelphia interior architecture firm. Circular wood reception desk 5,000 HE E v 
(left) blends with wood finishes of elevator banks and hallway door frames. ADMINISTRATORS 
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Interspace Inc. Project: Cleveland Clinic Foundation, 
Cleveland, Ohio. 

Sq. Ft.: Approximately one million 

Project design team: Interspace Inc., Interior Design Group. 
Completion: September, 1985 and May 1986. 

Project notes: Cleveland Clinic Foundation is a not-for-profit 
health center dedicated to providing specialized medical care 
enhanced by education, research, and technology that re- 
sponds to public need and demand. Interspace Inc.'s design 
group and Procurement Management Group were contracted 
to provide various services for the Hospital Addition and New 
Clinic Building, a 670,000-sq.-ft. facility which consists of 
ambulatory care functions and facility support, along with 
clinical departments, records and documentation. A pedestrian 
walkway connects two buildings on the second level. The en- 
trance to the clinic is a large, two-story high public reception 
area, glass-sheathed in front. Earthy tones are featured inside 
with plantings, lounge seating, and information station. The 
Hospital Addition, a 13-story, 360,000-sq.-ft. addition to the 
existing hospital, allowed Interspace and the project architect to 


Cleveland Clinic Foundation exterior (right) 
has a span connecting the new addition with 
an older facility used for healthcare 
administration. VIP Double Suite in new 
addition (opp. page) offers all the comforts of 
home for both patient and tamily members. 


INTERSPACE: PROFILE OF WELLNESS DESIGNS 


provide full service interior design including VIP suites. The 
latter offer security, a natural environment, and a hotel-like 
atmosphere with rooms and adjoining suites. Design details 
include closed office concept for physicians with systems fur- 
niture and carpet tiles used throughout the facility, Interspace 
specified and installed all furnishings, carpet, drapery, and 
Group 2 equipment, 

Comment: “The Cleveland Clinic is interested in maintaining 
the materials and finishes used for the initial design. As small 
pockets of space are being filled with workstations, the original 
colors and finishes are carefully adhered to. The Clinic used 
systems furniture, while the hospital has a total turnkey design, 
where we acted as a single source to provide all interior needs.” 
—Diane Biehl, project manager, Interspace Inc., Philadelphia 
office. 


Sources: Workstations —Haworth, Reff. Tables—CHF. Seating —Comforto, Kim. 
ball, Gunlocke, Lakeland, Artec, Vecta. Filing—Croydon. Carpeting—Kilgore 
Drapery—Drapery Design Center. Accessories—Rubbermaid, Smokador, Peter 
Pepper, Glasstorm 


Architects—Cesar Pelli & Assoc, Contractors—Gilbane Building, 


Offering complete project management for facility 


Each facility benefits from the overall Interspace experience 
which includes a diversified range of projects for banks, law 
firms, and corporate offices. With 30 percent of the firm's work 
in healthcare, Interspace's designers find that their impact on 
healthcare facility design and furnishings specification is grow- 
ing. 

To achieve a more integrated approach to designing the medi- 
cal environment, the firm joins the project team of admin- 
istrators, hospital planners, and architects, early in the planning 
phase. Says H. Davis Mayfield IIl, AIA, executive vice presi- 
dent, Interspace, “Hospital administrators and boards of direc- 
tors realize that good design is as important for healthcare 
institutions as it is for the commercial office sector." If the 
healthcare facility director sets the tone early-on with the archi- 
tect and interior designer, then the quality of the space can be 
influenced from the beginning, the designers agree 

A broad base of ancillary services secures a solid foundation 
for any of the firm's healthcare commissions. When admin- 
istrators seek single-source responsibility for design services, 
along with the procurement and installation of furniture, fur- 


nishings, and equipment (FF&E), Interspace will use the services 
of one of its three separate businesses, the PHH Procurement 
Management Group (PMG), headquartered in Philadelphia 
This group offers services in inventory/asset management, proj- 
ect management, procurement/installation management, and 
leasing. Under this arrangement, PMG acts as the facility's 
procurement agent, collaborating with the architect, designers, 
and purchasing department to manage the procurement and 
installation of all FF&E 


Savings passed on to client 


When a project approaches the purchasing phase, a client 
often will supplement its own in-house department with ser- 
vices from PMG, or completely turn over purchasing respon- 
sibility to PMG, which has access to all manufacturer lines, 
passing all discounted cost savings on to the client 

At the Cleveland Clinic Foundation, project delivery was 
completed in this fashion, with PMG responsible for all pur- 
chasing and installation. “We had to make them aware of com 


mercial furniture selections suitable for the Clinic. Working 
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within the budget, we were able to select systems furniture by 
Haworth that is often used in corporate interiors, and it worked 
very well,” says Diane Biehl, Interspace's project manager at the 
Clinic who lived on-site at the Clinic Inn for 18 months 

The firm's expertise in the commercial furnishing's market 
allowed it to assist the Clinic purchasing staff, which would not 
necessarily have known about such products to make appropri 
ate selections, "We take full responsibility for the knowledge of 
furniture and finishes which hospital procurement staffs cannot 
ws Biehl 
Furniture was one aspect of the Clinic’s installation; PMG also 


undertook Group 2 installations, including hospital equipment 


be expected to have 


found in examination rooms. This project was the firm’s latest 


intensive healthcare design that fully utilized project manage 


ment installation, giving Interspace total control. “A single 
source can execute such a project more efficiently than separate 
companies handling each item to be installed,” explains Ted 
Goldberg, AIA, Interspace Design Group associate, Wash- 
ington Division 


“Since the Cleveland project we ombination of a typical- 
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style hospital and a more commercial environment, we had the 
opportunity to exert our purchasing power on the Clinic’s be 
half. Our service allows a client to buy more new product rather 
than refurbish existing product," adds Robert J. LeFort, chair 
man emeritus, Interspace, and president of PHH Procurement 
Management Group. Thus, a seven million dollar clinic and 
hospital was able to maximize its capital resources. PMG cur 
rently procures $50 million in contract furnishings and expects 
to reach the one-half-billion-dollar point by 1990 
Besides PMG, Interspace has two other business segmen 

the Facility Decision Group (FDG) and Interspace Design 
Group (IDG) located in Philadelphia, Washington, and Tampa 
FDG does strategic planning, pre-design analysis, space audit, 
and orgar 


the De 


ition structure studies. Following such an analys 
Group will re-plan the organization and redesign 
interior space, A team of expertise is thereby established from 
the firm's three groups as needed 


Additional services were brot t pace stable 


when the firm merged last year with PHH Group Inc 


a corpo 
rate services organization in Maryland. PHH provides corporate 


Interspace Inc. Project: North Broward Medical Center, 
Pompano Beach, Fla. 

Sq. Ft.: New Wing Addition: 175,000; Community Auditorium: 
7,000. 

Project design team: Interspace Inc., Interior Design Group. 
Completion: June 1986. 

Project notes: To meet the needs of its expanding patient popu- 
lation, North Broward Medical Center's Disctrict Board voted 
fora $32 million, three-phase expansion, plus renovation of the 
existing facility built in 1961. The New Wing Addition, a 
175,000-sq.-ft. three-story structure, has a central core eleva- 
tion tower which connects to the existing hospital floor. The 
main entrance and atrium lobby of the new wing provide a 
major focal point for the entire hospital. The public entrance 
features a covered drive-thru and serves as a pathway to a self- 
contained, 250-seat auditorium of 7,000-sq.-ft. equipped with 
teleconferencing capabilities and satellite dish with access to 
healthcare programs. A boardroom overlooks the main lobby, 
features a custom table, mahogany wood paneling, and incan- 
descent lighting. Antimicrobial treated, high-density carpet tile 
was installed throughout patient rooms, while a timeless color 
scheme was selected for hospital furnishings. Soft pastels and 


The North Broward Medical Center in 
Pompano Beach, Fla. has two lower wings 
which comprise the new addition designed 
by Interspace. The interior of a freestanding 
multi-use community auditorium is shown 
(opp. page, left). Two-story lobby houses an 
admissions desk, waiting area, coffee, and 
gift shop (opp. page, far right). 


INTERSPACE: PROFILE OF WELLNESS DESIGNS 


Becoming a design firm for the 1990s 


location consulting, employee relocation, and vehicle and avia- 
tion services to major corporations in the U.S., Canada, and 
United Kingdom. This organization will add services to the 
Interspace package with automation and office productivity 
consultation, along with financing and leasing programs. 

Many projects won by the firm are the result of its aggressive 
and carefully planned marketing strategy. Senior executives and 
а seven-member marketing staff believe that much of the mar- 
keting is done, in effect, by representative projects themselves. 
All designers are aware of marketing's importance to the firm 
and are inherently involved. Project managers discuss past and 
present projects with administrators and facility managers, 
thereby generating interest. 

In the case of healthcare facilities, the grapevine is often the 
best method to obtain new clients. "Administrators from one 
facility will tour a completed project, and the healthcare admin- 
istrator who is happy with his new environment, is our best 
ally," says Nancy Cameron-Egan, vice-president, marketing. 

Project managers Biehl, LeFort, and Goldberg frequently ex- 
press their excitement and enthusiasm for projects with an 


contemporary wall hangings complement the natural woods. 
Natural light is abundant in patient rooms, office areas and 
lobby. Directional and informational signage is fully integrated 
into the graphics program. Nurses station design provides two- 
sided access for patient corridors and provides a separate work 
area with counter space. All in-patient semi-private rooms are 
equidistant from beds, eliminating traffic flow from one side of 
the bed to the other. Beds are staggered by several feet to give 
each patient a separate window and view and to create another 
level of privacy. 

Comment: ^We were the first interior design firm ever hired by 
Broward County’ governing body. We decided to offer an up- 
beat, contemporary environment that would communicate 
wellness to the patient mix—retired, healthy, older persons; and 
young 30- and 40-year-olds. Part of the marketing strategy 
would be to make the hospital available for community ac- 
tivities. “—Robert J. LeFort, chairman emeritus, Interspace, and 
president of PHH Procurement Management Group. 


Sources: Seating —American Seating, Steelcase. Office and systems furniture— 
Gunlocke, Howe, Thonet, Steelcase, Hardwood Visual. Signage—Andco Indus- 
tries. Carpet —Interíace. Window treatments —Design Tex, Carnegie. 
Architects—Owen-Powell-van Harren Associated Architects 
Contractors—Barton-Malow Southern Inc. 


energy level that clearly reflects pride in a firm actively design- 
ing for the 1990s. 

Healthcare facilities are competing for bed occupancy these 
days and administrators are seeking to improve and expand 
facilities with an eye and ear turned toward community needs 
and general demographics. “When we interview potential cli- 
ents we see more design consciousness than there used to be,” 
says Mayfield, explaining the changing perception that dollars 
invested in the environment are well-spent and need not detract 
from healthcare services 


Designing on a budget 

“The flexibility of a design should hold up, regardless of 
whether a less desirable material is selected over a superior one. 
As with paint vs. marble, or tile vs. carpet,” says Goldberg. 

“We manage a certain percentage of our work on an unre- 
alistic construction budget; some organizations are still thinking 
in terms of interior design too late,” explains Robert LeFort. On 
the other hand, some boards of directors do consider separate 
realistic interior design budgets as well as the general con- 
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struction costs from the оше! of the job 

Interspace has been in the forefront of the healthcare design 
frontier since it began executing healthcare projects in the 
1950s. “Today there is a consciousness directed at building a 
healthcare facility versus a hospital for illness. This is part of a 
national trend toward preventative services. It is very important 
for us to continue combining our healthcare designs along with 
corporate design services as it will help Interspace become the 
firm for the 1990s,” says Mayfield. 

“In 18-24 months, the package of services offered for 
healthcare will be delivered differently,” says Mayfield. “We are 
modifying our firm accordingly to be positioned as the firm for 
the ‘90s. There's a vacuum in the design industry crying to be 
filled, and Interspace will strive to provide the missing ele 
ments.” 


In the case of the University of Virginia replacement hospital, 
Interspace was brought in as interior design consultant and 
wound up providing greater design input with the architectural 
design team. “The design was conceived to influence how staff, 
patients, and visitors would appreciate the services,” says Gold- 
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Photos by Patricia Fisher 


berg, currently working on that project. “Signage became an 
integral part of the facility, but the architecture and natural 
lighting actually guide people through,” he adds 


Diverse background improves designs 


Jack LeFort, Jr., president and chief operating officer, makes 
the point that interior architecture requires diversification 
“With Interspace, a client gets a service firm, not just a design 
firm. Clients do not have to hire separate staff, or purchasing 
agents, to complete and improve a project,” says LeFort. 

“We approach healthcare projects with the same criteria for 
any project,” says Robert J, LeFort. "Look at it this way, hospital 
designers started out in the early '50s as cosmeticians using a 
hospital supply catalog, and it's come this far with total respon- 
sibility for shaping the interior look,” he adds, 

Upscale healthcare facilities are clearly designed with the 
community and its constituents in mind. As a result, healthcare 
administrators are listening to designers who suggest warm 
woods, mahogany furniture, quarry tile, and carpet insets be- 


cause those items relate to affluent patients. (Continued) 
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Interspace Inc. Project: Holmes Regional Medical Center, 
Melbourne, Fla. 

Sq. Ft.: 212,000 

Project design team: Interspace Design Group, Interspace Inc. 
Completion: July 1985. 

Project notes: A private, not-for-profit, acute care hospital with 
a 528-bed capacity, the Holmes Regional Medical Center 
provides comprehensive community healthcare services. A 
five-year phased expansion/modernization program included 
the New Tower Addition, a six-story, rectangular-shaped tower 
addition to the hospital housing patient care facilities. The top 
three floors of the tower angle into two triangle shapes resem- 
bling a butterfly. The existing facility was modernized, and a 
new lobby and registration area contain a custom exhibit space 
showcasing major benefactors. A staff dining facility seats 206 
people in a greenhouse environment. Skylights, large windows, 
colorful banners and plantings warm the area. A master plan 
was developed for color materials and design concepts to assure 


Main entrance of Holmes Regional Medical 
Center, Melbourne, Fla., features spacious 
waiting area along with information desk and 
admissions. Art exhibits are a major part of 
the facility's decor. Vertical of corridor 
leading to patient rooms (opp. page), offers 
view of signage program. 


INTERSPACE: PROFILE OF WELLNESS DESIGNS 
Recognizing public use of interiors 


“Hospitals are not mysterious. They are spaces to be created, 
aside from the bed. Furniture does not have to come from a 
hospital supply catalog or firm. Many furniture manufacturers 
have items which are applicable to a healthcare environment,” 
explains Robert LeFort, reflecting on an assignment given to him 
in the 1950s by Hospital Corporation of America (HCA). 

Serving as one of HCA’ first design consultants, he created a 
hospital design, and waited for his next assignment from HCA. 
But, it never came, In those days, HCA found it suitable to just 
repeat the same project in many cities without altering the 
design. 

“Healthcare design is much the same as a Corporate project. 
Administrators talk about making a statement, and viability and 
profitability are key words,” says Robert LeFort. “The design 
must be good and lasting. For example, Florida hospitals used to 
have ‘Florida’ design, but now they are designed for a mixture of 
people because so many Northerners have moved down, and 
environments are changing,” he emphasizes. In general, de- 
signers are no longer influenced by local tastes and traditions 

While Interspace is primarily concerned with establishing a 
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aunified design approach throughout. Every finish element was 
reviewed for maintenance and durability criteria. A successful 
graphics and signage program provides clear, easy-to-read di- 
rectional signage throughout the hospital. Waiting areas are 
available on each floor for family and visitors, and the third floor 
has an outdoor patio seating area. 

Comment: “Melbourne is a growing, fresh area with a diverse 
constituency. It is a major hospital and the prominence and 
magnitude of the tower edifice relay this. As a result, the design 
theme is quite modern and neutral, yet an impact is made with 
primary colors. Signage is an integral part of the overall design.” 
—Robert J. LeFort, chairman emeritus, Interspace, and presi- 
dent of PHH Procurement Management Group. 


Sources: Seating—Shaw Walker, Steelcase, Thonet. Office and reception fur- 
niture—GF Furniture Systems, Howe, Mueller. Filing—Lundia. Carpet—Collins 
and Aikman, Wallcovering—Genon. Accessories—Peter Pepper Products. 


Architects—Stevens-Anglin-Buynak Associates, Inc., Architects-Planners. 
Contractors—Melon Stuart Co. 


positive healthcare image for its client hospitals and clinics, it 
must also communicate internally and share messages among 
staff members. As with any growing firm, with a diversity of 
interior architecture projects, this can become increasingly dif- 
ficult when principals are located in three different offices, As a 
result, a computerized network connects Philadelphia, Wash- 
ington, and Tampa offices for basic communication needs and 
also records project lead data and project developments, 

Interspace designers concur that the healthcare market is 
equally interested in building new facilities as it is in facility 
revival, replacement, or expansion. Regardless of the type of 
facility, Interspace will be actively pursuing the healthcare mar- 
ket, while re-evaluating current assignments to determine if the 
best systems and design ideas are actually going into place for 
the current client, owner, or end-user. 

“The interior architect is now a respected member of the 
design team from the beginning. We're not brought in just to 
decorate. Interior architecture has come of age and earned its 
place on the healthcare design team," concludes Mayfield. [ ] 
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Group photo shows members of Interspace Inc., Philadelphia, who 
participated in featured projects. Left to right, Robert J. LeFort, Jr., 
(seated), president and chief operating officer; H. Davis Mayfield Iil, 
AIA, executive vice president; Robert J. LeFort, Sr, president, PHH 
Procurement Management Group; Ted Goldberg, associate/project 
manager; and Diane Biehl (seated), project manager. At right is William 
J. Krebs, Interspace senior vice president, who could not be present. 
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Interspace Milestones 
Founded: 1969 as Interspace; previously known as LaForte 
Design, founded by Robert J. LaForte in 1952, Philadelphia, 
Penn. 

Branches: Washington, D.C., opened 1973; Tampa, Fla., 
opened 1978. 

Services: Interspace Design Group, Facilities Decision Group, 
Procurement Management Services, in addition to interior 
architecture and strategic facilities planning. 

Commercial projects: Healthcare facilities, banking, 
investment, and utility companies, and government offices. 
Staff: 115 employees; 60 in Philadelphia including Facilities 
Decision Group; 30 in Washington, 10 in Tampa, 15 in 
Procurement Management Group. 

Awards: IDRC/Conway Data, Inc. 1986 Award for 
Distinguished Service in Environmental Planning for TRW 
Inc.'s world headquarters; New England Regional Council of 
the AIA Award for Excellence in Architecture for CIGNA 
Corp.'s South Building presented to The Architects 
Collaborative; Cleveland Engineering Society's 1985 Award of 
Excellence for TRW Inc.'s world headquarters are some of the 
recent awards. 


HEALTHCARE DESIGN 


PLANNING FOR 
THE YEAR 2000 


New building signals physical 
renaissance for 80-year-old 
Methodist Hospital 


Architectural details inspired by the building exterior (above) are 
featured in the “Main Street” corridor of the hospital (top). All six 
color schemes are incorporated into the first floor (opp. page). 
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ts modern architecture denotes strength, stability, solidity. Its 

interior design stresses comfort and convenience for pa- 

tients, visitors, and staff. This winning combination is behind 

the success story of Methodist Hospital’s new building at 
1701 North Senate Boulevard in downtown Indianapolis, Ind 
Designed by architects Smith, Hinchman & Grylls (SH&G), 
Detroit, and interior designers The Rowland Associates, Indi- 
anapolis, the project is the first step in the physical renaissance 
of one of the Midwest's leading medical institutions. 

Completed in March, 1986, the West Building (as it is known) 
is a result of 10 years of planning by hospital administrative 
directors, medical staff members, and the architecture/design 
team. Their objective was to design a facility that fit Methodist's 
reputation for medical excellence and get rid of the image of an 
aging inner-city hospital which its older buildings projected. 
The new 600,000-sq.-ft., seven-story facility has 520 beds and 
houses all diagnostic and treatment departments, including 
surgery, intensive care, anew Emergency Medicine and Trauma 
Center, a Regional Center for Mothers and Babies, and an 
Oncology-Hospice unit. 


Out-of-date for modern medicine 


SH&G was initially retained to assist hospital planners in 
evaluating the existing 1,100-bed facility, to prepare a Phase III 
Site and Facility Development Master Plan, and to provide 
architectural and engineering design services. Sporadic growth 
in the early days of the 80-year-old hospital had left a series of 
awkwardly-linked buildings enclosed by a rigid system of major 
streets. Some of the structures were over 70 years old, un- 
economical to manage, and clearly out-of-date for the practice 
of modern medicine. It was SH&G's challenge to come up with 
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METHODIST HOSPITAL 
Color selection based on patients’ health & welfare 


a cohesive plan to link the new with the old 

SH&G recommended that the street bordering the west side 
of the hospital complex be moved to accommodate the new 
building, providing a strong front entrance that would connect 
the entire campus. All forms, materials, and colors used on the 
new building are sympathetic to existing architecture of the 
older buildings. Spacious lobbies, waiting rooms, and 
dayrooms with views of landscaped yards and sculpture courts 
were planned by SH&G to offer patients comforts similar to a 
first-class hotel 

Originally contracted to also complete the interior design 
work for the project, SH&G was replaced in this phase by local 
Indianapolis-based Rowland Associates. “The hospital felt it 
was important to have a firm which knew the community,” says 
Sallie Rowland, president and project director, The Rowland 
Associates. The firm was hired to finish the interiors and specify 
all of the fabrics, finishes, and furniture. “All of the interior 
architecture and lighting was done by Smith, Hinchman & 
Grylls, but we worked very carefully together to coordinate 
colors and finishes,” comments Rowland. 

A major part of The Rowland Associates’ involvement en- 
tailed color selection and refinement of interior finishes and 
furnishings. “The hospital wanted to take advantage of all of the 
technological and psychological data available on color re- 
sponse so that the color selection would contribute to the health 
and welfare of both patients and staff,” explains Rowland. 

To meet this challenge, the firm hired an internationally 
known color consultant to counsel its designers on the psycho 
logical impact of color in hospital and healthcare environ 
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ments. A three-day session with this consultant provided the 
framework for a very deliberate selection of colors that would 
evoke positive reactions from both patients and staff for years to 
come (see Color Line, p. 41, this issue for more details on 
Rowland's color selection). 

Methodist's wide, expansive lobby corridor was designed to 
be a "Main Street" running through the first floor. “The materials 
and storefronts in corridors provide a street effect, giving an 
urban feeling," says Dave Haraminac, designer/architect, 
Smith, Hinchman & Grylls. Architectural elements such as 
stepped windows, capped columns, and block walls are in 
spired by building design. A marble floor leads visitors through 
the reception area and down the corridor. Dramatic up- and 
down-lighted walls in both areas emphasize colors and create a 
soft, warm atmosphere. 


First floor shows off full spectrum 


All six color schemes selected by The Rowland Associates are 
incorporated into the first floor of the hospital. Rose and pink 
warm the lobby; peach and blue wash the cafeteria; green is 
featured in the gift shop; yellow and plum are used in the 
seminar area; and blue sets the mood for the chapel. Colorful 
columns line the corridor leading to these areas. The rest of the 
hospital utilizes the same color teams on patient floors and in 
surgery areas and laboratores, to give a sense of consistency of 
care and order to each department. 

A special architectural feature of the hospital is its curved 
facade, which translates into an undulating interior front cor- 
ridor on all floors. “You can't see all the way down to the end," 
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says Rowland. “It really breaks up the monotony of a straight 
corridor.” She also points out that SH&G used full-spectrum 
light fixtures to give positive color rendition throughout the 
facility. “We worked with them in their lighting lab to match 
colors under proper light,” she says, adding that all of the 
lighting was designed to “wash” corridor walls so that patients 
weren't looking up into fluorescent fixtures while being wheel 
ed down the hallway 

Other unique areas in the hospital include the Oncology- 
Hospice unit, located on the top floor of the new building 
Designed for terminally ill patients, the Hospice resembles an 
“apartment,” with a series of suites connected to a communal 
living room, dining area, and solarium. A fireplace, over-stuffed 
sofas, baby grand piano, and console television make patients 
feel right at home in the living room 

Bedrooms are furnished with rich carpeting and fabrics, 
while the solarium features comfortable casual furniture 
plants, and full-height windows. The top floor also houses the 
Krannert Wing, a “luxury” section for patients who want more 
than just an ordinary hospital room. Full suites with nicer ac- 
commodations are available to patients who also have access 
to a solarium similar to the one in the Hospice unit 

Besides pleasing the client, the project also won two awards 
a Detroit Chapter AIA award for architecture, and an Indiana 
Chapter ASID award for interior design. Rowland reports that 
the firm has also been contracted to do interior design work in 
some of the other buildings on the hospital campus, using the 
same color theory to provide continuity between old and new 
She expects to complete the job next year.—5.M. 
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Living room of the Hospice-Oncology unit (opp. page) has such crea 


ture comforts as a baby grand piano and working fireplace. Solariums 


(above) add a casual touch to the hospit. nit 


Hospice and luxury 


wing. Patient room (below) has comfortable guest c 
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Seating—Add Interior Syst Artec, Century, Ficks Reed, Sander, Steelcase 

Stendig. Floorcovering—Bigelow, Carpet of London, Karastan, Cabin Craf 

Blakleys Designer Floors, Кепше, Wallcovering—Guard, Blakley. Tables 
Reed, Johnson Industries, Mueller. Custom cabinetry & altar—Methodist 


vital staff. Laminate 
spread—Maharan 


mica. Beds, sidetables, overbed—Hill-Rom. Bed 


Interior Design— The Rowland Associates, Inc.: Sallie W, Rowland, ASID, prin 
cipal-in-charge; Manfred Hiatt, project coordinator; Kris Kleinknight, Sara Marr 
зап, designers. Architecture— Smith, Hinchman & Grylis: Ted 
Sutherland, project architect. Construction manager —Geupel DeMars. Mechan- 
ical contractor —BMW Constructors. Electrical Contractor—Long Electric Com 

pany. General Construction/interior—Glenroy Cor 
covering installation— Blakle 
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HEALTHCARE DESIGN 


CONSOLIDATION | 
IMPROVES 

HEALTHCARE. 

DELIVERY | 


Michigan hospitals merge 
acute care roles in 10-year plan 
to streamline operations 


Third-floor pediatric unit of the Mercy Memorial Medical Center 
employs home-like facades on patient rooms. Individual rooms are 
equipped with incandescent lighting and personal mailboxes for a 
residential feeling, plus window seats that transform into beds (below), 
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n the first-phase consolidation of acute care functions for 

Mercy Hospital, Benton Harbor, and Memorial Hospital, St 

Joseph, Mich., a new 136,000-sq.-ft. addition to Memorial 

has been built. Created on four levels with future expansion 
needs in mind, the facility will be able to serve the demands of a 
growing area population. 

Designed by Hansen Lind Meyer's Chicago office, the new 
building represents a step toward improved healthcare services 
for both communities, which, through the merger, have realized 
a facilities upgrade and needed code corrections. The new 
Mercy Memorial Medical Center's front facade, pierced by a 
circular drive-through and entrance, is now prominently ori- 
ented off the axis of the main highway as it crosses the St. Joseph 
River. Other planning solutions which include triangular patient 
pods; three-level circulation spine that separates service, public 
and patient/staff traffic; as well as separate organization of all 
diagnostic and treatment areas opposite pods, permit opera- 
tions flexibility and ease of patient care. 

Shown on these pages is the 35-bed pediatric unit, located on 
the third floor. Here, patient rooms are arranged along a child- 
size street of brightly colored homelike facades and a back 
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ground that simulates grass, sidewalk, and sky. Other home- 


spun effects include street-lamp-style lighting, mailboxes for 
each patient room, and residential windows providing the nec- 
essary visibility for staff to monitor each young patient 

The pediatric unit employs a full range of colors which are 
used elsewhere in the building. Natural materials of oak and soft 
incandescent lighting reinforce a home environment feeling. In 
each patient room, window seats transform into beds for par- 
ents; shelves become desks for children. As an additional 
bonus, a roof-top deck for the pediatric ward has been designed 
with a view of the courtyard below. 

Other parts of the facility include a ground-floor lobby, admit- 
ting area, gift shop and business offic 


; first floor surgery and 


18-bed critical care unit; post-partum unit, labor and delivery 


suite, and nurseries on the second floor. Underground dietary 
mechanical, and ce 


tral sterile services maximize use of a 
oping site for energy efficiency—a key consideration of plan- 
ning. 
Triangular patient pod forms also respond to energy concerns 
that make the most use of interior floor area, reducing perimeter 


walls, Other advantages of the form are a reduced travelling 
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distance between nurses and patient beds and the possibility of 
vertical expansion. The diagnostic side of the spine can be 
expanded horizontally in multiple directions from its rectilinear 
shape 

Notes Richard Potokar, principal-in-charge of des 


Hansen Lind Meyer, Chic 


gn with 
go, “Our solution for circulation and 
‘pod’ organization is a popular one used here at HLM. Easiest to 
nent in new buildings, it allows separation of traffic types 


ew 


imple 
is key to efficiency." 
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HEALTHCARE DESIGN 


DESIGN SCHEME | 
UNIFIES | 
ELEMENTS 


Color palette, motif provide 
sense of continuity 


A custom-designed divider (above) encloses a traditional seating 
group, with a contemporary seating unit on the other side in hospital 
lobby. Above the center carpet inlay are suspended white banners 
(opp. page, right) forming the Christian cross. The chapel (opp. page, 
left) offers a halo of white neon circling the ceiling perimeter 


palette which includes mauve, blue, and green, along 
with a dominant circle and square motif, are two 
unifying elements in the recently completed Holy 
Cross Parkview Hospital, Plymouth, Ind. 

Ballinger Design Associates, Inc. (BDA) was contracted to do 
the interiors and space planning of this 88,000-sq.-ft. replace 
ment facility in January 1985. The firm was presented with the 
design challenge of creating a scheme for the hospital which 
services a very mixed socioeconomic group that includes peo- 
ple from the Amish, farming, and industrial communities, 

According to Joseph Ballinger, principal, an eclectic design 
solution was chosen to appeal to a variety of tastes and back- 
grounds. The triad of colors is carried throughout the facility, 
while designated areas are dominated by one color. 

The circle and square motif is also applied repeatedly 
throughout the hospital. In one instance, the square hospital 
lobby is complemented by the round form of the information 
desk located in this area. Corresponding shapes and forms work 
together to create a strong architectural sense. “We interplayed 
the motif throughout the hospital to provide continuity,” ex 
plains Ballinger. 

The colors selected for permanent fixtures are not trendy; 
casework, table tops, handrails, and corner guards are in the 
neutral range. More frequently changed furnishings are in soft 
shades and tints of blue, mauve, and green to soften the hospital 
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atmosphere and provide familiarity of surroundings 

The hospital is a Catholic-sponsored facility and this factor 
was also incorporated into the design plan. An open-form cross 
illuminated by concealed indirect, reflected light, is positioned 
behind the information desk. In the atrium area, white banners 
forming a cross are suspended above a central inlaid carpet 
design. These accents reflect the heritage of Holy Cross Park 
view Hospital. 


Budget limitations overcome 


The budget had some limitations which were compensated 
for in several ways. Inventory was taken of existing furnishings 
from the old facility to determine which pieces of furniture 
could be reused, These items included beds, geriatric seating, 
and lounge seating. Seating from the 1950s and '60s was re 
upholstered and placed inconspicuously in areas such as radi 
ology and the surgical waiting room. In addition, single-panel 
drapery was installed in the cafeteria and in patient rooms 

Total project development of the 55-bed, one-and-one-half 
story facility, which opened in December 1986, took approx- 
imately two years. In April, 1984, Marshall County Parkview 
Hospital became Holy Cross Parkview Hospital when it was 
officially affiliated with the Holy Cross Health System and the 


St. Joseph's Care Group. The original hospital, first opened in 
1920, was considered too costly and time-consuming to reno- 
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Photography by Gary Chilluffo 


vate so plans were developed for a replacement facility, 
Ballinger explains that the design team, consisting of himself 

Todd White, Joan Sturm, Joyce Kleinman, and Beth Hobbs 

worked very closely with the hospital board, department heads 


and the assistant administrator in a team effort 

Ballinger Design Associates, Inc., staffed by nine people and 
located in Indianapolis, is a generalist firm. "We pride ourselves 
on being able to take what we learn from retail, for instance, and 
apply it to a healthcare project, notes Ballinger. This theory also 
works in reverse. "Healthcare has taught us a great deal about 
materials," he says of the knowledge BDA gleaned from Park- 
view which will surely apply to other firm projects. For BDA, 
being a generalist design firm has proved to be an asset PB 


SOURCES 


Seating — Vecta, Myrtle Desk, Nemschoff, Loewenstein, Steelcase. Tables. 
Howe. Office furniture —Alma, American Seating. Custom casework—Gilliatte 
General Contractors, Richeson Cabinets, Fabrics—Arc-Com, Boris Kroll, Ma- 
haram. Window drapery panels—KCR Fabrics. Ceiling banners—Frankel, Wall- 
covering — Columbus Coated Fabrics, Bob Stedman, Inc. Laminate—Wilsonart 
Flooring— Uniroyal, Armstrong, Tarkett, American Olean. Carpeting —Milliken. 
Strattor 


Interior designer—Ballinger Design Associates, Inc. Owner—Holy Cross Park 
view Hi al, Inc, Architects—Karlsberger & Associates, Inc. Construction 
manager Barton-Malow Company 


MORE SPECIALIZED LINES MEET 
HEALTHCARE NEEDS 


Product lines, colors aim to humanize hospital environments 


n aging population, growing 

healthcare needs, and in- 

creasingly more complex med- 

ical care delivery systems are 
expanding the percent of the contract 
market devoted to healthcare furniture 
and furnishings. Contract manufacturers 
are developing and marketing more spe- 
cialized lines in addition to numerous 
ancillary products to meet the new de- 
mand. 

Design is becoming less institutional, 
but not too trendy, according to both 
healthcare designers and product man- 
ufacturers. All stress that when designing 
a facility, expectations are to use it for five 
to 10 years without major changes. De- 
velopment of a long term design is para- 
mount. 

Dale Simpson, national sales manager 
for Adden, a solid oak manufacturer 
whose healthcare line includes seating, 
casegoods, beds, and psychiatric room 
settings, finds that most healthcare in- 
stitutions are trying to get away from the 
trendy, plastic look. He also notes that 
about 70 percent of furniture purchased 
from Adden for healthcare purposes is 
wood with a lighter finish for a natural 
look. 

“The healthcare market is extremely 
vital and active, even more so than cor- 
porate offices at this time,” explains Jim 
Good, vice president/general manager, 
Kinetics, whose Kineticare line provides 
the specifier with a range of options for a 
variety of healthcare projects. 


Wearability is key 


Among manufacturers who don't have 
specific healthcare lines yet supply seat- 
ing to the healthcare industry— 


Brayton 


Gunlocke, Vecta, and Krueger— 
spokespeople explain that specifiers look 
for features such as easy-maintenance, 
stain-resistance, and fire-retardancy. 
Many of their products meet such re- 
quirements and are specified for 
healthcare installations where codes call 
for fire retardant features. 

Designers confirm that manufacturers 
are right on target. For fabrics, fire retar- 
dancy is one vital concern, and wash- 
ability to 160 or 180 degrees is another 
that is occupying the attention of design- 
ers and manufacturers alike 

And, fabric for cubicle curtains and 
draperies is one area within the 
healthcare industry blossoming with 
color and pattern. Jeanine Ruda at Fran- 
kel explains that while soft geometric pat- 
terns were prevalent last year, "We are 
seeking stronger patterns against a softer 
basecloth this year." Marilyn Rommeney 
at Arc-Com notes that her firm's Medarc 3 
line consists of free-form patterns such as 
larger scenery designs, all geared to hu- 


manizing medical environments. 

Alan Mack, director of interiors, Hans- 
en Lind Meyer, notes that there is a lot 
more use of color in healthcare projects. 
However, his firm tries not to get too tren- 
dy. He relies on reliable stand-bys—clear 
colors, such as taupe tones. 


Color is psychology 


"Color is psychology," notes Urania 
Pappas, interior designer, The Hillier 
Group. She stresses, "One must be very 
sensitive to the patient's age when select- 
ing colors. For example, pastels don't al- 
ways work for geriatrics. And avoidance 
of any blood-related color is a must." She 
suggests keeping the background basic 
and adding color through draperies and 
fabrics, or using accent colors for effect. 

Today's healthcare market is a thriving 
one. Product lines will be expanded even 
further in the near future to accommodate 
growing demand and new specialized 
healthcare lines and marketing ap- 
proaches will be developed.—P B. 
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Atelier 


Brayton—For use in waiting areas, the 
Forum 363 Stacking Chair is con- 
nectable. Its %-in. tubular 14-gauge steel 
frame is standard in polished chrome or 
powder-coated black finish. Custom 
finishes are available. Circle No. 305. 


Atelier International— The Uni dining 
chair line has been expanded to include 
new seat and back options. The basic 
design is available in five models, 30 con- 
figurations, and eight finishes. 

Circle No. 304. 


Alma Cos.—Combining traditional styl- 
ing with smooth, sloping contours and 
clean, flowing lines, the 4511 side chair 
comes in a range of fabrics, vinyls and 
leathers. Circle No. 312. 


Vecta Contract—Raf System Seating has 
both straight and curved seating units. 
The upholstery is removable and re- 
placeable on site. Bases come in a wide 
range of colors. Circle No. 298. 
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Vecta Contract 


Allied Fibers 


Domore 


Kinetics 


F 


ModuForm 


HEALTHCARE FURNISHINGS 
Geared to durable 
use by patients 


ModuForm—Seating line for con- 
valescing and handicapped persons fea- 
tures comfort and durability. Upholstery 
withstands spills, punctures, and ciga- 
rette burns. Circle No. 306. 


Allied Fibers—Level-loop carpeting of 
Anso IV nylon with HaloFresh adds a 
warm feeling to the waiting room at the 
Rose Medical Center (shown) in Denver. 
The carpet from Collins & Aikman is pro- 
tected from the growth of odor-causing 
bacteria and fungi by the built-in 
HaloFresh antimicrobial system. 

Circle No. 283. 


Domore Corp.—Wooden arms make the 
Strada wood laminated chair easy to get 
in and out of. Upholstery may be fabric or 
vinyl. Circle No. 293. 


Frankel Associates—1987 Wool collec- 
tions can be seen in Upholstery Binders 5 
thru 8. All are rated Class A and pass 
California Bulletin #117. Solids, diago- 
nals, jacquards and tweeds in a multitude 
of designs and colors are ideal for uphols- 
tery and wallcovering applications. 
Circle No. 281. 


Kinetics—Swing-away arms, adjustable 
head rest, cantilevered front, and op- 
tional gel-bag seat insert combine max- 
imum comfort with advanced design in 
the Kineticare hospital patient's chair. 
Circle No. 291. 
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Falcon Products—Geriatric/patient chair 
with matching ottoman features a sled 
base. The chair is made of oak wood and 
is available in many standard wood 
finishes. Circle No. 307. 


Add Interior Systems—For patient room 
or public area use, the Rose Chair has tiny 
dimensions (as little as 23 in. front-to- 
back) combined with a big chair “feel.” 
Circle No. 290. 


Knoll International—The Handkerchief 
chair’s seat and back follow ergonomic 
principles for maximum comfort and 
support in a low profile. Solid color shells 
can be scrubbed and, unupholstered, the 
chairs stack 25 high. Circle No. 285. 


Madison Furniture Inds.—Steel tubing 
interior contruction makes Atrium seat- 
ing long-lasting, while molded 
Pyroguard foam and cintel webbing give 
it a soft feel. Atrium comes as a set-up 
lounge unit, with one, two and three 
seats. Circle No. 300. 


Lawrence Metal Products—Decorative 
dividers separate or add privacy to seat- 
ing areas. Dividers come in Victorian or 
Art Deco themes. Circle No. 288. 


"We're doing a lot of things that are 
less institutional in certain instances 
This is occurring particularly in spe- 
cialized healthcare areas. "—Alan 
Mack, Director of Interiors, Hansen 
Lind Meyer. 
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Add Interior Systems 
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Plymold Booths 
HEALTHCARE FURNISHINGS 
Natural materials 
soften interiors 


Plymold Booths—Richwood chair 
cushions are upholstered їп contract- 
quality vinyls that damp-wipe and are 
easily replaceable for changing color 
schemes. Circle No. 296. 


Tuohy— The modular Plexus Armchair 
Group features solid wood frames in red 
oak, ash, or walnut with radius edges and 
corners. Seating units are polyurethane 
foam, upholstered in fabric or vinyl and 
supported by flexible suspension web- 
bing. Circle No. 289. 


Donghia Furniture—The Urbane club 
chair is made of a solid birch frame avail- 
able in seven finishes: red or brown ma- 
hogany, ebonized or bleached; and three 
color finishes that impart a semi-matte 
lustre of gray, rouge or forest green to the 
natural wood grain.Circle Мо. 287. 


Commonwealth—Stafford multiple seat- 
ing units are offered with up to four seats, 
with every table configuration optional. 
Circle No. 309. 


Voko—Storage wall system can conceal 
wardrobes, vertical and horizontal medi- 
cal files, shelves for medicines and instru- 
ments. Made with chip-resistant colored 
laminate in matte finishes, and wood ve- 
neers. Circle No. 292. 
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Gregson— Side/conference chair has a 
plain seat, panel back, open arms, and 
wall saver legs. It comes in oak and wal 
nut. Circle No. 295. 


Gregson 


BASF Fibers—An argyle plaid pattern, 
bordered in green, was selected for car- 
pet in the Island Lake Retirement Com- 
munity, Longwood, Fla., to make the 
space seem intimate throughout the 
ground floor of the community building. 
Carpets by Georgia Commerical Inc. are 
made of Zeftron stock dyed nylon 
Circle No. 284. 


Arc-Com—Medarc 3 is a collection of 
hospital cubicle fabrics featuring free- 
form patterns. Four patterns are offered in 
five colors to coordinate with custom sol- 
id cloth. Circle No. 441. 


Adden Furniture—The Roommate col- 
lection of solid oak furniture features co- 
ordinated dimensions of various compo- 
nents, fully finished backs, and addi- 
tional cross rails for reinforced con- 
struction strength. Circle No. 282. 
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Arc-Com 


Adden Furniture 


Dukane 


Gunlocke 


Haller Systems 


HEALTHCARE FURNISHINGS 
Modular systems 
aid in application 


Haller Systems— Components in the Hal- 
ler System include frames, panels, 
organizers, tables, screens, energy light- 
ing, and accessories. A wide variety of 
units can be created from these elements 
including pedestals, cabinets or system 
units. Circle No. 299. 


Gunlocke—Interlude is offered in white 
oak in three styles: lounge chair, two- and 
three-seat sofas. All versions are available 
in upholsteries that resist staphylococ- 
сиз. Circle No. 301. 


Virco—Upholstered stacking chair 
model 8830SB has an optional ganging 
device for fast set-up of semi-permanent 
rows. Circle No. 313. 


Dukane Corp.—Featuring a compact, 
modular design, System 500 provides up 
to 100 watts output for emergency tone 
and paging, covering up to 18 zones. 
Circle No. 286. 
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Lamco—Cabinet systems offer European 
design and durable hardware. Modular 
cabinets have a built-in appearance, but 
can be moved to new locations. They are 
available in an extensive palette of lami- 
nate colors. Circle No. 311. 


Playscapes—Modular, bi-level play en- 
vironments for children, useful for wait- 
ing areas. Built of high-density particle 
board and laminate exterior comple- 
menting a laminate and carpet interior. 
Units range from 16- to 48-sq. ft. 

Circle No. 303. 


Krueger—Working with Colorado’s four 
seating table units, a specifier can form 
any composition that meets the needs of a 
project. Circle Мо. 294. 


Caseworks—High-pressure laminates 
and solid ash trims are standard features 
in the Signature furniture line. The firm 
offers custom capabilities for orders of 50 
beds or more. Circle No. 308. 


Brueton Inds.—Concord lounge seating 
and low tables embody a small-scale, 
contemporary design. Chairs and tables 
can be ordered in lengths or widths to suit 
particular applications. Circle No, 315. 
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Krueger 


Caseworks 


Brueton 


Playscapes 


1987 КЕРОКТ 
ON HEALTHCARE 
SPECIALISTS 


BRANCHES 


N/A 


San Francisco 


New York, Boston, 
Buffalo, St. Louis, 


Washington, DC 


Smyrna, GA 


Burbank, San Diego, 
Denver, Houston, Salt 
Lake City, Washington, 
DC 


Washington, DC; 
Atlanta, St. Louis, Los 
Angeles, San 
Francisco, Seattle, 
Honolulu, Tokyo, 
Singapore, Honk Kong; 
Riyadh, Saudi Arabia 


МА 


New York City, Los 
Angeles, Tampa, 
Washington, DC 


EMPLOYEES 


ы 
= 


DESIGNERS 


u 


his month, CONTRACT' coverage of healthcare design in- 
cludes a chart of Healthcare SpeciaLISTs. 
Of the firms which responded to our request for information, 
51 are listed here. Arranged alphabetically, these firms are 
included on the basis that they do a substantial amount of 
healthcare work each year. It is not a comprehensive listing, but 
does represent a good sampling of firms in this growing special- 
ty area. Our next report, April issue, will feature results of a 
survey of restaurant designers conducted by CONTRACT. 


EXECUTIVES 


Harry F. Anderson, chmn. & 
CEO; David E. Mikos, pres.; 
Peter J. Eckroth, prin. health 
pinr.; Kimberly Mikuta, dir. of 
int. arch. 


John F. Hayes, AIA, pres.; 
Roland Kluver, AIA, mng. dir. 
for dev.; Leonard Notkin, AIA,| 
prin., health care des. grp.; 
Sherry T. Caplan, prin., dir. 


Julia Thomas, chmn. & CEO; 
Michael Bodrow, AIA, pres. 


Donald К. Spice, AIA, pres.; 
James E. Sondles, AIA, exec. 
v.p.; Philip P. Constantino, 
АА, v.p. 


John D. Cannon, pres. & 
CEO; Mark R. Mendell, AIA, 
sr. v.p. & gen. mgr.; Manfred 
W. Wolters, AIA, v.p.; Peter 
Castle, dir. of ops., ints. 


James Wakefield, pres.; Allan 
Н. Lampert, treas. & clrk.; 
Daniel Hunter, sr. v.p.; Robert 
D. Johnston, mgr. int. des. 


Lee Conant, COB; Nan 
Conant, CEO. 


Leo A, Daly, pres.; J.C. 
Broderick, AIA, sr. v.p./dir., 
eastern reg.; .M. Free, AIA, 
sr. v.p./dir., HQ reg.; J.D. 


Vaccaro, AIA, sr. v.p. 
western reg. 


Peter B. Halfon, AIA, mng. 
dir.; Robert H. Welz, AIA, 
dir., int. des.; Robert L. Bien, 
AIA, dir.; David L. Finci, AIA. 


John J. Labosky, PE, pres.; 
John C. Gaunt, AIA, exec. 
v.p.; Robert A. Degenhardt, 
PE, sr. v.p. & treas. 


1986 
PROJECTS 


Ingalls Health Ventures, 12,000 sq. 


ft.; Ambulatory Care Center/The 
Children's Memorial Hospital, 
100,000 sq. ft. 


Lahey Clinic Magnetic Resonance 
Imaging Facility, 7,400 sq. ft.; 
Kuwait Institute for Scientific 
Research, 279,585 sq. ft.; Temple 
Univ. Hosp., 467,000 sq. ft. 


Shriners Hospitals for Crippled 
Children/LA, 180,000 sq. ft.; 
Valley Presbyterian Hospital, 
200,000 sq. ft. 


Geauga Community Hospital, 
210,000 sq. ft.; Lakewood 
Hospital, 150,000 sq. ft.; Medina 
Community Hospital, 120,000 sq. 
ft. 


The Buffalo General Hospital, 
1,028,000 sq. ft.; St. Mary's 
Medical Center, 336,280 sq. ft.; 
Camp Hill Medical Center, 1 mil. 
sq. ft. 


Allston-Brighton Aid & Health 
Group, 60,000 sq. ft.; Goddard 
Hospital, 33,300 sq. ft.; Carney 
Hospital, 2,300 sq. ft. 


St. Vincents Hospital, 350,000 sq. 
ft.; Wasatch Canyons Psychiatric 
Hospital, 65,000 sq. ft. 


Anlyan Tower addition, Duke 
University Medical Center, 


110,000 sq. ft.; Clinic Tower, Aud. 


& Parking Complex, Univ. of 
Osteopathic Medicine & Surgery, 
235,000 sq. ft. 


Huntington Hospital, 100,014 sq. 
ft.; Mary Immaculate, 100,090 sq. 
ft.; St. Francis Medical Center, 
200,010 sq. ft. 


Univ. of MN Hospital & Clinic; 
Variety Club Children’s Hospital, 
500,000 sq. ft.; Children’s Riley 
Hospital, 286,000 sq. ft. 


6.5 mil. 


8 mil. 
632,162 


5 mil. 
837,500 


2.5 mil. 
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FIRM 


Ewing Cole Cherry Parsky 
Federal Reserve Bank Bldg. 
100 N. Sixth St. 
Philadelphia, PA 19106 
(215) 923-2020 


The Falick/Klein Partnership, 
Inc. 
5847 San Felipe, Ste. 1900 


Houston, TX 77057-3005 
(713) 782-9000 


Flad & Associates 
6200 Mineral Point Rd. 
Madison, WI 53705 
(608) 238-2661 


Glave Newman Anderson 
Architects 
1011 E. Main St. 


Richmond, VA 23219 
(804) 649-9303 


Gresham, Smith & Partners 
3310 West End Ave. 
Nashville, TN 37203 
(615) 385-3310 


Gruzen Samton Steinglass 
11 W. 42nd St. 
New York, NY 10036 
(212) 840-7133 


Gunn Levine Associates 
Architect Planners 
726 Lothrop 
Detroit, MI 48202 
(313) 873-3280 


HKS Architects, Inc. 
1111 Plaza of the Americas 
North LB 307 
Dallas, TX 75201 
(214) 969-5599 


H212 Design 

714 Market St. 
Philadelphia, PA 19106 
(215) 925-5300 


Hansen Lind Meyer, Inc. 
Plaza Centre One 
towa City, ІА 52240 
(319) 354-4700 


Hellmuth, Obata & Kassabaum, 
Inc. 
100 N. Broadway 


St. Louis, MO 63102 
(314) 421-2000 


Henningson, Durham & 
Richardson, Inc. 
8404 Indiana Hills Dr. 


Omaha, NE 68114 
(402) 399-1000 


Princeton, NJ 08540 
(609) 452. 


BRANCHES 


Haddonfield, NJ 


Birmingham, Orlando 


Newark, NJ; San 
Francisco 


Chicago, Orlando, 
Denver, Washington, 
DC 


St. Louis, Kansas City, 
San Francisco, Los 
Angeles, Dallas, New 
York, Tampa, Detroit, 
Washington, DC; 
Houston 


Dallas, Omaha, 
Seattle, Irvine, CA; 
Alexandria, VA 


Tampa 


EMPLOYEES 
DESIGNERS 


з 
ч 


EXECUTIVES 


Robert М. Parsky, pres./COO; 
Stanley M. Cole, chmn/CEO; 
Suzanne К. O'Connell, dir., 
int. des.; Jan L. Biship, dir., 
health care arch. 


James Falick, FAIA, pres./ 
CEO; Barry В. Bruce, AIA, 
prin./dir. of des.; Ken L. Ross, 
AIA, prin.; John $. Crane, 
AIA, prin. 


James W. Miller, AIA, pres.; 
Fred Н. Peterson, AIA, sr. 
v.p., health div.; Ralph H. 
Jackson, Jr., AIA, sr. v.p., R & 
Ddiv. 


Willard Scribner, prin.; 

William C. Newman Ill, CEO; 
Becky Messer, dir, of int. des, ; 
Samuel A. Anderson III, prin. 


Albert A. Thweatt, AIA, ptnr.; 
Fleming W. Smith, Jr., AIA, 
ptnr.; Robert D. Gower, AIA, 
ptnr.; Stephen E. Kulinski, 
assoc., dir. of int. des. 


Jordan Gruzen, ptnr.; Peter 
Samton, ptnr.; Ralph 
Steinglass, ptnr. 


Thomas W. Gunn, pres.; 
Harvey Levine, v.p.; JoAnn M. 
Gagnier, dir. of int. des. 


Ronald M. Brame, pres.; 
Ronald L. Skaggs, exe-. v.p., 
health care facilities; G. Kay 
Finlayson, v.p., dir. of int. 
arch. 


Barry N. Eiswerth, pres.; 
Robert P. Breading, sr. v.p.; 
Carolyn Simons, sr. int. des.; 
Germaine Hall, sr. int. des. 


Richard F. Hansen, FAIA, 
prin.; John H. Lind, AIA, 
prin.; Alan W. Mack, ASID, 
int. des. 


Gyo Obata, chmn., pres. & 
CEO; King Graf, v. chmn./ 

new business dev.; Jerome J. 
Sincoff, v. chmn./operations. 


Robert F. Krohn, pres. & CEO; 
Richard Babcock, dir./ints.; 
Larry Hawthorne, pres.; Frank 
Fauble, v.p. 


J. Robert Hillier, FAIA, CEO; 
Joseph Bavaro, AIA, COO; 
Michael Safavoia, dir. of 
arch.; Barbara Weinstein, 


prin., group ints. 


1986 
PROJECTS 


Medical College of PA, 150,000 
sq. ft.; Bryn Mawr Rehab. Hosp., 
54,000 sq. ft.; Surburban Gen. 
Hosp., 75,000 sq. ft.; Fox Chase 
Cancer Center, 17,600 sq. ft. 


Memorial Hospital Southeast, 
270,000 sq. ft.; North Shore 
Medical Center, 190,000 sq. ft.; 
Kosair-Children's Hospital, 
200,000 sq. ft. 


St. Luke's Hospital, 265,000 sq. ft.; 
Minot Composite Medical Facility, 
165,000 sq. ft.; Shands Teaching 
Hospital, Univ. of FL, (Phase 11), 
370,000 sq. ft. 


Prucare of Richmond, 35,000 sq. 
ft.; Rehab Medicine Center, 10,000) 
sq. ft. 


Women's Health Center, 67,000 
sq. ft.; St. Luke's Hospital, 326,000) 
sq. ft.; Bayfront Medical Center, 
170,000 sq. ft.; Medical Plaza 
East, 106,000 sq. ft. 


Hebrew Home for the Aged, 
80,000 sq. ft.; Hoffman LaRoche 
Pharmacology Center, 15,000 sq. 
ft. 


Providence Hospital, 52,000 sq. 

ft.; Beyer Memorial, 26,000 sq. ft.; 
Southwest Detroit Hospital, 24,000) 
sq. ft. 


Parkland Memorial Hospital, 
200,000 sq. ft.; McAllen Methodist 
Hospital, 285,000 sq. ft.; The 
Colony Ambulatory Care Clinic, 
4,575 sq. ft 


John L. Deaton Medical Center, 
120,000 sq. ft.; Pennsylvania 
Hospital, 200,000 sq. ft.; Doctors 
Hospital, 200,000 sq. ft. 


University of MI Hospitals, 
287,000 sq. ft.; Orlando Regional 
Medical Center/Sand Lake 
Hospital, 180,500 sq. ft 


University of MN Hospital, 
558,000 sq. ft.; Providence 
Hospital, 400,000 sq. ft.; Mt. 
Carmel Mercy Hospital, 144,700 
sq. ft. 


Baystate Medical Center, 408,000 
sq. ft.; Children's Hospital of 

Pittsburgh, 400,000 sq. ft.; Tampa 
General Hospital, 720,000 sq. ft. 


The Community Memorial 
Hospital, 220,000 sq. ft.; New 
York Hospital Cornell Medical 
Center/Westchester Div., 25,000 
sq. ft. 


SQ. FT.1986 


i 


1.6 mil. 


256,000 


FIRM 
Jova/Daniels/Busby, Inc. 
1389 Peachtree St. 


U^ Atlanta, GA 30309-3035 
(404) 892-2890 


PECIALISTS 


Kaplan-McLaughlin-Diaz 
222 Vallejo Street 
San Francisco, CA 94111 
(415) 398-5191 


í 


99 East Main St. 
Columbus, OH 43215-9500 
(614) 461-9500 


HEALTHCARE 


esr a pd maga 
24 N. Market St., Ste. 300 


Charleston, SC 29401 
(803) 577-4444 


Langdon Wilson Mumper 
Architects 


1055 Wilshire Blvd. 
Los Angeles, CA 90017 
(213) 250-1186 


Marshall Erdman & Associates, 
Inc. 
5117 University Ave. 
Madison, WI 53705 
(608) 238-0211 


The McGuire & Shook 
Corporation 


7440 N. Shadeland 

Indianapolis, IN 46250 

(317) 842-0000 
Mitchell Associates 

One Ave. of the Arts 

Wilmington, DE 19801 

(302) 594-9400 


Morris*Architects 
3355 W. Alabama 
Houston, TX 77098 
(713) 622-1180 


The NBBJ Group 
111 S. Jackson 
Seattle, WA 98104 
(206) 223-5555 


Odell Associates, Inc. 
129 W. Trade St. 
Charlotte, NC 28202-2143 
(704) 377-5941 


O'Donnell Wicklund Pigozzi 
Inc. 
3239 Arnold Ln. 
‘Northbrook, IL 60062 
(312) 498-5700 


Kenneth Parker Associates 
411 North 20th St. 
Philadelphia, PA 19130 
(215) 561-7700 


BRANCHES 


N/A 


Los Angeles, Portland, 
OR 


Cincinnati, OH 


N/A 


Phoenix, Newport 
Beach, CA 


Hartford, CT, 
Richmond, VA, 
Washington, DC, 
Atlanta, Dallas, 
Denver, San Francisco 


Indianapolis 


Baltimore, 
Philadelphia 


Baltimore, 
Washington, DC 


Phoenix, New York, 
Tucson, Palo Alto, 


Columbus, Charleston, 


Raleigh 


Tampa, Greenville, SC, 


Richmond, VA 


N/A 


Pennsauken, NJ 


EMPLOYEES 


л 
a 


190 


48 


125 


650 


65 


56 


400 


230 


91 


DESIGNERS 


- 


5 


N/A 


21 


12 


15 


10 


23 


EXECUTIVES 


Stanley L. Daniels, FAIA, 
pres.; John A. Busby, Jr., 
FAIA, v.p.; Henri V. Jova, 
SAID & FAIA, chrmn, 


Herbert McLaughlin, Princ., 
James Diaz, Princ., Roy Latka, 
Pres, 


Robert Karlsberger, AIA, Pres. 
Michael D. Tyne, Exec. v.p.; 
Richard L. Demlono, sr. v.p.; 
Susan L. Philipson, JBD/ASID, 
Dir. of Int. Design. 


Frank E. Lucas, FAIA, COB; 
Sidney W. Stubbs, Jr., AIA, 
pres.; Thompson E. Penney, 
AIA, v.p. 


Hans Mumper, AIA, mng. 
ptnr.; Asad M. Khan, ptnr./dir. 
of health group; Reynaldo V. 
Tuazon, AIA, assoc, ptnr./dir. 
of des. 


Marshall Erdman, chrmn.; 
Roger Hauck, pres.; Don 
Richards, v.p./des. & 
engineering; Warren Olsen, 
dir. of corp. des 


David Н. Partenheimer, pres.; 
Donald C. Rennard, exec. 
v.p.; Robert A. Cochran, dir. 
of health care svcs. 


Louis B. Rosenberg, prin.; 
William L. Endicott, prin./ 
graphics; James F. Barndt, 
prin./ints.; James W. Hicks, 
dir./health care div. 


John Н. Wiegman, AIA, pres.; 
Chris Hudson, AIA, prin.; A. 
Tedford Barclay IIl, AIA, prin.; 
John R. Smart, AIA, prin. 


David Hoedemaker, mng. 
ptnr.; James Jonassen, ptnr., 
CEO; William Bain, ptnr.; 
Friedrich Bohm, ptnr. 


Katherine Lineham Martinelli, 
dir. of int. des, & prin. assoc.; 
Benjamin T. Rook, AIA, CEO; 
Roy W. Johnson, AIA, COO; 
Eugene L. Bodycott, AIA, 
mng. prin. 


Leonard A. Peterson, AIA, 
pres.; Lawrence |. O'Donnell, 
AIA, snr. prin.; Leonard S. 
Wicklund, AIA, snr. prin.; 
Raymond A. Pigozzi, FAIA, 
snr. prin. 


Kenneth P. Parker, pres.; 
Martin Nankin, exec. v.p.; 
Stephen A. Jones, v.p.; Steven 
Mimman, v.p. 


1986 
PROJECTS 


Emory Eye Center & Clinic, 20,000) 


sq. ft. 


Emanuell Hospital 175,000 sq. ft. 


Martin General Hospital 100,000 


sq. ft.; Santa Clara Valley Medical 
Center 180,000 sq. ft.; Calif. Hosp. 


Med. Ctr. 300,000 sq. ft 


Mt. Carmel Medical Staff Bldg. 
60,000 sq. ft.; Women & Infants 
Hosp. of R.J. 250,000 sq. ft.; 
Alabama General Hosp. Womens 


Pavilion 32,000 sq. ft.; St. Francis 


Hosp. 128,000 sq. ft. 


Palmetto Pavilion, 27,000 sq. ft.; 
Veterans Administration Medical 
Center, 80,735 sq. ft 


Kenneth Norris Cancer Hospital & 


Research Institute, 160,000; 
Woodland Hills Medical Center/ 


Kaiser Permanente, 410,000 sq. ft. 


Watson Clinic satellite, 30,626 sq 
ft.; The Hammond Clinic, 47,478 


sq. ft.; Kelsey-Seybold Clinic, 


104,238 sq. ft.; S. Texas Medical, 


53,754 sq. ft 


St. Vincent Carmel Hospital, 
117,000 sq. ft.; Union Hospital, 


45,700 sq. ft.; Memorial Hospital, 


58,272 sq. ft.; Marion General 
Hospital, 84,000 sq. ft. 


Monmouth Medical Center, 
204,000 sq. ft.; Kent General 
Hospital, 110,000 sq. ft.; Beth 


Israel Medical Center, 1 mil. sq. ft 


Polly Ryon Memorial Hospital, 


144,000 sq. ft.; Robertson Pavilion, 
Hermann Hospital, 265,000 sq. Ё. 
PruCare Medical Clinic, 33,000 sq] 
ft. 


Schuman Pavilion/Loma Linda 
Univ. Medical Center, 54,520 sq 


ft.; Virginia Mason MRI, 2,825 sq 


Virginia Beach General Hospital, 
160,525 sq. ft.; Virginia 


Ambulatory Surgery Center, 16,001 


sq. ft.; Union Memorial Hospital, 
166,238 sq. ft. 


Lutheran General Hospital, 


225,000 sq. ft.; Loyola University 


Medical Center, 217,000 sq. ft.; 


Lake Forest Hospital, 110,000 sq. 
ft.; Resurrection Hospital, 82,000 


sq. ft. 


Weurzburg Hospital, 210,000 sq. 
ft.; O'Conner Hospital, 500,000 


sq. ft.; Karlsruhe & Vilseck Clinics, 


30,000 sq. ft. 


| 


SQ. ЕТ.1986 


3 mil. 


3.7 mil. 


1 mil. 
80,000 


12 mil. 
52,000 


1 mil. 
573,000 


200,000 


1.5 mil. 


6 mil. 
300,000 


6 mil. 
700,000 


7 mil. 
718,163 


1 mil. 
684,000 


1 mil. 
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The Parker/Croston 
3311 Hamilton Ave. 
Fort Worth, TX 76107 
(817) 332-8464 

Perkins & Will 
2 North LaSalle St. 
Chicago, IL 60602 
(312) 977-1100 


Pierce Goodwin Alexander 


BRANCHES 


Austin, TX 


New York, 
Washington, DC 


Austin, Dallas, TX 


EMPLOYEES 


л 
N 


DESIGNERS 


EXECUTIVES 


Merwyn E. Croston, Jr., CEO, 
mng. ptnr.; Albert Gregor, dir. 
of des., sr. ptnr.; Charles 
Kelley, snr. ptnr. 


Robert Barnes, pres. & CEO; 
James Allen, exec. v.p.; 
Kenneth Carswell, exec. v.p.; 
Aaron Schwarz, v.p. 


Earle S. Alexander, Jr., FAIA, 


1986 
PROJECTS 


Dallas/Ft. Worth Medical Center, 
120,000 sq. ft.; Osteopathic 
Medical Center, 89,992 sq. ft. 


Doctors Hospital, 163,000 sq. ft.; 


Methodist Hospital, 292,000 sq 
ft.; Pascack Valley Hospital, 
160,000 sq. ft. 


M.D. Anderson Hospital 


800 Bering Dr., Ste. 100 
Houston, TX 77057 
(713) 977-5777 


mng. ptnr.; Steven Reigle, Outpatient Clinics, 380,000 sq. ft. ; 
ptnr., dir. of ints.; Michael Brackenridge Hospital, 14,000 sq. 
Purcell, health ints. ft.; Greenville Surgery, 9,200 sq. ft. 


RTKL Associates, Inc. 
400 East Pratt St. 
Baltimore, MD 21202 
(301) 528-8600 

The Rowland Associates, Inc. 
330 North College Ave. 
Indianapolis, IN 46202 
(317) 636-3980 

Schmidt Garden & Erikson, Inc. 
104 South Michigan Ave. 
Chicago, IL 60603 
(312) 332-5070 


William Sklaroff Design 
Associates 
124 Sil 


Ardmore, PA 19003 
(215) 649-6035 


The Smith Korach Hayet Haynie 


`175 Fontainebleau Blvd. 
Miami, FL 33172 
(305) 552-5200 


Stevens & Wilkinson, Inc. 
100 Peachtree St., N.W. 
Atlanta, GA 30043-6801 
(404) 522-8888 

Stone, Marraccini & Patterson 
455 Beach St. 

San Francisco, CA 94133 
(415) 775-7300 


Earl Swensson Associates, Inc. 
2100 West End Ave. 
Nashville, TN 37203 
(615) 329-9445 


Houston, TX 77027 
(713) 871-7005 
TRO/The Ritchie i 
IDS/Interior Design Systems (A 
Div. of TRO) 174 Boylston St., 
Chestnut Hill, MA 02167 
(617) 969-9400 (TRO) 
(617) 969-9121 (IDS) 
Ward-Hale Design Associates 
1025 Thomas 
Jefferson St., N.W. 
Washington, DC 20007 
(202) 337-4702 


Widom Wein Cohen 
11801 West Olympic Blvd. 
Los Angeles, CA 90064 
(213) 312-6800 


CONTRACT/February 1987 


Dallas, Ft. Lauderdale, 


Los Angeles, 
Washington, DC 


N/A 


Sarasota, FL 


Ft. Lauderdale, St, 
Petersburg, 
Jacksonville, 
Washington, DC 


Tampa, Columbia, SC 


St. Louis 


Dallas, San Antonio, 
Seattle, Phoenix, 
Sacramento, 
Washington, DC 


Sarasota, FL; 
Birmingham, AL 


Vienna, VA 


Harold L. Adams, FAIA, pres. 3 


Francis T. Taliaferro, FAIA, 
COB; Charles E. Lamb, FAIA, 
snr. v.p., treas. 


Sallie Rowland, pres.; Robert 
H. Frist, v.p. des. & mktg.; 
Ronald R. Strantz, v.p. des. & 
ops. 

Robert F. Lange, pres.; Frank 
P. Gagarin, snr. v.p.; Gerald 
R. Haselhuhn, snr. v.p.; 
Daniel 5. Sagan, v.p. 


Ginger Wood, snr. int. des.; 
Susan Heeley, snr. int. des.; 
Alex Campolongo, snr. 
industrial des.; William. 
Skaroff, pres. 


Avinash Gupta, AIA, ptnr.; 

Henry C. Alexander, Jr., AIA, 
assoc. ; 
chief des. arch. 


Preston S. Stevens, Jr., FAIA, 
COB; Charles E. 
Cunningham, AIA, snr. assoc, 


Wilbur H. (Tib) Tusler, AIA, 
pres.; Merlin E. Lickhalter, 
AIA, snr. v.p. 


Dick Miller, pres.; Earl S. 
Swensson, COB; Raymond 
Pratt, v.p.; Harold Petty, 
health care arch. 


Charles B. Thomsen, pres. & 
COO); Jody Taylor, snr. v.p. & 
dir. of healthcare fac.; James 
E. Furr, snr. v.p. & dir. of des. 


Wendell К. Morgan, Jr., AIA, 
pres.; Lawrence Partridge, 
AIA, snr. v.p.; Joanne 
Maclsaac, dir. of int. des. 


Donna Ward-Hale, pres. ; 


Michael H. Finch, dir. of des. ; 


John McGrane, dir. of ops.; 
Pam Radford, proj. des. 


Chester A, Widom, AIA, ptnr. ; 


George Wein, AIA, ptnr.; 
Adrian ©. Cohen, AIA, ptnr.; 
Russel E. Tyner, AIA, ptnr. 


Lyn E. Graziani, FAIA, 


Church Hospital, 80,000 sq. ft.; 
Tindeco Wharf HMO, 17,000 sq 
ft.; Hartford Hospital Medical 
Office Bldg., 230,000 sq. ft. 


Methodist Hospital, 660,000 sq. 


ft.; Eye & Ear Institutes of Indiana, 


35,000 sq. ft. 


Sherman Hospital, 200,000 sq. ft.; 
Porter Memorial Hospital, 126,400 


sq. ft.; St. Francis Hospital, 
106,000 sq. ft. 


Temple University Hospital, 
400,000 sq. ft.; Barnart Hospital, 
225,000 sq. ft.; Albert Einstein 


Northern Division, 200,000 sq. ft. 


Psychiatric Care Hospital, 788,000 


sq. ft.; St. Francis Hospital, 
380,000 sq. ft.; 
Hospital, 173,000 sq. ft 


Wesley Woods Geriatric Hospital, 


100,000 sq. ft.; Clayton General 
Hospital, 175,000 sq. ft. 


Methodist Central Hospital, 
270,000 sq. ft.; 
300,000 sq. ft 


West Houston Medical Center, 
142,000 sq. ft.; Alief General 
Hospital, 184, 000 sq. ft. 


Veteran’s Administration Hospital, 


1,500,000 sq. ft.; Harris County 


Mental Health/Mental Retardation 


Hospital, 189,759 sq. ft 


Roger Williams General Hospital, 
Newton-Wellesley 


75,000 sq. ft.; 
Hospital, 22,600 sq. ft.; Miami 
Valley Hospital, 561,000 sq. ft. 


Suburban Hospital, 275,000 sq. ft.; 


Jefferson Memorial He »spital, 
150,000 sq. ft.; 
of Health, 150,000 sq. ft 


The Mark Taper Bldg., 45,000 sq. 
ft.; Veterans Administration 
Medical Center, 90,000 sq. ft.; 


Kanakanak Hospital, 39,000 sq. ft. 


Naples Community| 


MacNeal Hospital, 


National Institutes 


920,000 


1 mil. 
438,136 


Verosol 


Hoechst Fibers 


SR Wood 


A 


FIRE RETARDANT 
FABRICS EMBELLISH 
HEALTHCARE 


Diagonals, jacquards & tweeds 
gently soothe with color 


Verosol USA—Pleated shades are man- 
ufactured of Verosol FR, an inherently 
flame-retardant fabric. Circle No. 340. 


SR Wood Inc.—Thirteen shades of oak 
veneer are in a form so pliable that curved 
or flat surfaces can be wrapped without 
visible seams. The Class A fire rating wall- 
covering is available in sheets up to 48-in. 
wide and up to 12-ft. long. 

Circle No. 330. 
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Stratford Hall—Custom woven in West 
Germany, Constellation is constructed of 
91 percent virgin wool and nine percent 
cotton. Passing heavy-duty abrasion and 
flammability tests, it may be used for 
wallcovering and upholstery applica- 
tions. Circle No. 335. 


Hoechst Fibers—Ametex contract fabrics 
creates Webster and Fleming in Trevira 
for flame resistance. Multi-purpose fab- 
rics an be used for upholstery, wallcover- 
ings, and panel cloth. Fabric has the look 
and feel of wool and is 100 percent inher- 
ently flame resistant. Circle No. 349. 


KCR Fabrics 


KCR Fabrics—A cubicle cloth for the 
healthcare market, Confetti is 100 per- 
cent FR Trevira polyester, has a width of 
72 in., and is inherently flame-retardant. 
It is washable at 160 degrees F. 

Circle No. 332. 


Foss Mig. Co.—Innotex is a new textile 
designed for use on all types of vertical 
surfaces. It offers dye-lot to dye-lot con- 
sistency, superior light fastness charac- 
teristics, and excellent color depth and 
brilliance. Circle No. 329. 
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Carnegie 


Brayton 


Frankel 


DiversiTech 


Carnegie— Concorde, available in 50 
lustrous colors, is flame retardant. It is 
designed for draperies, panels, and wall- 
coverings. Circle No. 348. 


Gilford Inc.—A selection of architec- 
turally sculptured vinyl wallcoverings, 
Texpressions, priority package #3, in- 
cludes 55 textures combined with subtle 
use of color and patina. The line is paper- 
backed, and Class A flamespread rated. 
Circle No. 345. 
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Allied 


Frankel Associates—Solids, diagonals, 
jacquards, and tweeds for upholstery and 
wallcovering applications come іп a mul- 
titude of colors. The 1987 wool collec- 
tions are rated Class A for flame resis- 
tance. Circle No. 326. 


DiversiTech General—Boltaflex Sierra 
vinyl upholstery material is available in 
22 colors and is treated with PreFixx 
finish, which protects it from stains, abra- 
sions, and bacteria, and meets commer- 
cial fire codes. Circle No. 343. 


Brayton—Step Up is a dimensional geo 
metric design which uses various colored 
yarns across a solid background. Im- 
ported from West Germany, this 100 per- 
cent wool upholstery fabric has demon- 
strated flame retardancy and durability 


Circle No. 333. 


Allied Fibers—Rose-colored inserts on a 
background of light blue carpeting of 
Anso-X nylon from Stevens Carpet break 
the monotony of the corridors at Hill- 
haven Nursing Home in Dallas 

Circle No. 336. 
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FIRE RETARDANT PRODUCTS 


Maharam 


Design lex 


Fabrics boast safety with Class A rating 


Maharam— Tek-Wall/2 offers new tex- 
tures and designs along with expanded 
The 
woven, linen-like textures are Class A 
rated for flame-resistance and can with- 
stand virtually any abuse. Circle No. 334. 


colorways of existing patterns 


DesignTex—Wool Canvas, Cool Collage, 
and Wool Concert are three coordinates 
woven in 100 percent wool. Wool Col- 
lage and Wool Concert have lively accent 
colors that highlight one base color, 
while Wool Canvas is a solid 

Circle No. 342. 
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Architex—Fire-retardant Modacrylic 
yarns make up four Jacquard designs in 
70 colors. Circle No. 327. 


Brickel Associates—Brigadoon offers 
broken-twill-and-dot construction and 
offbeat color combinations. The cloth has 
a light acrylic backing, and a soft, gentle 
feel. It is composed of 75 percent SEF 
(Self Extinguishing Fiber) Modacrylic and 


25 percent nylon. Circle No. 328. 


Willow Tex 


~~ 


Burlington 


Willow Tex—Pastiche upholstery and 
wallcovering fabric is 55 percent nylon, 
45 percent wool, Scotchgarded and 
acrylic-backed. The width is 54 in 


Circle No. 339. 


Burlington—Sandel fire-resistant fabric 
is incorporated between the outer uphol- 
stery fabric and the foam cushion in the 
Corvo arm chair by Loewenstein/Oggo 
Circle No. 325. 
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Ben Rose 


Hendrick Textiles Ltd.—Strictly Business 
is one of this firm’s fire-retardant fabrics 
Woven of 100 percent wool, the fabric is 
created in 12 colorations. 

Circle No. 338. 


Texmarc—Textile Marketing Concepts’ 
Durastat line features long staple, six-de 
nier nylon that is stock-dyed for color 
consistency and uniformity in a range of 


solid and heather shades. Circle No. 347. 
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Adam James 


Scalamandre— The impression of a lux 
urious garden is captured in Miramare 
Printed with eight screens on 100 percent 
cotton chintz, the fabric is 54-in. wide 
and has a 25/4-іп. repeat. Circle No. 331. 


Ben Rose—Inspired by symbols and ter- 
minology of the drafter's art, Contour 1 
and Il feature vertical lines going pro- 
gressively toward the diagonal in a 5%- 
in. pattern repeat. The pattern is hand- 
screened on a variety of flame-retardant 
grounds. Circle No. 346. 


Gunlocke Co.—The Confetti collection 
combines the luxury of wool with the 
stretchability of Lycra, creating a weave 
that provides exceptional tailoring ca 
pabilities for curvilinear seating designs. 
Circle No. 337. 


Adam James Textiles—Harmony, a ver- 
tical and horizontal double bar pattern in 
13 colorways, is woven from 75 percent 
Modacrylic/25 percent nylon fibers. It is 
Class A flame-resistant. Circle No. 344. 
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FILING 
SYSTEMS 
SAVE 
SPACE 


Systems 
provide 
rapid 


access 
to records 


Dreams of the “paperless” 
office are fading as 

the computer—once 
championed as the means 
of drastically reducing 
paper generation—spews 
out more paper than ever 
thought possible. Thus, 
introduction of more 
flexible filing systems to 
conserve space, plus locate 
and provide rapid access to 
data that has been filed. 
CONTRACT, consequently, 
expands its annual filing 
directory to include lateral, 
pedestal, and computer 
support filing equipment to 
aid the designer/specitier in 
the search for more 


efficient filing systems. 


Ў "ДВВ 
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1. White, Power File 2000 
Circle No. 269. 


2. Allsteel, mobile desk ped- 
estal, Circle No. 268. 


3. Hamilton Sorter manual 
sorting system. Circle No. 261. 


4. Lundia, Fullspace FS 2000 
maximum-density system. 
Circle No. 256. 


5. Lista Compactus mobile 
filing and storage systems 
Circle No. 248. 


6. Bretford, Acculight modu- 
lar viewing system with storage 
cabinet. Circle No. 245. 


7. Storwal, Radius group lat- 
eral files. Circle No. 254. 


8. Voko U.S. Inc., Super 
Drawer. Circle No. 276. 


9. Stacor, StacorTrac mobile 
storage systems. 
Circle No. 260. 


10. Spacesaver, mobile filing 
systems. Circle No. 266. 


11. Artopex, modular pedestal 
series. Circle No. 258. 


12. Gunlocke, Triad computer 
resource furniture. 
Circle No. 272. 


13. Acme Visible, Magic Aisle 
800 lateral movable system. 
Circle No. 247. 


14. Wrightline, Optimedia II 
mixed media filing system. 
Circle No. 275. 


15. Herman Miller, freestand- 
ing lateral files. Circle No. 263. 


16. Kardex, Kompakt movable 
shelf filing systems. 
Circle No. 252. 


17. Arnold, Action series 
mobile computer read-out file. 
Circle No. 264. 


18. Marvel Metal, Chairside 
file. Circle No. 255. 


19. Corry and Hiebert, 7000 
system. Circle No. 277. 


FILING SYSTEMS DIRECTORY 


Filing Co. Name, Address, & Phone # 


Automated 


Асте Visible Records 
1000 Allview Dr., Crozet, VA 22932 
(804) 823-4351 (800) 368-2077 . 


Allsteel Inc. 
Allsteel Dr., Aurora, IL 60507 
(312) 859-2600 


Alma Desk Co. 
Р.О. Box 2250, High Point, NC 27261 
(919) 885-4101 . 


American Seating Co. У 
901 Broadway, N.W., Grand Rapids, MI 49504 
(800) 253-8104 


Ames Color-File 
21 Properzi Way, Somerville, MA 02143 
(617) 776-3360 


Arnold Action Furniture 
909 Clinton Ave., Irvington, NJ 07111 
(201) 373-3100 


Artopex Inc. 
2121 Berlier St., Laval, Quebec, Canada H7L 3M9 
(514) 332-4420 


Belflow Systems Inc. 
904 Brighton Lake Rd., Brighton, MI 48116 
(313) 227-4034 


Benedetti Corp. 
1500 S. Evergreen Ave., Los Angeles, CA 90023 
(213) 261-3000 


Borroughs, Div. Lear Siegler Inc. 
3002 N. Burdick St., Kalamazoo, MI 49007 
(616) 342-0161 


The Brayton Intl. Collection 
P.O. Box 7288, 255 Swathmore Ave., High Point, NC 27264 
(919) 434-4151 


Míg. 
9715 Soreng Ave., Schiller Park, IL 60176 
(312) 678-2545 


Cole Business Furniture 

Div. Joyce Int'l 
640 Whiteford Rd., P.O. Box M-26, York, PA 17405 
(717) 854-1545 


Corry and Hiebert 
511 E. John W. Carpenter Freeway, Irving, TX 75062 
(214) 506-9500 


Datum Filing Systems 
270 Adams Blvd., Farmingdale, NY 11735 
(516) 293-4650 (800) 828-8018 


Delco Associates Inc. 
55 Old Field Pt. Rd., Р.О. Box 423, Greenwich, CT 06830 
1 (800) 243-8528 


Denstor Mobile Storage Systems 
24715 Crestview Ct., Farmington Hills, MI 48018 
(313) 473-9211 


Eagle Computer Furniture Systems 
1808 Holste Rd., Northbrook, IL 60062 
(800) 223-3962 . 


Esselte Pendaflex Corp. 
71 Clinton Rd,, Garden City, NY 11530 
(516) 741-3200 . 


ing Equipment Corp. 
P.O, Box 457, Ringgold, GA 30736 
(800) 241-5246 . 
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Mobile Systems 
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Fire King International 
900 Park PI., New Albany, IN 47150 
(812) 948-8400 


GF Furniture 
4944 Belmont Ave. 
P.O, Box 1108 
Youngstown, OH 44501 
(216) 759-8888 


С/О Furniture, Inc. 
2392 Е. 48th St., Los Angeles, CA 90058 
(213) 589-9181 & (800) 572-1530 


Gunlocke Co. 
One Gunlocke Dr., Wayland, NY 14572 
(716) 728-5111 


Hamilton Sorter Co. 
3158 Production Dr., Fairfield, OH 45014 
(800) 543-1605 


Harbor Universal, Inc. 
1900 Marina Blvd., San Leandro, CA 94577 
(415) 352-2100 


Haskell of Inc. 
231 Haskell Ln., Verona, PA 15147 
(412) 828-6000 


Hausman Ind., Inc. 
130 Union St., Northvale, М) 07647 
(616) 392-5961 


Haworth Inc. 
One Haworth Center, Holland, MI 49423 
(616) 392-5961 


Hesco Industries, Inc. 
Р.О. Box 7, Charleston, IN 47111 
(812) 256-3323 


High Point Furniture Ind. 
Corporation Dr., Р.О. Box 2063, High Point, МС 27261 
(919) 431-7101 


The HON Co, 
200 Oak St., Muscatine, IA 52761 
(319) 264-7100 


Invincible Metal Furniture 
26 & Franklin Sts., Р.О. Box 607, Manitowoc, WI 54220 
(414) 682-4601 


121 Park Ave., Quakertown, PA 18951 
(215) 536-7343 


Kardex Systems Inc. 
Р.О. Box 171, Marietta, OH 45750 
(800) 848-9761 


Kimball Office Furniture Co. 

Div. Kimball Intl. 
1600 Royal St., Jasper, IN 47546 
(812) 482-1600 


Knoll Int'l 
655 Madison Ave., NY, NY 10021 
(212) 219-6540 


Lehigh-Leopold, Div. Joyce Int'l 
One Joyce Dr., Burlington, IA 52601 
(800) 553-2371 


Library Bureau Inc. 
801 Park Ave., Herkimer, NY 13350 
(315) 866-1330 

Lista International Corp. 
106 Lowland St., Holliston, MA 01746 
(617) 429-1350 
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Automated 


Assist 


Mechanical 


Power 


Type of System 


FILING SYSTEMS DIRECTORY 


Filing Co. Name, Address, & Phone # 


Lundia 
600 Capitol Way, Jacksonville, IL 62650 
(217) 243-8585, 


Harry Lunstead Designs, Inc. 
8655 S. 208, Kent, WA 98031 
(206) 872-8835 


Designs, Inc. 
5804 204th St. S.W., Lynnwood, WA 98036 
(800) 622-6273 


Marvel Metal Products Co. 
3843 W. 43rd St., Chicago, IL 60632 
(800) 621-8846 


Meridian Inc. 
6830 Grand Haven Rd., Spring Lake, MI 49456 
(616) 646-0280 


Metalstand Co, 
11200 Roosevelt Blvd., Philadelphia, PA 19115 
(215) 673-5300 


Herman Miller 
8500 Byron Rd., Zeeland, MI 49464 
(616) 530-4042 


Modern Mode Inc. 
P.O. Box 5555, San Leandro, CA 94577 
(415) 568-6650 


Montel Inc. 
225 4th Ave., Box 130, Montmagny, Quebec, Canada 
G5V 355 
(418) 248-0235 


Montisa Office Furniture 

Div. Northland Corp. 
701 Ranney Dr., Р.О. Вох 114, Greenville, MI 48838 
(616) 754-5601 


Office Specialty 
440 N. Wells St., Chicago, IL 60610 
(312) 661-0067 


Panel Concepts 
P.O. Box C-25100, Santa Ana, CA 92799 
(714) 979-3680 


Plan Hold Corp. 
17421 Von Karman Ave., Irvine, CA 92714 
(714) 660-0400 
2200 52nd Ave., Lachine, Montreal, Canada PQH8T2Y6 
(514) 631-2120 


Pro/File Systems 
4711 W. Armitage, Chicago, IL 60639 
(800) 962-4547 (312) 237-4000 


Richards-Wilcox 
174 Third St., Aurora, IL 60507 
(312) 897-6951 


The Timber Line Collection 
1111 Godfrey Ave. S.W., Grand Rapids, MI 49503 
(616) 246-0246 


SAFCO Products 
9300 W, Research Center Rd., New Hope, MN 55428 
(800) 328-3020 
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Filing Со. Name, Address, & Phone # 


Sam Flax 
111 Eighth Ave., New York, NY 10011 
(212) 620-3000 


Shaw-Walker Co. 
Р.О. Box 209, Muskegon, MI 49443 
(616) 725-4200 


Inc. 
Foot of Cropsey Ave., Brooklyn, NY 11224 
(718) 996-0700 


Systems 
1400 North 25th Ave., Melrose Park, IL 60160 
(312) 345-2500 


Space Saver Corporation 
1450 Janesville Ave., Ft. Atkinson, WI 53538 
(414) 563-6362 


Springer Penguin, Inc. 
11 Brookdale PI., Mount Vernon, NY 10550 
(914) 669-3200 


Stacor Corporation 
285 Emmet St., Newark, М) 07114 
(201) 242-6600 


Steelcase, Inc, 
901 44th St., S.E., Grand Rapids, MI 49508 
(616) 247-2710 


Steven Leach Assoc. 
2 Park Ave., 23rd Fl., New York, N.Y. 10016 
(212) 689-9610 


Storwal International 
156 Front St. W., Toronto, Canada ON M512 
(416) 862-1322 


Stow and Davis, A Steelcase Co. 
25 Summer N.W., Grand Rapids, MI 49504 
(616) 246-4000 


Equipment & Systems 
170 53rd St., Brooklyn, NY 11232 
(800) 345-4641 


TAB Products Co. 
1400 Page Mill Rd., Palo Alto, CA 94304 
(415) 852-2400 


Tiffany Stand & Furniture Co. 
9666 Olive Blvd., St. Louis, MO 63132 
(314) 991-1700 


Voko U.S., Inc. 
20 Greenway Plaza, Ste. 791, Houston, TX 77046 
(713) 622-8656 
D Furniture Systems 
4300 36th St. S.E., Grand Rapids, MI 49508 
(616) 949-1050 


White Machine Co. 
30 Boright Ave., Kenilworth, NJ 07033 
(201) 272-6700 


White Office Systems Inc. 


50 Boright Ave., Kenilworth, N] 07033 
(201) 272-8888 


Wrightline 
10 Gold Star Blvd., Worcester, MA 01606 
(617) 852-4300 
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Support 


‘BLUE WHALE’ 
EXPANDS IN 
LOS ANGELES 


Pacitic Design Center adds 
825,000 sq. ft. of space 


t first, the huge, multi-storied new mart building with 

the blue glass exterior was dubbed “The Blue 

Whale.” To most designers and sources in the West 

Hollywood area, it was more of a “white elephant,” 
because it represented an enormous change in the way design- 
ers and specifiers did business with their sources and both were 
determined to ignore it—big as it was. 

Now, 10 years after the Pacific Design Center (PDC) opened, 
it is not only a smashing success undergoing a spectacular 
expansion, but it is affectionately regarded by the design com- 
munity, sources who are wait-listed to get in, and the outside 
community generally, 

When the new expansion is complete, the 15-acre site at 
Melrose Avenue and San Vicente Boulevard will be transformed 
into a wonderland of multi-dimensional, colored-glass build- 
ings—one blue, one red, one green. 

To the contract design industry, the PDC expansion brings a 
collective sigh of relief. Located in the second-largest, fastest- 
growing market in the nation, the blue building (housing both 
contract and residential tenants) has been fully occupied since 
1984. New and existing tenants who wish to expand are on a 
waiting list for more than 300,000 sq. ft. of additional show- 
room space. 

“When the blue building was planned,” says Murray Feld- 
man, executive director, PDC, “the second floor was designated 
for contract tenants. But, as the contract industry began to 
explode, the second floor just wasn't enough. Some manufac- 
turers, such as American Seating, Corry Jamestown (now Corry 
& Hiebert), and Haworth, moved onto the first floor, Steelcase, 
Stow & Davis, Shaw-Walker, and Hayes were among others 
who opened spaces on three, A major Allsteel showroom is now 
under construction on three as well.” 

When the РОС% celebrated $150 million, two-phase expan- 
sion is complete, 825,000 sq. ft. of showroom space will be 
added to the existing 550,000-sq.-ft. mart. Roughy one-half of 
that new space will be devoted to contract showrooms. 

Currently, Phase Il is under construction. Scheduled for com- 
pletion in July, 1988, it will see the rise of the green-glass 


building, expanded dock facilities, 450-seat theater, and a 
seven-story parking structure, A planned, two-acre public plaza 
will contain a 6,000-sq.-ft. exhibition gallery and a 350-seat 
amphitheater. Phase III, expected to begin immediately upon 
completion of Phase 11, will include the red-glass building and 
parking. In total, mart area will encompass more than 1.6 
million sq. ft., and parking will be provided for 3,000 cars. Both 
new buildings will connect with the original through a first-floor 
lobby and third-floor terrace. 


Fantastic setting enhances wares 


In form, spirit, and substance, the PDC is unique among its 
peers. Distinguished by a shape and color that are at once 
arresting and arousing, this major piece of West Coast architec- 
ture offers manufacturers a fantastic setting from which to sell 
their wares. The original building was designed by Cesar Pelli, 
Cesar Pelli and Associates, New Haven, Conn., and its expan- 
sion is proceeding under the direction of Pelli, in joint venture 
with Gruen Associates, Los Angeles. 

"The design of the blue building was an exciting and rela- 
tively simple process," says Pelli. “From conception through 
design, the original PDC structure was very clear in my mind. 1 
saw it as a big, beautiful fragment sitting in the expanses of Los 
Angeles County. The design came to me in a very clear mo- 
ment." At the time, Pelli had been experimenting with colored 
ceramic glass, and it was his work on the sculptural, brown- 
glass San Bernardino City Hall, San Bernardino, Calif., that 
inspired his work on the PDC. 

“It was Pelli's contention, and we agreed, that the expansion 
had to project as strong an image as the original building," says 
Feldman. "The color, too, had to be as bold. The resulting red 
and green buildings are the two crown jewels in the PDC site." 

Pelli, who upon first request nixed the expansion assignment 
because of his preoccupation with the World Financial Center 
in New York City, concedes that the expansion was no simple 
task. Its conception took a long time in coming and, on occa- 
sion, appeared hopeless. 

"The difficulty was in trying to expand upon an idea that was 
conceived as a whole unto itself," says Pelli. "When plans for 
the blue building were submitted 15 years ago, the building was 
designed as a complete entity, although the site itself was to 
eventually undergo full development. To design an expansion, I 
had to dig deep within myself and learn to see the building not 
asa complete, single structure, but as a part of a major composi- 
tion. The greatest difficulty was in redefining the building and 
learning to see it in a different light. It was an emotionally 
exhausting process, but at the end, it came quite clear in my 
mind what direction we had to take. 


———————— 
Shown opposite is the Blue Whale as it appears now, along with 


architects model indicating additional facilities to be built. When com- 
pleted, the mart will have over 1.3 million sq. ft. of space. 
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During the process of learning to re-see the building,” he 
adds But 


professional, one doesn’t give up. The end of a design process 


“there were moments of hopelessness Í one is a 


can be very rewarding, invoking a sense of elation and security 


and giving a feeling of ‘| can do anything 


PDC assumes western leadership role 


To Pelli, the PDC expansion design reflects more than the 
coming-of-age of Southern California's design market 
That status 


says, "symbolic of West Hollywood's status as a city 


was determined by voters in 1984. "Previously," he explains 
“the building was a singular figure floating on an endless space 
that was unincorporated land. And, just as that space is not 
endless anymore, having become a part of the City of West 
Hollywood, so, too, has the PDC site become sharply defined 
Pelli's design calls for several buildings to be situated around a 


The site," he says 


public plaza is a figurative space, define 
by the sharpness of the blue plinth upon which the red and 
green buildings sit. By defining the expansion in three 


it's as if l've r 


bright materials and by using the same grid 


designed the blue building. The expansion, however, will be 
more urbane 

The PDC, 
Birtcher Pacific, Laguna Hills, Calif 


Corporation, San Francisco; and The World Wide Group, New 


owned and developed by the partnership of 


Santa Fe Southern Pacific 
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York City, owes its emergence as a leader in the western archi- 
tectural and design communities to more than just its drop-dead 
design. Under the guidance of executive director Feldman, the 
PDC pursues an active role within the professions it serves, 

Its annual Westweek market, forexample, has earned a repu 
tation as a lively celebration of esthetics and intelligence, while 
showcasing a vast array of design resources. This imaginative 
approach to market was sparked when James Goodwin, direc- 
tor of marketing communications, joined the PDC's Program 
Planning Committee for Westweek in 1979. It is also an ap- 
proach which—to the delight of PDC tenants and the communi- 
ty-at-large—has helped attract а growing number of design 
professionals from around the world. In fact, Westweek atten- 
dance has grown sevenfold since the market's inception in 
1976. In 1986, 000 visitors were counted at the three-day 


event 
Designers are professionals who must remain educated in 
their field," says Goodwin. "But, to attract people for three 
days, a market must offer something that goes beyond profes- 
sional concerns, yet still meets professional needs. Inspiration, 
renewal, and challenge to thinking are important considera- 
tions when developing Westweek programs. This year, for ex- 
ample, we've created a big program that's themed around the 
brain 
Westweek 1987, 


to be held March 25 is billed as an 


BLUE WHALE 


Goodwin 


Showrooms once resisted mart building 


exploration into the style and substance of structures in archi- 
tecture, interior and product design, as well as an exploration 
into the structure from which all of these created forms come: 
the human brain. Westweek will open with a presentation by 
Dr. Robert Ornstein, professor of human biology, Stanford Uni- 
versity, and will feature an examination of the creative process 
and the process of lighting design 

Feldman, who has seen his dream of a major western market 
fulfilled with Westweek, says, “The idea of design events as 
markets is passé. Westweek is not an event to which people 
come once or twice a year to write orders. Rather, it is an 
opportunity for designers to be stimulated and, hopefully, chal- 
lenged. It also presents an opportunity for designers to meet the 
executives of the companies they do business with.” 

Adds Goodwin, "Westweek is not just a market anymore. It's 
a coming together of people—people who share a lot of things 
in common, yet don't really have a lot of contact with each 
other." 

On a local scale, the PDC is attempting to become a cultural 
center for the West Hollywood and expanded communities. It is 
doing so by offering year-round, cultural and informational 
programs which reflect local events and issues. 


‘They love it!’ 


And just what does the surrounding community think of the 
expansion? “They love it,” exclaim Feldman and Goodwin in 
unison. But, while the “Blue Whale” and its green and red 
counterparts may be a source of pride in West Hollywood, this 
wasn’t always the case. When plans to erect the showroom 
building were revealed in the early 1970s, the design communi- 
ty, largely a cottage industry, resisted. 

Historically, the Beverly-Robertson area has been a design 
center since just after World War Il. Prior to that time, the 
wholesale furniture and design industry was located in down- 
town Los Angeles. But, as rents rose, showrooms started to 
trickle west. A few textile showrooms moved into the area, and 
one attracted another. 

“The РОС% genesis came from the motion picture industry,” 
explains Feldman. “Set designers were asked to create interiors 
for homes in the nearby, affluent neighborhoods of Beverly Hills 
and Brentwood. That business helped generate the growth of 
this area as a decorative arts Community because designers 
needed resources. For furniture, designers scrounged; for tex- 
tiles, they went downtown.” 


Under the guidance of executive director Murray Feldman (far left), 
the PDC has achieved a position of leadership in the western 
architectural and design communities. James Goodwin, director of 
marketing communications, PDC (center), helped give new meaning 
to the concept of a design market when he joined the Westweek 
Program Planning Committee in 1979. Cesar Pelli, (right) Cesar Pelli 
and Associates, has nicknamed the Blue Whale‘ green counterpart 
which he is designing, the “Green Apple.” 


Feldman remembers that when he moved to Los Angeles in 
1951, “There were already resources in the area that addressed 
themselves to designers. Herman Miller, for example, was lo- 
cated in a building designed by Charles Eames.” The industry, 
comprised of many cottage showrooms, continued to grow 
through the ‘50s, and in the ‘60s design marts began springing 
up around the country. When plans surfaced to build a mart on 
the 15-acre “piece of nothing” at Melrose and San Vicente, the 
design community rebelled, fearing it would hasten the demise 
of the cottage industry. All along the streets, showrooms dis- 
played signs in their windows which read, "We won't move." 

"The hostility was not just on the part of the showroom 
community," notes Goodwin. "Designers also resisted. They 
were used to parking on the street and running through a front 
door." 

"But," adds Feldman, "as the industry grew, parking was 
becoming a problem. There was more need than there was 
facility." 

The PDC's problems persisted even after it was built. When 
the building was trying to lease space, the country was in the 
midst of a deep recession. "It was tough going for a while," 
remembers Feldman. "I would call people on the telephone, 
and they'd hang up on me. It was all we could do to meet 
payroll." 

When the PDC opened in March 1976, it was 25 percent 
occupied. “From a real estate viewpoint, we were a disaster," 
says Feldman. "The building also shocked the community. 
Here, in an area of one-story buildings, was this behemoth." 

But, as the building began operating and the community 
experienced it and found that it functioned and worked, that 
shock was replaced with pride. Today, the PDC stands as a Los 
Angeles landmark in an area which boasts more than 3 million 
sq. ft. of designers and design-industry businesses. In fact, it has 
been so well accepted that most locals appear puzzled when 
asked about the Pacific Design Center. To them, it is simply the 
"Blue Whale." —Dana Dubbs 
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‘STRUCTURES: STYLE & 
SUBSTANCE’ IS WESTWEEK THEME 


Most ambitious western furnishings market keyed on 
comprehensive seminar program and social events 


hree days packed with outstanding seminars are keyed 

to the theme: “Structures: Style & Substance,” the fifth 

annual Pacific Design Center Two (PDC 2) business 

conference featuring Malcolm S. Forbes Jr. Workshops, 
social events, and showroom events with outstanding product 
designers will highlight WestWeek in Los Angeles, March 
25-27, 1987. 

Carrying on a theme geared to the intellect of the designer, 
which was instituted by James Goodwin, PDC director of public 
relations, the PDC is assembling an array of design talents for 
the occasion. Mario Botta, Stanley Felderman, Piotr Si 
erakowsky, and Emilio Ambasz are among the partic ipants. 

Focus of the design exploration will be the human brain and 
its interaction in the design process, as well as explorations of 
the style and substance of structures in architecture, design, and 
products. The three-day event will open with “The Amazing 
Brain,” a discussion of the creative force in design, Wednesday 
March 25, led by Dr. Robert Ornstein, professor, Stanford U 

Other explorations will include the artist Christo, who will 
examine the artist’s ability to restructure perception by creative 
interaction with both natural and man-made environments. 
Also, Expressed Structures, sponsored by the American Institute 
of Architects (AIA), Los Angeles Chapter, features British archi- 
tect Norman Foster in an exploration of the remarkable tech 
nological achievements of the Hong Kong Shanghai Bank 


Variety of presentations offered 


Dr. Paul MacCready, developer of the Gossamer aircraft and 
the mechanical Pterodactyl, (star of the Imax film, On the Wing) 
explores Structures for Flight in an IBD/Steelcase sponsored 
program. Arcadian Structures, also sponsored by AIA, features 
Emilio Ambasz, and a look at his plan for the 1992 Universal 
Exhibition in Seville and the Botanical Gardens in San Antonio. 

Italian Style and Substance will examine designer Achille 
Castiglioni, while Structures for Light will explore of lighting 
designers Ernesto Gismondi, Ron Rezek, Richard Sapper, Piotr 
Sierakowsky, and Philippe Starck. 

French Style & Substance features individual presentations by 
leading product and interior designers Andrée Putman and 
Philippe Starck, followed by a dialogue. Structuring Hospitality, 
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sponsored by PDC 2, will examine the restaurant creations of 
architects Michael Rotondi, Paul Haigh, and Stanley Felder- 
man; stylist Barbara Lazaroff; and entrepreneur Michael Mc- 
Carty. Structuring Visual Language examines the creative 
potential of linguistics demonstrated in the photography of Karl 
Toth and the graphic and product designs of Kathy and Michael 
McCoy, three faculty members of the Cranbrook Academy. 

Innovative California architect, John Lautner, in Lyrical Tech- 
nology, and architect Mario Botta, in The Cube and Beyond, 
explore the diversity of structural expression. Structures in Tran- 
sit features Italian architect Evaristo Nicolao and examines the 
unique structure created in the Colosseum 

The fifth annual PDC 2-sponsored Business Conference, 
Structuring Success, opens on Thursday morning, March 26th 
Part | features Malcolm S. Forbes Jr. in Redesigning the Economy, 
a Forbes analysis of the components necessary for economic 
success. Part Il, Communications, Criteria, and Control, fea- 
tures a case history of Equitable’s new headquarters, the Equita- 
ble Tower, in New York. Architect Randolph Gerner and 
designer Judy Swanson of Kohn, Pedersen, Fox, Conway, to- 
gether with Equitable’s project director, will analyze the com- 
munication process that led to this symbol for a new Equitable. 

On Friday morning, the Pacific Design Center in cooperation 
with ASID will present Structuring Creativity, a full morning's 
workshop on the creative process. Author, Tony Buzan, creator 
of Mind Maps, will challenge architects and designers to exploit 
the structural potential of their minds in Use Both Sides of Your 
Brain. 

Artist Christo speaks again on Friday on Structuring Percep- 
tion, a look at the conceptual foundation of Pont Neuf 
Wrapped, Surrounded Islands, and Running Fence. Christo will 
examine the artist's ability to restructure perception by creative 
interaction with both natural and man-made environments. 

WestWeek 1987 closes on Friday evening with The Party! This 
festive celebration is scheduled for the new Robert О, Anderson 
Wing, created by the architectural firm of Hardy, Holzman, 
Pfeiffer for the Los Angeles County Museum of Art. The celebra- 
tion features cocktails, hors d'oeuvres, dancing and a private 
viewing of the inaugural installation of the museum's major 
collection of contemporary art. 


Wednesday, March 25 


10:00 am - 11:00 am 
Conference Center 


THE AMAZING BRAIN 
Whether viewed as a 
biological organ, a 
supercomputer, or simply a 
miracle, the human brain is 
one of the most amazing 
things in the universe. An 
analysis of the structural 
source from which 
mankind's created structures 
originate, 


11:15 am - 12:15 pm 
West Hollywood Auditorium 


EXPRESSED STRUCTURE 
An exploration of Foster 
Associates’ remarkable 
technological and aesthetic 
achievements in the creation 
of the Hong Kong Bank. 


12:30 pm - 1:30 pm 
Conference Center 


STRUCTURES FOR FLIGHT 
Creator of the human 
powered Gossamer Condor 
and Gossamer Albatross, the 
solar powered Gossamer 
Penguin, and the flying 
replica of the extinct 
pterodactyl Quetzalcoatlus 
northropi (star of the Imax 
film On the Wing) shares a 
unique understanding of 
flight structure. 


1:45 pm - 2:45 pm 
West Hollywood Auditorium 


ARCADIAN STRUCTURES 
Examines the ‘Arcadian’ 
concepts embodied in the 


San Antonio Botanical 
Gardens and in the Master 
Plan for the 1992 Universal 
Exposition in Seville to 
celebrate the 500th 
anniversary of the discovery 
of America. 


3:00 pm - 4:00 pm 
Conference Center 


LYRICAL TECHNOLOGY 
An analysis of forms that 
have been stretched to their 
technological and 
conceptual limits by this 
poet-as-architect. 


4:15 pm - 5:15 pm 
West Hollywood Auditorium 


THE CUBE & BEYOND 
Examines variations on the 
theme of cubic volumes, the 
Ticino Villas and their 
transformation in the 
structural confrontations of 
recent work. 


3:00 pm - 9:00 pm 
Member showrooms 


SPECIAL EVENT: 

THREE BLOCK PARTY 
Melrose Avenue, Robertson, 
and Beverly Boulevard 
showrooms host an area 
open house featuring 
cocktails, hors d’oeuvres and 
an opportunity to enter a 
drawing for several special 
prizes, including a grand 
prize deluxe Paris vacation 
for two. Entry tickets will be 
available in all member 
showrooms, on shuttle buses 
and at the WESTWEEK 
information booth in the 
PDC lobby. To be eligible, 


entry tickets must be 
stamped by 20 member 
showrooms. Drawing for the 
prize will be held at The 
Party! on Friday evening. 
Winner must be present. A 
map identifying member 
showrooms and containing 
drawing entry instructions 
will be in the WESTWEEK 
packet. 


Thursday, March 26 


9:00 am - 11:30 am 
West Hollywood Auditorium 


STRUCTURING SUCCESS: 
A CONFERENCE FOR THE 
CORPORATE EXECUTIVE 
An analysis of the 
communication process that 
enabled Equitable to achieve 
its remarkable new 
headquarters, Equitable 
Tower in New York; a 
technologically efficient 


| executive facility, housed in 


an emotionally sympathetic 
environment. A striking 


| lesson in ‘High Tech, High 
| Touch. 


12:00 - 1:30 pm 
Conference Center 


STRUCTURING VISUAL 
LANGUAGE 

Examines the potential of 
linguistics to generate 
graphic design, products, 
interiors, and photographic 
images 


| 1:45 pm - 3:45 pm 
West Hollywood Auditorium 


FRENCH STYLE & 


| SUBSTANCE 


Two French masters of design 
share their design process 
and debate aesthetics. 


4:00 pm - 5:30 pm 
West Hollywood Auditorium 


STRUCTURING 
HOSPITALITY: THE DESIGN 
PROCESS 

A look at the design process 
involved in the creation of 
five spectacular restaurants. 


6:00 pm - 8:30 pm 
PDC showrooms 


HOSPITALITY EVENTS 

No one will be admitted to 
Pacific Design Center for 
these evening events without 
either an invitation from the 
host showrooms or a 
WESTWEEK registration 
badge. 


— mm 
Friday, March 27 


9:00 am - 11:30 am 
West Hollywood Auditorium 


STRUCTURING CREATIVITY 
A full morning's workshop on 
the creative process. 
Architects, designers, and 
executives will be 
challenged to exploit the 
structural potential of their 
minds, discovering dynamic 
connections that fuse 
intuition with reason and 
multiply creativity. 
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11:45 pm - 12:45 pm 
Conference Center 


ITALIAN STYLE & 
SUBSTANCE 

An Italian master of design 
shares the knowledge of 
process gained from a 
lifetime of creative work. 


1:00 pm - 2:30 pm 
West Hollywood Auditorium 


STRUCTURES FOR LIGHT: 
THE DESIGN PROCESS 
Six lighting designers share 
the uniqueness of their 
creative process. 


2:45 pm - 3:45 pm 
Conference Center 


STRUCTURES IN TRANSIT 
Examines the unique 
contemporary structure 
developed from 
archaeological research to 
house the Italian design 
exhibit 7979-1939 in the 
Roman Colosseum. 


4:00 pm - 5:00 pm 
Conference Center 


STRUCTURING 
PERCEPTION 

A demonstration of the 
artists ability to re-structure 
perception through creative 
interaction with natural and 
man-made environments. A 
look at the conceptual 
foundation of the Pont Neuf 
Wrapped, Surrounded 
Islands, and Running Fence. 
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7:00 pm - 10:30 pm 
Robert ©. Anderson Wing 
L.A. County Museum of Art 
5905 Wilshire Boulevard 


THE PARTY! 

A reception in the new 
Robert ©. Anderson Wing, 
created by the architectural 
firm of Hardy, Holzmann, 
Pfeiffer for the Los Angeles 
County Museum of Art. The 
celebration features 
cocktails, hors d'oeuvres, 
dancing, and a private 
viewing of the inaugural 
installation of the museum's 
major collection of Twentieth 
Century Art, Nineteenth- 
Century French Drawings 
trom Rotterdam, and 
Inventories and 
Transformations: The 
Photographs of Thomas 
Barrow. 


First Floor Rotunda 
L.A. County Museum of Art 


CHARLES AND RAY EAMES: 
DESIGN AS PROCESS 
Sponsor: 

Los Angeles County Museum 
of Art 


First Floor Rotunda 
L.A. County Museum of Art 


PACIFIC DESIGN CENTER 
EXPANSION 

Exhibit Designer: 

Bernard Kester 


SPECIAL THANKS 


Pacific Design Center extends a special thanks to members of 
PDC 2, the contract manufacturers association for their enthusi- 
astic support of WESTWEEK, 


American Seating Company, space 134 

Arc-Com Fabrics, Inc., space 241 

Artemide/Ron Rezek, space 266/268 

Atelier International, Ltd., space 235 

Beelner & Thomas, space 256 

Ward Bennett Designs for Brickel Associates, space 260 

Corry-Hiebert, space 110 

DesignTex Fabrics West, space 213 

Executive Office Concepts (EOC), space 263 

The Gunlocke Company, space 210 

Harbor Universal Inc. and Benedetti Corporation, space 255 

Haller Systems, space 257 

Harter Corporation, space 261 

Haworth, Inc., space 193 

Hayes Manufacturing Co., Inc., space 357 

ICF, Unika-Vaev USA, space 239 

iil international, space 253 

Kasparians, Inc., space 270 

Kimball & Artec, space 230 

Knoll International, Inc., space 203 

Krueger, space 226 

Maharam, space 370/374 

Herman Miller, Inc., space 229 

Pacific-A Division of Pacific Furniture Mfg. Co. (residential) & 
Condi-A Division of Pacific Furniture Mfg. Co. 
(contract), space 219 

Scandiline, space 222 

Steelcase, Stow & Davis, space 305/380 

Stendig International, Inc., space 201 

SunarHauserman, space 206/207 

Westinghouse Furniture Systems, space 250 


DUST AT 


Schumacher 
Collection, "Imperial Triangle," 


From the Frank Lloyd Wright 
is a 100 per- 
cent wool rug, which can be hand made to any 
size (minimum 6- by 9-ft.), Circle No. 357. 


A 
Mueller— "Soft Bentwood 
occasional table with softened lines and 


series 3900 is an 


edges. Leg base is of laminated maple with oak 
or walnut veneers. Unit features radius edge 
and mitered corner details. Insert top can be 
specified as wood veneer or glass (as shown), 


stone, or plastic laminate. Circle No. 358. 


73 | 
Artec—With new colors and shapes for its 
business furniture system, the company offers 
a total of 19 opaque color finishes. New colors 
are "Dove Gray,' "Jury Blue. 

Pearl White 
can be specified for top cap, connectors, end 
posts, raceway covers, and non-raceway pan- 


"Lavender, " 


and "Ultragreen." All colors 


el bases. Circle No. 355. 


Koch + Lowy—Flip F-5004, P-54, or W-54 
floor or wall lamp features black or white 
glass: White with clear reveal or Burgundy 
250-watt 
double envelope halogen lamp enhances bur 


gundy color when lit. Circle No. 359. 


with orange reveal. High intensity 


a 

Allsteel—Complete color freedom is offered 
in the Spectra-One lateral file line, enabling 
color-coordination with any office palette. The 
line may be specified in any commercially 


available paint color. Circle No. 352. 


Harter 
dow- or pass-through panel segments, is com- 
bined with fabric-wrapped segments, which 


Segmented panel, including win- 


can be ordered in almost limitless variations. It 
will be displayed as part of the Task Furniture 
System. Circle No. 351. 

v 


E Р 
Bentley Mills 


3D nylon is made in cut pile. This 12-in. carpet 


Sussex Squares” of Ultron* 


square has a non-directional pattern designed 
to camouflage seams. Pattern is offered in 25 
colorations and is also available in matching 


broadloom. Circle No. 360. 


A 
GF Furniture Systems— Stratum Desk in steel 


allows user to add layers of color and function. 
^ combination of bridges, cabinets, and dis- 
play shelves offer adaptability and vertical 


storage capabilities of panel-hung compo- 
nents in a freestanding product 
Circle No. 361. 


Jack Lenor Larsen—Blaser Chair, latest intro- 
duction of Neo-Modernistic seating, is crafted 
of tubular steel and structural leather. It is can- 
tilevered from a sled base to provide seat and 
armrest resiliency. Available in a range of met- 
al and leather finishes. Circle No. 362. 
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Beelner & Thomas— The Moderne chair is de- 
signed by Fran Hernandex as a graceful wood, 
upholstered chair that is comfortable for pull- 
up or conference use. It functions well as a 


stacking chair and is available in a variety of 
oak finishes. Circle No. 376. 


Herman Miller—Spring table designed by 
Bruce Burdick is furnished both round and 
rectangular in sizes ranging from 42- to 60-in. 
and 36- by 60-, to 48- by 96-in. respectively. It 
also is available in a 42- by 42-in. square. Legs 
are steel structural cores encased in self-skin 
urethane with integral color. Table feet are die- 
cast aluminum and have leveling capability. 
Circle No. 371. 


Tt 


Artemide—Tolomeo table lamp is a fully ad- 
justable task lamp in polished aluminum. Base 
is furnished in black die-cast alloy. 

Circle No. 370. 
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Maharam— Wood Jaspe is part of Jacquard Cu- 
bicles collection and consists of 100 percent 
wool, 54-in. upholstery fabric incorporating 
multicolor marl yarns. Weave technique adds 
interest and dimension to pattern. It is avail- 
able in 32 color combinations. Circle No. 363. 


Brickel—Ward Bennett has designed a “true 
chameleon” cloth—Brigadoon. The fabric 
changes personality as often as it does its dots 
It has the soft feel and texture of a traditional 
Irish handloomed fabric, yet its broken twill- 
and-dot construction and its offbeat color 
combinations add up to a dimensional state- 
ment. Twenty-three colorways and fire retar- 
dant design offer versatility, Fabric combines 
SEF modacrylic and mylon. Circle No. 374. 


* 


Fixtures Furniture—Delos includes cantilever 
base or four-legged armchairs that comple- 
ment the swivel-tilt manager's chair. Lounges 
are available in an 18-in. seat height, es- 
pecially needed for healthcare, as well as op- 
tional lower height. Elastic webbing support- 
ing seat and back construction assures comfort 
over extended periods. Circle No. 377. 


A 
Steelcase— Sensor, developed and manufac- 


tured after three years of collaboration with 
West German industrial designer Wolfgang 
Mueller-Deisig, offers self-adjustment to all 
body types and weights. It is scaled in three 
distinct sizes and offers exceptionally small or 
large office workers a chair sized to fit their 
individual needs. All three sizes have the same 
degree of technology, comfort, and регїог- 
mance. It is available in mid- and high-back 
models. Circle No. 367. 


DesignTex— Dartmouth is a multi-colored, 
small-scale geometric pattern, encompassing 
five different colors in each of 12 colorways. It 
4 high abrasion resistance. Circle No. 353. 


Lee Joía—"Seurat" is a richly-textured hand- 
woven upholstery fabric from the "COM Col- 
lection." It is of handspun 97 percent merino 
wool with a three percent addition of nylon for 
added durability. In each of five colorways, the 
dense weave creates a neutral, off-white grid 
with filling yarns of three different colors. 
Circle No. 379. 


Ben Rose—Schematix is a new fabric design 
by Rob Rose that combines geometric shapes 
and complimentary colorations. It is hand 
screened and features linear graphics. The line 
is furnished 48-in. wide, in one, two, or three 
color combinations. Fabric is inherently flame 
retatrdant. Circle No. 369. 
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Kusch USA—Bitsch lounge chair is one of 


three lines being introduced. It features 
chrome accented black leather upholstery, 
ergonomic design, and contemporary solid 
si Circle Мо. 386. 


\ 


I Intl.—Mobila Series, designed by Manfred 
Petri, is a series of trolleys designed for various | 
functions, including a personal computer lift- | 
ing mechanism. Trolley pulls out of desk for 
use when working and recedes into desk when 
not wanted. Top is divided into three sections 
that can be specified in wood, leather, marble, 


or granite. Circle No. 387. 
v 


124 


Atelier Intl.—Duo Armchair has two back de- 
sign options and is available in a wide range of 
color and finish options to meet many com- 
mercial and corporate dining applications 
Designed by architect Werther Toffoloni and 
manufactured in the U.S 
IBIS of Italy, the chair is solid beechwood con- 


under license from 


struction. One back features vertical wooden 
dowels; the other a padded bentwood panel 
Circle No. 382. 

v 


D.S. Brown—Solid Beechwood chair, modern 
124, is steam bent and finished in natural, 
walnut, rosewood, mahogany, black, gray, 
rose, aqua blue, or white stains. It incorporates 
foam over layers of veneer. Circle No. 388. 


A 

Arc-Com Fabrics —Neoclassic Wools is an ex 
ecutive jacquard drapery collection designed 
for upper management, reflecting a trend to- 
ward soft window treatments. Luxurious satin 
finish and superset luster make it an ideal prod- 
uct for architectural styles. Nine patterns are 
available in four colorways each 

Circle No. 372. 


A 
Haworth—Architectural Elements" 
the creation of interior architecture within the 


permits 


open office. It is comprised of geometric 
glazed and fabric-covered panels, fanlights, 
and single and French doors. The system is 
available with TriCircuit ERA-1* electrical sys- 
tem or with Power Base" 
trical system with multiple dedicated circuits 


Circle No. 385. 


~“ new eight-wire elec- 


A 
Knoll 


ments of the full-function office. It has а com- 
prehensive range of components based on a 6- 
in. module that can be used to create both 
open office plans and freestanding furniture 
Freestanding vertical panels are available in 
four heights, provide acoustical barriers, and 


Morrison system adapts to all require- 


support heavy loads. Finishes include 17 fam- 
ilies of textiles, three plastic laminates, and 
seven techgrain veneers. Circle No. 373. 


Tropitone—Seychelle is crafted of exclusive 
triangular tubing, combined with round tubing 
to create a distinctive stacking chair. It has 
wide arm rests and does not have end bars at 
the knees, feet, and head. Circle No. 384. 
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Shaw-Walker— The newly introduced Volante 
seating line provides a complete selection of 


economically priced, ergonomic office chairs. 
The line features contoured seats and lumbar 
supports, as well as polymer armrests, Seating 
also comes in either “spinlift” manual or pneu 
matic height adjustment capability. Four mod- 
els include management, task, professional, 
and secretarial. Both swivel and swivel/tilt op- 
tions are available. Circle No. 366. 

» 


Domore—Radius/Square desk collection by 
Robert DeFuccio has been expanded to in 
clude an executive wall unit. Hidden storage 
for CRT is offered, as well as pull-out shelf 
complete with Lazy Susan, permitting viewer 
to rotate CRT to desired viewing angle. Avail- 


able in 16 wood finishes. Circle No. 365. 
v 


Executive Office Concepts—" Axiom,” a tran- 
sitional-styled collection of more than 100 
desks, credenzas, workstations, conference 
tables, files, bookcases, storage and wardrobe 
stations, and support units will be displayed 
Circle No. 350. 
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Kasparians—Sutton Panel Chair is furnished 
with matching or contrasting upholstery to 
proivide elegance or accent. Designed by 
George Mahoney, the Panel chair is a more 
formal version of the Sutton chair, which 
comes with exposed hardwood legs. 


Circle No. 381. 


A 
Kimball Intl. 


purpose seating in 14 models, each with a 


Avenue is a selection of multi: 


distinctively stitched backrest. Seat is 23%-in 
wide 35%-in. high, and weighs less than 40 
Ibs., allowing for easy stacking, 


Circle No. 354. 


American Seating—Multi-environmental Sys 
tem" provides task-tailored support for tech- 
nical areas and laboratories, as well as offices 
Specialized components include anti-static 
worksurfaces, overhead tool trolleys, pick bin 
supports, and magnifying task lights 

Circle No. 378. 


Krueger Intl.—Jochen Hossman's "Butterfly 
Chair" has asymmetric back and energetic, 
but simple curves. It is ideal for restaurants, 
executive dining, and other areas requiring, 
both sturdy and distinctive seating. Beech 
wood frame is available in nine high-gloss lac 
quered finishes and four wood stains. Foam- 
covered plywood backrest and seat can be 
upholstered in fabric, leather, or customer's 
own materials. Seat height is 17 in., seat width 
is 20% in., and the overall height is 34 in 


Circle No. 364. 


Corry-Hiebert—Symphonics is a totally new 
colors/finishes/materials program created by 
Kristl H. Reinhardt. It is designed to help spec 
ifiers to better coordinate contract furniture 
Circle No. 383. 
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A 

Stow & Davis—New Edgewood casegoods 
line combines traditional craftsmanship with 
innovative design. The line features mitred 
tops and fine detailing with components that 
fully accommodate office automation. Integral 
pulls and coordinated hardware enable Edge 
wood units to adapt to a wide variety of work 
environments. Finishes include cherry, wal 
nut, and white oak. Trim colors are offered in 


chrome, bronze, or black. Circle No. 368. 


Get Fast, Fresh, Direct Leads From 54,500 Contract Specifier/Buyers 
...For Just Pennies Per Buyer Impression! 


Em 
he Ш ST 
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Now, you can attract new accounts...expand your market... 
produce leads from an exclusive list of 54,500 qualified 
contract specifiers, furnishers and end-users...for just 
pennies per buyer impression! Just send your message on 
its own low-cost CONTRACT DIRECT REPLY CARD. 


Less expensive than your own direct mail, CONTRACT's 

DIRECT REPLY CARDS (only $1,075* each) give you all the 

advantages of direct mail, while saving time, effort and expense. 

Your individual tear-out postcard will be received in Spring ‘87 

by contract specifier/buyers and major end-users in these key markets: 


Architect Firms .. = Hotels/Motels & Restaurant Chains ... 
Interior Design Firms 
" Office Furniture Dealers .. 
Furniture/Dept. Store Chains m Religious Institutions . 
Government Buying Agencies T Schools/Colleges 
Hospitals/Nursing Homes " Theatre Furnishers .. 
Corporate Offices .. 
High Pass-Along Gives You Thousands Of Extra Impressions On Contract Prospects 


Additional Discounts Via 2 & 3 Card Rates: To boost response dramatically, and save money at the same 
time, use two or three cards at discounted rates ($995* each for two cards; $940* each for three). 
You can feature a continuing message or theme on each card; run cards on consecutive pages, etc. 


Maximum Visibility Via Cover Ads: Get the most buyer attention for your postcard via front or back 
covers. Publisher’s second color and bleed are included in cover rates: $1,335 for 2nd or 3rd covers; 
$995 for back cover. 


Gary Puro, Associate Publisher / Advertising Sales Manager 
CONTRACT Magazine / 1515 Broadway, New York, NY 10036 


Please include me in CONTRACT's 1987 “Direct Reply Card" mailing. Reserve the following number 
of cards, as indicated: 


Advertising Status — R 1 Card 2 Cards کک‎ re ae 
[1$1,075 [)$995Each [)$960Each _ 
 [1$1225 ($1,145 Each [$1,095 Each 


Title 

Agency. 
Address. — — — — Address 
City/State/Zip. City/State/Zip. 
Phone( ) Phone( ) 


Copy To Come From: Send Invoices To: 
See reverse side for mechanical requirements. 


CANO 


Acoustical Partitions and System Furniture 


We set the stage for business, 


omplex characters, 
( plot twists, happy 
endings... some of 


life’s greatest dramas take 
place in the office... 


Scene I. Attractive Cano 
office partitions and system 
furniture take center stage 


with outstanding perfor- 
mance and value. 

Scene Il. Cano gets your 
act together with easy-to- 
install partitions, pedestals, 
work surfaces, and electrical 
raceways. 

Scene Ill. Before and 
after the sale, Cano special- 


corp. 


CORPORATE HEADQUARTERS 


FACTORY 


izes in customer service. 
And our quick-ship program 
means your show can go on 
without delay... 


To see how Cano can 
inspire office performance, 
fill out and mail the coupon 
below. 

Circle 46 on reader service card 
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s 
MIAMI 
тапк 1 CLEARWATER: 
CHICAGO: 2 


ORLANDO: 
DETROIT: 34 


TAMPA: 3j 


IMPO, 6 
PHILADELPHIA: 24 


Selecting Healthcare Seating 
Isn't Exactly Child's Play. 


How do you please your patient, admin- 
istrator, clinician, designer, and maintenance 
staff all at once? Lumex has the answer: baby 
them with our Brentwood Collection— 
wood healthcare furniture that meets everyones 
needs at a sensible price. 


Patients can raise themselves out of these 
comfortable chairs because the seat height and 
armrests are designed to help them. 
Administrators beam when they hear the price 
. . . and the lifespan. 


Clinicians like the way Brentwood is designed 


to support gently and distribute pressure 
evenly. 

Designers find that its classic compact styling 
blends handsomely with any decor, any size 
space. 

And maintenance people love Brentwood for 
its durable, double-doweled hardwood 
construction and easily cleaned upholstery. 
(All seams are triple-stitched to last and last.) 
Function with a human dimension: 
BRENTWOOD by Lumex. Guaranteed to 
please the fussiest bottoms. 


Lmex 


Division of Lumex, Inc. 
QUALITY HEALTHCARE EQUIPMENT AND SEATING 
100 Spence Street, Bay Shore, NY 11706 


© 1986 Lumex, Inc. 


800/645-5272 * In NY 800/424-2458 


Circle 47 on reader service card 


PRODUCTS & SERVICES 
и“: 


VINYL FLOOR 

MEETS HOSPITAL STANDARDS 
Armstrong has introduced a 6-ft.- 
wide vinyl floor entitled “Medin- 
tech” for use in areas where strict 
standards of cleanliness must be 
maintained, such as laboratories, 
operating rooms, and clean rooms 
Medintech is designed to be more 
stain-resistant than similar floors. 
Circle Мо. 394. 


Armstrong 


TABLE COLLECTION FEATURES 
RADIUSED-EDGE DETAIL 
Athena is a new occasional table 
grouping from Helikon, designed 
by Dan Bailey. Tables feature ra- 
diused edge detail on a solid wood 
frame. Top panels are available in 
glass, marble, or veneer. 

Circle No. 393. 


Helikon 


ITALIAN FURNITURE LINE WILL 
BE DISTRIBUTED IN THE U.S. 
Beginning in March 1987, Nicoletti 
Italia will be the exclusive Amer- 
ican distributor of the Sormani fur- 
niture production, The collection 
encompasses casegoods, tables, 
seating, modular wall units, and 
furniture for executive and general 
offices. Circle No. 411. 
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Domus Italia 


FURNITURE IS 
TRANSITIONAL, NOT TRENDY 


The 110 series of seating from 
Domus Italia is a small-scaled col- 
lection of armchair, two- and three- 
seat sofas that fill a need for transi 
tional furniture that is not trendy. 
Furniture features fully upholstered 
seat, back, and arm and a solid 
wood frame. Circle No. 391. 


Brejttus 


MULTI-PANEL MURAL 
FEATURES 45 COLORS 


Brejtfus Business Environments, 
Inc. has introduced “Echo Canyon” 
and several other multi-panel 
murals. Overall dimension of “Echo 
Canyon” is 4-ft. by 6-ft., and in- 
cludes 45 colors. Circle No. 408. 


WOOD PLAN FILE STORES 
LARGER-SIZE DOCUMENTS 


Mayline's horizontal wood plan file 
is now available in three sizes, in- 
cluding one which will accommo- 
date papers as large as 36- by 48-in 
Two other sizes store 24- by 36-in 
and 30- by 42-in. papers. Each 
drawer has a hardwood bottom, 
solid oak handles, a 4-in. rear 
hood, and black metal card holder. 
Circle No. 413. 


COMPUTER SUPPORT LINE 
AIDS IN OFFICE EFFICIENCY 


The CompurTech line of adjustable 
computer support and workstation 
furniture from Krueger, Inc. is de- 
signed for greater efficiency in to- 
day's electronic office. Line has 
been expanded to include new stor- 
age modules and a universal printer 
stand. Products feature tubular steel 
construction, chrome-plated ad- 
justable glides, and high-density, 
heat-resistant tops, Circle No. 399. 


Krueger. 


DOOR REFURBISHING SYSTEM 
OFFERS CLASS A FLAME RATING 


S.R. Wood, Inc. has introduced 
"Doormate," a specially manufac- 
tured flexible wood veneer for ap- 
plication to any solid or hollow core 
interior door. Door refurbishing- 
system is Class A flame-rated, and 
over 50 types of wood veneers are 
available. Circle No. 412. 


Commonwealth Contract 


FURNITURE WORKS IN 


TODAY'S ELECTRONIC OFFICE 
The Surry Series from Common- 
wealth Contract Furnishings is con- 
structed in solid cherry, six different 
finishes are available. Choice of 
over 100 fabric designs is offered 
Circle No. 406. 


TASK SEATING OFFERS HEIGHT 
ADJUSTMENT 

Action Plus task seating series from 
the Plan Hold Corporation is avail- 
able in choice of three fabric col- 
ors—brown, red, and black. Chairs 
feature fingertip pneumatic height 
adjustment, backrest adjustable for 
height, angle, and back support 
tension, and durable construction. 
Circle No. 403. 


t. 


Plan Hold 


DRAFTING SYMBOLS 
INSPIRE FABRIC PATTERNS 


The Schematix Collection, a print 
group by Robert Rose for Ben Rose, 
Inc., takes its inspiration from sym- 
bols and terminology of the drafting, 
trade. These patterns are small-re- 
peat, linear designs which can be 
hand-screened on a variety of the 
company's inherently flame-retar- 
dant drapery fabrics. Fabrics are of- 
fered in over 70 print colors and are 
48-in. wide. Circle No. 409. 


Ben Rose 
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World of 
Lighting. cows 


THEORY AND PRACTICE, PRODUCT 
AND APPLICATION, EXHIBITS: FIXTURES + CONTROLS 
DESIGN AND FLOODLIGHTING SECURITY" FR optics 
IMPLEMENTATION. тск ask. LANDSCAPE - DECORATIVE 
Miaj 8, 2, & Б, ТИ? SEMINARS: ue Eaves cation 
Jacob K. Javits Convention Center = FIXTURE DESIGN. CONTROLS FIBER OPTICS 
New York City HEALTH & PSYCHOLOGY - LANDSCAPES 


FACADES + MUSEUMS - INDUSTRIAL - HOW 
TO/WHAT NOT ТО • MARKETING 


SPONSORS For further information contact — 
International Association of Lighting Designers National Expositions Co., Inc. 
Illuminating Engineering Society of North America 49 W. 38 Street, New York, NY 10018 
New York Section of the Illuminating Engineering Society (212) 391-9111 Telex 135401 dimcomm Fax (212) 819-0755 


Circle 54 on reader service card 


We can apply flame retardant treatments to your 
fabric that meet the most stringent regulations. 

But, that's not all we can do for fabric. We're the 
nation’s most trusted resource for stain-resistant 
finishing . . . using either Scotchgard* or Teflon" 

And, our paper, knit and acrylic backings give you 
extra versatility in the utilization of wall covering or 
upholstery fabrics. 


We do it all—and fast. 


E 


4 
KIESLING-HESS 


Finishing of Decorative Fabrics 


525 West 24th St., New York 10011 • 300 West Bristol St., Phila., PA 19140 • 8690 Hayden Place, Culver City, CA 90232 
*a 3-M product DuPont Trademark 
Circle 48 on reader service card 


In the Business of Design 


Positive Changes. This year the 3rd 
Annual IBD National Conference 
will focus on the future of the 
rapidly changing interior design 
profession. Buck Rodgers, former 
vice president of Marketing for 

IBM and prominent designers, 


educators and business specialists 


will share their perspectives 


Circle 60 on reader service card 


eee 


June 8 - 9 at the Holiday Inn, 
Mart Plaza, Chicago, Illinois. It 


should be positively fascinating 


For conference and membership 
information, contact: Institute of 
Business Designers, National Office, 
1155 Merchandise Mart, Chicago, 


Illinois, 60654. 312/467-1950. 


Speaker Buck Rodgers sponsared by J & J Industries, Inc. Design, Eisenberg Inc./Dallas 
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MULTIPLE SEATING 
FOR MULTIPLE USES 


Profile Series 


PATRICIAN 


P.O, Box 2353 + 1107 W. Market Center Dr. • High Point, NC 27261 


اا 


For the dealer nearest you call toll free 
1-800-334-9309 


Circle 51 on reader service card 
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Good Medicine for HealthCare Facilities 


The Tretford Surface System protects walls, partitions, platforms, columns, 
doors, nursing station counters, elevator interiors and other vertical surfaces. Its 
unique linear construction cushions the hard knocks of rolling equipment and 
bounces back beautifully. Both Tretford and Acousticord available on cut-order 
basis with no minimum requirement Hu 


Contact Home Office: Eurotex, 165 West 
Ontario Street, Philadelphia, PA 19140 EUROTEX 
800-523-0731. In PA call: 215-739-8844. ШШШ 
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lam: 


asuccess. 


a failure. 

undecided, 
but willing 
to find out. 


If you picked C, we want you 
to spend five days with your fellow 
designers in the Colorado sunshine. 

If you picked A or B, the same 
goes for you. 

Because this year, the 37th annual 
International Design Conference in 
Aspen will be wrestling with such 
provocative issues as “The uses of 
failur Well-designed failures” and 
“The penalties of achievement” 

Those addressing the conference 


include: Jay Chiat, Creative Director 
and Chairman, Chiat/Day Adver- 
using; Gordon Davidson, Artistic 
Director, Mark Taper Forum; Irven 
DeVore, Professor of Anthropology, 
Harvard University; Frank Gehry, 
architect; George Lois, Creative 
Director and Chairman, Lois Pitts 
Gershon Pon; Dr. Paul MacCready, 
aeronautics engineer and President, 
AeroVironment; Rachel McCulloch, 
Professor of Economics, University 


of Wisconsin; Barbara Rose, art 
critic, Vogue Magazine; Robert 
Rose, Professor of Materials Science 
and Engineering, M.I.T.; Michael 
Sorkin, architect and critic, The 
Village Voice. 

So if you're a designer who has 
ever grappled with the notions of 
success and failure, we invite you to 
participate in this unique event. 


IDCA 


International Design Conference in Aspen 


$200 for one additional household member. 
$125 for full time students (photocopy of current ID 
required with registration. ) 


Make check payable to IDCA and mail to: 
IDCA-Attention Registrar, PO Box 664, Asper 
For further information, write or call (303) 92 


International Design Conference in Aspen Name 

June 14-June 19, 1987 Address - | 
$425 for regular registration City State. Zip 

$20 oe зе i Phone Number. Business. | 


CO 81612 


Circle 52 on reader service card 
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Send For FREE 
Color Specifier and Reference Guide 


| CRESCENT CARDBOARD COMPANY 
100 W. Willow Road—P.O. Box XD 

| Wheeling, Illinois 60090 

| 

| 
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Please send my FREE (C-10) Color Specifier and 
Reference Guide to: 


Name 


Company 


Address 


Collograph and relief. 
"Return To Dahra" by 
Ann der Gara features 
9 colors plus gold leaf. 
Printed om handmade 
paper by TransDe 


City 
State 


Crescent Cardboard Company, Р.О. Box XD, 100 W. Willow Road, Wheeling, Illinois 60090 


Circle 53 on reader service card 


Coming In 
April CONTRACT... 


Restaurant 


“Executive Buyer Edition” 


April CONTRACT's Restaurant “Executive Buyer 
Edition" delivers Bonus Circulation to 5,000 
owners/managers of restaurants and clubs. The 
issue combines a beautiful array of eye-catching 
photographs with fact-filled editorial depicting the 
latest design ideas for restaurants and clubs. Plus 
a wide range of features including: 


Restaurant & Club Installations: Case studies of 
state-of-the-art restaurant/club designs from 
elegant to casual. 


Restaurant Furniture/Furnishings Product Review: 
Geared to this huge market segment, this in-depth 
focus looks at the very latest product introductions 
available. 


National Restaurant Show Preview: The issue 
delivers Bonus Distribution at the show, May 16-20, 
Chicago. 


World Of Contract Textiles: News of the latest 
colors, fibers, and specifying trends accompanies 
a product review of upholstery, wallcoverings, 
panel fabrics, and window coverings. 


Ad Value For Suppliers: A single ad in this issue 
reaches over 29,000 all-contract decision- 
makers, plus 5,000 end-users and buyers 
attending an important industry event! Call 
Gary Puro, co-publisher, at 212-869-1300 for 
details. Ad space closes March 10. 


CONTRACT 


A Gralla Publication = 1515 Broadway, New York, NY 10036 ш 212-869-1300 


CARPET FIBER FEATURES 
ANTIMICROBIAL SYSTEM 


Mort West Mills “Antex” carpeting 
is constructed of Anso LV HP nylon 
with Halofresh antimicrobial sys- 
tem. Carpet features permanent, 
built-in soil-, stain-, and static-pro- 
tection of Allied’s fourth generation 
fiber. Halofresh system resists the 
growth of odor-causing bacteria 
and fungi. Circle No. 404. 


Lee Jofa 


VICTORIAN PATTERN 

ADORNS FABRIC 

A new addition to Lee Jofa's line of 
traditional English chintzes is “Bal- 
four,” a Victorian pattern adapted 
from a mid-19th century document 
The pattern, in jewel-tone colora- 
tions, is handprinted on glazed 100 
percent cotton. Fabric is 54-in 
wide. Circle No. 324. 


TRUSS SYSTEM OFFERS 

RANGE OF USES 

New from Simplex Systems is a ver- 
satile truss system, capable of being 
used for merchandising, lighting, or 
open office systems. 

Circle No. 440. 


Simplex Systems 
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PRODUCTS & SERVICES 


Atelier International 


ARMLESS PULL-UP CHAIR 
FEATURES LEATHER SEAT, BACK 
Atelier International, Ltd. offers 
“Caprille,” an armless companion 
pull-up chair with leather panelled 
seat and back, over a black-lac- 
quered beechwood frame. Leather 
is available in natural, Russian red, 
black, Bordeaux, white, and gray. 
Circle No. 392. 


Graphics Systems 


HEALTHCARE SIGNAGE SYSTEM 
IS EASILY MOVEABLE 


Medigraphics line of interchangea- 
ble signage by Graphics Systems is 
quickly moveable, a necessary fac- 
tor in today’s healthcare environ- 
ment. All colors and letttering are 
applied to the reverse side to resist 
vandalism and accidental damage 
Circle No. 321. 


OFFICE ACCESSORIES 

SIMPLIFY WORKSPACE 

The Maximizer System by 
McDonald Products has been de 
signed to simplify the office work 
space. The system includes calen- 
dars, memo boxes, pencil trays, 
message centers, pen bases, and 
address centers, Circle No. 390. 


Circle 55 on reader service card 


STACKABLE 
FORMAL 
DINING... 


For fine dining, banquet 
and ballrooms... 


IN OHIO: 216-759 
SEE US AT RHIDEC #957 


Discover the Excitement 
of Scott Letters... 
Scott Delivers! 


— All New 
48 Page Catalog 
Millions of Letters in Stock! 
Plexiglas® - Foam - Gypsum + Vinyl - Custom Logos 
Call Today! 
1-800-237-9447 


Headquarters Sarasota, Florida 
Scott Plastics Co." 

РО. Box 1047, Tallevast, FL 34270 
813-355-5171 


+ VA 703-635-7186 - NY 212-741-1000 
*CA714-793-2801 - UT801-773-9940 - FL 813-355-5171 
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CATALOGS & BROCHURES 


Allsteel 


Solutions and benefits to wiring 
electronic workstations using All 
steel panel systems and the widely 
used IBM cabling system are dis: 
cussed in new literature from All- 
steel. Produced with the counsel of 
IBM technical experts, the brochure 
examines solutions for routing ca 


bles from the building source into 


the panel and explains three ways to 
bring the cabling into the worksta- 
tion from a floor monument 
Circle Мо. 424. 


Wool Bureau 


Wool Carpets Specification Guide 
and Resource Directory provides 
architects, designers, and end-users 
with a complete listing of manufac- 
turers and importers and each wool 
carpet grade they offer. Guide is 
available from The Wool Bureau 
Circle No. 435. 


Color brochure displaying the San- 
ta Barbara Umbrella is available 
from Santa Barbara Designs, Three 
woods—alder, oak/mahogany, and 
teak—are offered and choice of oc- 
tagon or square umbrella is offered 


Circle No. 431. 
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Crown Decorative Products offers 
a brochure containing its new line 
of custom table tops. Various edge 
profiles and wood finishes are avail 
able from which to choose. 

Circle No. 432. 


An eight-page brochure details the 
Ultraline 3600 Ceiling System from 
Chicago Metallic Corporation. Fea 
tures such as mitered intersections 
and shadowline wall channels are 


illustrated with close-up photos 
Circle No. 433. 


SMUSTIE мизаот 


MODERN 
PLASTICS 


Modern Plastics 


Modern Plastics Corp. offers a new 
catalog containing plastic laminate 
products such as casegoods, tops 
and displays. Firm builds from de- 
signer's specs or firm's own 

Circle No. 426. 


The Mailroom Design Guide {тот 
Hamilton Sorter Company Inc. will 
assist users in planning and design- 
ing entire mailroom operations 
The 33-page guide includes sample 
designs, space planning grid, and 
specification worksheet 

Circle No. 421. 


Hamilton Sorter 


Harden Industries, manufacturer 
of decorative faucets and accesso- 
ries, has available its new 96-page 
color catalog and separate price 
list 
ferent spouts and an infinite 


Featured are more than 70 dif 


number of handle and escutcheon 
combinations. Circle No. 430. 


Pouliot 


Pouliot Designs Corporation offers 
it 25th Anniversary Tree & Plant 
Catalog. This 80-page catalog offers 
the 
trees and plants on natural wood 


largest selection of man-made 


trunks available in the marketplace. 
Circle No. 423. 


A new six-page color guide írom 
USG Acoustical Products Company | 
displays a broad line of ceiling col- 
ors. A total of 24 colors are avail- 
able as standard selections on most 
Acoutone and Auratone ceiling tiles 


and panels. Circle No. 425. 


The 
CRAiEXpress 


Shelby Williams 


Shelby Williams Industries has a 
16-page color booklet featuring its 
new quick delivery program, The 
Chair Express, targeted to the fast 
food market. Contemporary and 
traditional wood and metal chairs, 
including bar stools, are high- 
lighted in the catalog. 


Circle No. 422. 


Gammapar 


Gammapar Acrylic Wood Floors 
offers brochures explaining assets 
of firm's products. Literature intro- 
ducing Gammapar's six new de- 
signer colors also is available 
Circle No. 434. 


Fixtures Furniture has published a 
buyer's guide for seating. Eight es- 
sential features to consider when 
selecting seating are included 
Circle No. 420. 


Buyers' 
Guide 


For | 
Seating 


Fixtures 


CONTRACT/February 1987 


AS CD TORONTO 1957 


- For the interior design community, this is 


where achievement begins. 


_ To pursue anything less is to compromise 
quality, character and commitment. 
For designers and exhibitors at the 1987 
ASID National Conference and International 
Exposition of Designer Sources, only the 
best will do. 


- Mark July 22-25 on your 1987 calendar and 
join ASID in the Pursuit of Perfection, an 
extraordinary event designed to hone your 
creative, technical, and business skills. 
Pursue with ASID on outstanding spectrum 
of seminars, on-site workshop tours, 
and exhibits reflecting the state-of-the-art in 


design products and services. 


- For conference registration information, 
contact: Congress Canada, Conference 
Management (416) 860-1772. 


_ For exhibitor information, contact: 
Industry Foundation, ASID National 
Office (212) 944-9220. 


` National President 
Joy E. Adcock, FASID 
U.S.A. 
National Conference Chairperson 
J. Eleanor Brydone, ASID 
Toronto, Canada 


ASID 
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The Joel Polsky/FIDER Endowment 


The Joel Polsky/FIDER Endowment 
was established in October 1982 by 
the Polsky Family/Fixtures Furniture of 
Kansas City in remembrance of Joel 
Polsky, Vice President of Fixtures 
Furniture, and in recognition of the 
importance of establishing quality in 
education for professional interior 
design through FIDER 

You are invited to join in support of 

these purposes by making a 

contribution to the Joel Polsky/FIDER 

Endowment 

The Endowment is a living memorial to 

a remarkable young man, Gifts to 

increase the Endowment will. 

e recognize the valuable contribution 
to the interior design profession 
made by this energetic and 
future-oriented person, and to the 
leadership he displayed in his short 
but outstanding career; 

e provide support for programs of 
research, education, and 
accreditation development in 
interior design through FIDER, thus 
assuring high standards of 
excellence in the preparation of 
future interior designers 

A word about FIDER. . . 

The Foundation for Interior Design 
Education Research was "created and 
shall be operated for the purpose of 
establishing a voluntary plan for the 
special accreditation of programs of 
interior design education offered at 
institutions of higher learning located 
throughout the United States, its 
possessions, and Canada." 

Since 1971, FIDER has 
demonstrated its reliability as an 
authority on the quality of education 
offered in interior design programs 
FIDER is recognized by the Council on 
Postsecondary Accreditation (COPA) 


and the U. S. Department of 

Education 
FIDER has a soundly developed 

program for confirming the relevance 

and reliability of its Standards and 

Guidelines for interior design 

education 
Special projects completed by 

FIDER in support of its accreditation 

activities include 

e From Your Point of View, 1979 a 
validation of the FIDER standards 
for baccalaureate programs; 

e Phase | and Il, A Study of Two, 
Three and Four-Year Programs of 
Interior Design in the United States 
and Canada, 1982; 

e A Directory of Graduate Programs in 
Interior Design, 1979; 

e А Directory of Undergraduate 
Programs in Interior Design, 1981; 

e Training Workshop for FIDER 
Committees, Washington, DC, 1972 
(Funded by Greeff Fabrics and 
Stroheim and Romann); 

e Training Workshop for FIDER 
Committees, Atlanta, 1978 (Funded 


To: Foundation for Interior Design Education Research 


242 West 27th Street 
New York, NY 10001 


by FIDER); 

New projects and proposals under 
development include; 

e Thinking About Design: A Search for 
the Future of Interior Design. . .a 
futures conference; 

e Phase Ill, A Study of Two, Three and 
Four-Year Programs of Interior 
Design in the United States and 
Canada; 

e Training Workshop for FIDER 
Committees, Chicago, 1983 (Major 
funding from ASID, with support 
from others). 

The Joel Polsky/FIDER Endowment 
provides opportunities for a wider 
range of needed research and other 
educational activities. The scope of 
projects which may be supported by 
income from the Endowment includes 
topics such as 
e investigations to discover 

educational needs for professionals 

in the future; 

e applications of technology to the 
educational processes; 

e development of measures to assess 
the quality of graduates from interior 
design programs; 

e development of effective ongoing 
training procedures for FIDER 
committees; 

e new publications in support of 
quality interior design education for 
the benefit of students and the 
public; 

e others which relate to interior design 
education, accreditation, or the 
accreditation process. 

A contribution to the Joel 

Polsky/FIDER Endowment will 

demonstrate your interest in the 

future of the interior design 
profession and your commitment to 
quality education which meets the 
needs of society, students, and the 
profession, and serves as a means 
of protecting the public against 
professional incompetence. 


Enclosed is a contribution of $ ———— 


Name 


for the Joel Polsky/FIDER Endowment 


Name of firm 


Address 


(if contribution is a corporate gift) 


City 


State 


Zip 


Checks should be made payable to Foundation for Interior Design Education Research or FIDER 


Contributions to the Foundation are tax-deductible as provided by law, and will be publicly recognized on an annual basis. 
Substantial gifts will receive special acknowledgement and a certificate of appreciation from the FIDER Board of Trustees. 
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CLASSIFIED ADVERTISEMENTS 


RATES:A standard classified ad costs $73 per 
column inch. Estimate a column inch as 37 
characters per line, 7 lines per inch, including 
headline and address. Please specify whether 
it is a signed ad or a blind box number. Add 
$5.00 to the cost if а box number is used. 
Payment with order is required for insertion of 
Classified, Send ad and check to: CONTRACT, 
Classified Ad Dept., 1515 Broadway, 24th 
Floor, New York, NY 10036. DEADLINE: Ist of 
the preceding month. REGULATIONS: Classi- 
fied ads may be used for help or situations 
wanted; salesmen, reps, or lines wanted; busi- 
ness for sale; and any used or odd-lot products 
or closeouts for sale on a one-time basis. Clas- 
sified ads may not be used for extensive prod- 
uct descriptions; customer solicitation; or for 
the offer of merchandise or services continu- 
ously available to our readers, which is the 
function of display advertising. Publication re- 
serves the right to reject, delete, or re-word 
copy that is contrary to regulations. 


SITUATIONS WANTED 


POSITION WANTED: 

SALES REP/TRAINING/ FACILITIES MGR. 

Energetic, enthusiastic, personable. B.S. Mar- 
keting; M.A. Interior Design. 
EXPERIENCE: Sales, Purchasing, Mgt., De- 
sign-Contract/Residential, University Teach- 
ing. Available June 1. Prefer East Coast. 228 
Rte. 10, Randolph, NJ 07869. 
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ESENTATIVES WANTED 


REPRESENTATIVES WANTED 
Period, Inc.—a high quality, low overhead contract manufacturer of casegoods for 
nearly 50 years is now under new management and financial backing. We are looking 


to dramatically expand in the Hotel/Motel market with a: 


ressive, field selling repre- 


sentation. Please send an overview of your company including qualifications, other 
product lines covered, territories, etc., to: Dale Nesbit, V.P. of Marketing, Period, Inc., 


P.O. Box 578, Henderson, Kentucky 42420. 


CONTRACT REPRESENTATIVES WANTED 


We are a nationally distributed manufacturer 
of high quality wood contract furniture, We 
are looking for aggressive, high caliber repre- 
sentatives in various parts of the country to call 
on architects, designers, specifiers and restau- 
rant equipment dealers. Send resume or call 
Hunt Contract Furniture, P.O. Box 500, Wing- 
dale, NY 12594, Attn: John Woodin, 
800-942-3003 for NY, 800-431-3281 for USA, 


REPRESENTATIVES WANTED 


All territories: Quality conscious Madison, WI 
based manufacturer seeks experienced repre- 
sentatives for new contract Hotel/Motel and 
Residence furniture lines. Contact Scott Reier- 
son at The Carlson Co., 2901 Perry St., 
Madison WI 53713. (608) 274-2700. 


CONTRACT FABRIC SALES 
Aggressive fabric distributor seeks experi- 
enced, professional reps to sell diverse uphol- 
stery line. Must have well-established, solid 
contacts with furniture manufacturers and A & 
D trade. Several territories available nation- 
wide. Reply to Box 122, CONTRACT, 1515 
Broadway, New York, NY 10036. 


Classified Ads 
Continue 

On the Following 
Pages... 


CLASSIFIED ADVERTISEMENTS 


EPRESENTATIVES WANTED 


MANUFACTURER REPRESENTATIVES 
WANTED 
Proven Manufacturer of high quality wood 
casegoods line is seeking representatives for 
new contract office furniture division. Repre- 
sentatives must be calling on architects, spec- 
ifiers and corporate users. This isa value added 
product with lead-time and delivery program 
unique to the industry. All territories open. 
Send resume including personnel and current 
lines represented to: 
Oak Crest Contract Furniture 
Р.О. Box 58348 
Vernon, CA 90058 
ATT: Mike McLaughlin 


MANUFACTURER’S REPS 


Major manufacturer of wood institutional seating and 
tables needs proven professionals to call directly on 
college and healthcare markets. Several territories 
available in the Southeast, Mid-West and Western 
states, Well known line with established accounts, 
Send resume to; Box 111, CONTRACT, 1515 Broad- 
way, New York, NY 10036 


LOOKING TO JOIN THE BEST? 
Acclaimed to quality and performance, Tex- 
acraft Casuals, manufacturers of fine outdoor 
furniture, is accepting resumes from sales rep- 
resentatives who are devoted to the same. 
Contract only. Send resume to: Texacraft Casu- 
als, Р.О. Box 741558, Houston, Texas 

7274-1558. 


CONTRACT REP NEEDED—SOUTH U.S. 
Multi-Million dollar rep group with nationally 
known contract lines need commission sales 
persons to work Texas and surrounding states. 
Deal with A & D, hospitality, healthcare, mili- 
tary, purchasing agents and management com- 
panies. Box 119 CONTRACT, 1515 Broadway, 
New York, NY 10036. 


MANUFACTURER REPS 
Manufacturer of upholstered furniture, office 
furniture, healthcare and interior mill work 
desires reps in the following territories 

MA, CT & RI 
MD, DC, DE, VA 

western OH, IN, IL, MI 
Send resume to Box 113, CONTRACT, 1515 
Broadway, New York, NY 10036 


Lehigh-Leopold, a venerable contract man- 
ufacturer of office furniture (wood case goods, 
seating and systems) has lucrative territories in 
the states of New York, Arizona, Metropolitan 
D.C, and Maryland available to representative 
groups willing to make major commitment. 


Write in confidence to: Richard C. Lyons, 
President, Lehigh-Leopold, One Joyce Drive, 
Burlington, lowa 52601. 
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CRAFTSMAN OFFICE FURNITURE CORP. is 
seeking independent manufacturers represen- 
tatives for selected territories. Craftsman is a 
fifteen year old manufacturer of wood case 
goods and seating. Please send resume includ- 
ing current lines to Craftsman Office Furniture, 
14113 South McKinley Avenue, Los Angeles, 
CA 90059. 


REPS WANTED 


We are manufacturers and importers of high- 
end exposed-wood chairs from Europe, look- 
ing for experienced reps who are already call- 
ing on designers and hotel/restaurant spec- 
ifiers. Areas: California, Hawaii, Arizona, 
Texas, Nevada, Colorado, Illinois, Georgia, 
D.C. Send short resume and current lines car- 
ried to: Juhasz Inc., 4515 West Adams Blvd., 
Los Angeles, CA 90016. 


IT'S A JUNGLE OUT THERE. . „But. . There is а 
reason why ERGONOM has achieved its sales 
goals year after year. The Answer. . „уме sell value 
in contract office seating And that's what today's 
corporate conditions require and management 
expects! 


You've seen us, . . .maybe in an ad, or perhaps on 
the other side of the table!. . .But have you seen 
us in action? 


We have tamed the Jungle! 


Ergonom Corporation is currently interviewing 
independent sales representatives in several ter- 
ritories to join our winning team of professionals. 


1) Central Midwest, including states of NB, KS, 
MO and southern IL 

2) Northern IL and southern WI 

3) Southwest including states of TX, OK, AR and 
LA 

4) Metro NY including Putnam, Rockland and 
Orange Counties, Long Island and northeast 


NI 
5) New England States 


What We Offer: All 160 products shipped in 3 to 
4 weeks. One of the largest nationwide advertis- 
ing budgets in the industry. Electronic marketing 
support. Existing customers. Possible showroom 
rent participation. Excellent commissions. 


What We Expect: Professional history; manage- 
able staff; honest desire to succeed; reasonable 
percentage of your time. 


If you are interested in representing ERGONOM 
and being responsible for organizing the Dealer 
network, making presentations to the Architec- 
tural and Design community, and seeking out the 
End User, DON'T DELAY. . .and call today. 


Mr. Kevin B. Epstein, Dir. of Mktg, 


10848 Cantara Street 
Sun Valley, CA 91352 
(818) 504-0020 


All territories open for experienced reps who 
focus on the college/university housing mar- 
ket. This multi-million dollar contract furniture 
manufacturer has new product solutions for 
this specialized market. Send resumes, ac- 
complishments, and current lines to Box 123, 
CONTRACT, 1515 Broadway, New York, NY 
10036. 


Sales Representative wanted to join R-Way 
Furniture Company Office Products Division 
for Metropolitan New York. This opening is 
created by expansion and the planned retire- 
ment of our long term manager. Individual 
must have contacts in A & D Community and 
ability to rate corporate accounts. Please 
contact Bill Clancey at 212-935-3650. 


Your Ad 
Here 
Will Get 
Results 


ARCHITECTURAL SALES 


A unique, experienced sales team, workingon 
a very modest fee basis, calling on 1200 spec- 
ifiers, will provide full time sales coverage in 
the NYC Metro area. Our job is to get your 
products specified. Please inquire. Box 108, 
CONTRACT, 1515 Broadway, New York, NY 
10036. 


SPECIALTY SALES & INSTALLATION 


Quality workroom specializing in soft fabric 
walls seeks to represent additional custom spe- 
cialties. Metro NY, NJ, CT area. High level 
sales representation. Skilled on-site installa- 
tions. Write Box 124, CONTRACT, 1515 
Broadway, New York, NY 10036. 


TX. OKLA. ARK. MISS. LA. 


Aggressive 5 man sales organization covering 
5 states—Dealer Oriented with strong A & D 
following needs line to complement wood 
case goods & seating major mfg. Contact P.O. 
Box 446, Humble, TX 77346. 


Representative with 15 years experience 
covering Michigan and Ohio is looking for the 
following: Fabric, Chairs and Accessories for 
the A & D and Contract Market. Please contact 
Elliot Jackson, P.O. Box 8012, W. Bloomfield, 
MI 48304. 
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VISIONS 


A National Recruitment Firm 
449 Ball Suite 303 


San Diego 2123 (619) 571-6500 


OPEN PLAN PLACEMENTS NATIONWIDE 
Sales, Sales Managers, District Managers and 
Designers. | place professionals in the OPEN 
OFFICE SYSTEMS industry 


All fees paid by employer. All information han- 
dled in the strictest confidence. 


Contact Linda Greer at 800-545-5900. 


In Texas call 800-441-0806. Also 
(214) 741-3014. 24 hour answering. 


Contract Furniture 

25 yrs. experience in the Search and Place- 
ment of mid to upper level executives on a 
national basis. Our nationwide clients seek 
Sales and Marketing Managers, Manufac- 
turing and Engineering Executives, V.P.'s 
and Presidents with Contract Furniture ex 
perience. Client co's assume all costs. Con 
tact in strictest confidence: KAREN MOR- 
AN, Contract Dept., COOK ASSOCIATES 
INC., 212 W. Kinzie St., Chicago, IL 
60610. (312) 329-0900 


INTERIOR DESIGNER 
We are looking for an aggressive, high caliber 
IBD or ASID affiliate designer to call on archi 
tect specifiers, and all aspects of design related 
work. Send resume to 

The Franklin Office Products Co 
P.O. Box 2227 
Toledo, OH 43603 
Attn: Mr. Ralph Pearsall 


HELP V 


Executive Search and Rec 
Contract Furnishings Sp 

One of the Nation's Largest Since 1978 
‚000 Management 

ign Professior 

Contact: Cary L. Mark, President 

Certified Employment Consultant 


Access to ove 
ales and D 


Vice- 

President/ 
Sales and 
Marketing 


Atelier 
International 
Limited 


Candidates 
meeting these 
criteria are invited 
to submit 
credentials to 


Stephen H. Kiviat 
President 

Atelier 

International, Ltd 
IDCNY 

30-20 Thomson Ave 
Long Island City 
New York 11101 


EXECUTIVE SEARCH * CONTRACT FURNISHINGS & DESIGN INDUSTRY 
821-B MERCHANDISE MART + CHICAGO, IL 60654 • 312-527-0797 


March 5th 
is the 
classified ad 
closing date 
for April '87 
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MISCELLANEOUS 


ATTENTION: Contract furnishers, architects, 
designers, and dealers send us your brochures. 
CONTRACT Magazine is often asked by cor 
porate representatives to provide them with 
qualified names. Mail to Sales Manager, CON 
TRACT Reader Brochures, 24th Floor, 1515 
Broadway, New York, NY 10036. 


INTERIOR DESIGNER 
Designer for "Design Giant" ASID firm 
in Rochester, NY. 7 yrs. experience, 
skills in millwork details, lighting & 
space planning required. Send resume to 
Hafner Associates, 9 South Goodman St. , 
Rochester, NY 14607 


Atelier International seeks a highly 
competent, professional senior Sales 
and Marketing executive: 


Requirements include: 


li A minimum of 10-15 years experience 
in the sales of high-quality, designer- 
oriented products. 


W Strong sensitivity to and relationships 
within the design community 


W Strong background in sales and exec- 
utive sales management 


® The ability to develop and execute 
marketing plans 


W Facility with business strategy plan- 
ning and budget management 


® A proven ability to motivate people — 
strong performance management 
credentials 


Candidate must demonstrate the deci- 
sion-making abilities and strategic think- 
ing needed to drive aggressive sales 
objectives, and be capable of attaining 
and sustaining peak sales performance 
with an energetic and proven sales staff. 
Compensation, benefits and amenities 
are comparable to the best in our 
industry. 


SENIOR DESIGNER 

A leading Steelcase contract furniture 
dealer in the Metro Detroit area hopes to 
increase its staff with a Designer possess- 
ing a Bachelor's degree in Interior Design 
or Architecture, a minimum of five years 
experience in systems furniture space 
planning, excellent communication 
skills, aggressiveness and determination. 
We are prepared to offer an attractive 
compensation package to qualified can- 
didates. Please respond to Box 121, 
CONTRACT, 1515 Broadway, New York, 
NY 10036 


ADVERTISING DIRECTORY 


ADVERTISER 

ASID (Circle No. 57) 

Acme Visible Records (Circle No. 25) 

Arc-Com Fabrics (Circle No. 16) 

Armstrong (div. World Inds.) (Circle No. 1,2) .. . Cov. 11,2 
Artform (Circle No. 38) 

Atelier Int'l. Ltd. (Circle No. 20) 

BASF Corporation-Fibers Division (Circle No. 17). . 30-31 
Bentley Carpet Mills (Circle No. 3) 

The Buckstaff Company (Circle No. 41) 

CMC Monoceram (Circle No. 4) 

Cano Corporation (Circle No, 46) 

Collins & Aikman (Circle No. 19) 

Contract IBD Awards (Circle No. 60) 

Crescent Cardboard Company (Circle No. 53) 

Dar Ran (Circle No. 37) 

Design Tex (Circle No. 12)..................... 20-23 
DiversiTech (Boltaflex) (Circle No. 29) 

Dow Corning Corporation (Circle No. 6) 

DuPont (Antron Carpet) (Circle No. 44) 

Ergonom Corp. (Circle No. 61) 

Eurotex (Circle Na. РОТ 134 
Fixtures (Circle No. 10) 

Gasser Chair (Circle No. 55) 

B.F. Goodrich (Circle No. 45) 


Gullistan Carpet/Div. of 
J. P. Stevens (Circle No. 34) 


Hamilton Sorter Co. (Circle No. 31) 
Harbor Universal (Circle No. 13) 

High Point Furniture (Circle No. 7) 
Hoechst Fibers Inc. (Circle No. 39) 


Innovative Products for Interiors 
(1.Р.1.) (Circle No. 23) 


International Design 
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